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iVise  Advertising  Now  Insures  Sales, 
Guards  Investment,  Says  Felix  Lowy 


Energetic  Campaigns,  With  Much  Newspaper  Space,  Planned  by  Colgate-Palmolive-Peet  for  Im¬ 
mediate  Future — ScJes  Executive  Explains  Dividend  Cut  to  Maintain  Advertising  Appropriations 


HICAGO,  July  13 — “The  fellow 
_  who  is  not  advertising  now  is  feei¬ 
ng  the  depression  more  than  those  who 
pend  their  dollars  wisely  and  pet  sales 
esolts,”  declared  Felix  Lowy,  vice- 
iresident  in  charge  of  sales  and  adver¬ 
ting  of  Colgate-Palinolive-Peet  Com- 
iny,  and  a  director  of  the  Audit 
ureau  of  Circulations,  in  an  interview 
,-ith  Editor  &  Publisher  today. 

Mr..  Lowy  is  in  hearty  accord  with 
he  policy  adopted  by  his  company’s 
irectors,  of  whom  he  is  one,  when  they 
oted  last  week  to  reduce  common  divi- 
payments  rather  than  curtail  na- 
ional  advertising  expenditures. 

“We  feel  that  it  is  to  our  stockhold¬ 
ers’  best  interests  to  safeguard  their  in- 
.estments  by  keeping  up  our  advertising 
ppropriations  under  present  conditions 
31  people  are  not  buying-conscious 
ne^  to  be  emphatically  told  of  the 
■allies  offered,”  explained  Mr.  Lowy, 
n  commenting  upon  the  directors’ 
iction. 

"There  is  nothing  that  will  maintain 
les  figures  like  effective  advertising,” 
r.  Lowy  asserted,  paying  tribute  to 
he  power  of  newspaper  advertising  in 
■ping  his  company  carry  out  its  mer- 
ising  program  during  the  business 
ssion. 

Newspaper  advertising  offers  central- 
localized  coverage,”  said  Mr. 
y.  “It  is  a  flexible  medium  that 
be  controlled  and  regulated  to  meet 
isting  local  conditions  at  the  point 
I  ale  to  the  best  advantage  for  the 
ufacttirer  or  distributor. 

“We  have  curtailed  some  of  our  mag- 
schedules  in  trying  to  use  our 
ising  dollar  most  effectively,”  he 
and  have  concentrated  our  news- 
campaigns  in  those  markets  that 
boosting  and  where  we  wanted 
accomplish  direct  and  immediate  re- 

Commenting  upon  the  successful  re¬ 
obtained  through  newspaper  ad- 
sing  backed  by  carefully  planned 
Jiandising  programs,  Mr.  Lowy 
that  his  company  was  contemplat- 
another  large  newspaper  campaign 
is  the  near  future. 

’We  have  purchased  5,000,000  Gem 
afcty  razors  of  the  latest  $1.00  type 
t(at  are  to  be  given  away  in  combina- 
ti*  with  the  sale  of  Colgate  and  Palm- 
oli**  slaving  creams,”  he  stated.  “This 
*fcwill  give  a  consumer  a  $1.35  value 
for  «  cents.  We  are  going  to  use 

Pnmately  275  newspapers  to  ex- 
ffiis  proposition,  starting  about 

%r 

Kwssing  advertising  as  a  necessary 
investment,  Mr.  Lowy  asserted 
Ws  firm  considers  it  as  necessary 
*  the  raw  materials  that  go  into  their 
iwbcts. 

"We  look  upon  advertising  as  an  in¬ 
part  of  every  selling  campaign 
•dertake,”  he  said. 

I  "Por  that  reason  we  have  endeavored 
■•.•intain  our  schedules  in  all  types 
K  tdia  in  so  far  as  possible  during 
ppitsent  depression. 


By  GEORGE  A.  BRANDENBURG 

“.Advertising  has  built  our  business,  cess  of  a  business,  Mr.  Lowy  main- 
.All  of  our  major  brands  are  advertised  tains  that  most  consumers  purchase  by 
lines  that  have  established  reputations  product  name,  not  by  company  name. 


Extraordinary  night  photograph  of  Colgate-Palmolive-Peet  Building  on  Michigan 
Avenue,  Chicago,  huilt  from  the  proceeds  of  constant  and  consistent  advertising 
of  famous  toilet  products. 

in  the  minds  of  the  consuming  public.  For  that  reason  he  believes  that  it  is 
All  of  the  good  will  so  built  is  carried  necessary  to  advertise  each  of  his  com- 
on  our  balance  sheet  at  $1.00.”  pany’s  products  independently  of  the 

Important  as  good  will  is  to  the  sue-  other.  He  cited  for  example  the  firm’s 

STORE’S  8  PAGES  DREW  $44,000  IN  SALES 


(Special  to  Editor  &  Publisher) 

JOLIET,  ILL.,  July  12— Eight  full 
pages  of  advertising,  two  in  color, 
published  in  the  June  27  issue  of  the 
Johet  Evening  Herald-News  brought 
such  a  flood  of  business  to  the  Lincoln 
Bakery  and  Grocer>  company  of  this 
city  that  the  store  owners  have  decided 
to  increase  their  advertising  33  per  cent 
for  1932  and  use  no  other  medium. 

The  occasion  for  this  spread,  which 
was  followed  by  two  additional  pages 
in  color,  was  the  firm’s  19th  anniver¬ 
sary  sale.  The  response  in  business 
was  double  that  of  last  year’s  figures, 
said  T.  Calamaras,  principal  owner. 

The  sale  ran  for  five  days,  ending 
July  2.  In  that  period  23,000  sales  were 
recorded  and  $44,000  was  taken  in. 

“We  were  astonished  as  well  as  ex¬ 
tremely  gratified  by  the  response,”  Mr. 
Calamaras  said,  “and  attribute  the  suc¬ 
cess  of  our  sale  entirely  to  newspaper 
advertising.  How  we  feel  about  it  is 
demonstrated  by  the  fact  that  we  plan 


to  increase  our  advertising  33  per  cent 
over  the  remainder  of  the  year.” 

Last  year  the  Lincoln  Bakery’s  busi¬ 
ness  totaled  $750,000.  Figures  taken 
up  to  July  1,  this  year,  show  a  larger 
volume  of  sales  compared  to  1931  while 
the  monetary  returns  are  practically 
the  same,  despite  the  fact  that  foodstuffs 
have  been  reduced  in  price. 

The  store  was  started  in  1913.  At 
that  time  it  occupied  a  single  store  and 
employed  but  two  persons.  Now  it 
occupies  five  store  fronts  and  has  a 
regular  force  of  64  employes.  During 
the  anniversary  sale  it  was  necessary  to 
hire  20  additional  clerks. 

Mr.  Calamaras  believes  that  one  must 
spend  money  to  make  money. 

“You  have  to  tell  people  what  you 
have  for  sale  if  you  expect  to  sell  it,” 
he  said,  “and  experience  has  shown 
us  conclusively  that  we  get  our  best 
returns  from  newspaper  advertising.  We 
do  not  intend  to  use  any  other  method 
of  placing  our  wares  before  the  public.” 


line  of  seventeen  toilet  goods,  which  is 
advertised  extensively  without  indica¬ 
tion  of  who  produces  it. 

Commenting  further  on  the  good-will 
value  of  a  big  corporation  such  as  the 
one  for  which  he  is  sales  and  advertis¬ 
ing  director,  Mr.  Lowy  continued: 

“.As  far  as  the  consuming  public  is 
concerned,  the  name  of  our  present 
company  has  not  a  great  deal  of  real 
significance.  Our  entire  advertising 
emphasis  therefore  is  upon  the  names 
of  the  merchandise  we  produce — our 
trade-marked  labels.  People  who  buy 
Palmolive  soap  do  so  not  because  it  was 
made  by  the  old  Palmolive  Company 
or  by  the  present  Colgate- Palmolivc- 
Pcet  company ;  they  buy  it  because  it 
is  Palmolive  soap,  a  brand  that  has 
given  them  satisfaction  over  a  term  of 
years.  The  same  thing  can  be  said  of 
Palmolive  shaving  cream.  Those  who 
have  bought  Colgate’s  ribbon  dental 
cream  will  continue  to  do  so  without 
a  thought  of  who  makes  it.  Colgate’s 
rapid  shave  cream  will  have  the  same 
appeal  now  as  it  ever  had,  because 
people  buy  product,  rather  than  com¬ 
pany  names.” 

The  advertising  history  of  the  pres¬ 
ent  Colgate-Palmolive-Peet  Company 
dates  back  fifty  years,  long  before  the 
merger  of  the  three  firms  several  years 
ago.  In  back  of  this  merger  lies  the 
important  fact  that  the  good-will  of 
each  of  the  component  companies  has 
been  preserved  and  unified  under  the 
present  management.  A  definite  adver¬ 
tising  program  was  necessary  to  do  this. 
Mr.  Lowy  explained. 

“If  good-will  has  to  be  sacrificed  or 
impaired  in  any  way  there  had  better 
not  be  a  merger,”  he  said.  “But  if 
each  of  the  products  has  been  properly 
advertised  there  need  be  no  difficulty  in 
continuing  right  along  with  the  good¬ 
will  thus  created  and  accentuating 
rather  than  lessening  the  buying  con¬ 
sciousness  which  has  been  built  up  in 
the  mind  of  the  consumer.” 

Declaring  there  is  nothing  like  ef¬ 
fective  advertising  to  maintain  sales 
figures,  regardless  of  the  size  of  the 
company,  Mr.  Lowy  asserted  that  ad¬ 
vertising  works  only  one  way.  An 
advertiser  gets  out  of  advertising  ex¬ 
actly  what  he  puts  into  it. 

“We  are  not  impressed  by  our  size 
and  the  combined  prestige  of  the  three 
companies  to  an  extent  that  would 
cause  us  to  try  to  save  money  in  adver¬ 
tising,”  he  said.  “Out  of  every  dollar 
we  invest  for  this  purpose  we  feel  that 
about  95  per  cent  goes  to  keep  the  cus¬ 
tomers  we  already  have,  to  guard  the 
reputation  our  goods  have  obtained  in 
the  minds  of  the  consumers  and  the  re¬ 
tail  trade.  Five  cents  out  of  the  dollar 
goes  toward  obtaining  new  customers. 
This  is  not  an  arbitrary  division  made 
by  us,  but  is  detetmined  by  the  work¬ 
ings  of  the  immutable  laws  of  advertis¬ 
ing.  No  organization  can  grow  so 
large  and  no  article  of  merchandise 
can  become  so  firmly  entrenched  as  to 
justify  a  niggardly  advertising  policy.” 

(Continued  on  next  page) 
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WORLD-TELEGRAM  REDUCES  RATES; 
ADVERTISERS’  “STRIKE”  ENDS 


Half  of  Advances  Over  Evening  World  Card  Rescinded; 
Department  Stores,  Out  Since  April,  Return  Upon 
Waiver  of  Increase  Set  for  Next  September 


The  “strike”  of  large  retail  adver¬ 
tisers  against  the  New  York  IVorld- 
Telegram  came  to  an  end  July  12  when 
the  newspaper  announced  new  advertis¬ 
ing  rates,  rescinding  half  of  the  in¬ 
creases  made  over  the  rates  of  the  old 
firming  World,  which  were  adopted 
temporarily  when  the  World  and  the 
Telegram  were  united. 

Several  of  the  striking  department 
stores  were  represented  in  the  World- 
Telegram  that  same  day,  while  the 
others,  unable  to  furnish  copy  so  soon, 
took  space  the  next  day.  Twelve  firms, 
controlling  fifteen  stores,  had  been  out 
of  the  paper  since  April  18,  deadlocked 
over  details  of  rate  increases. 

While  only  the  department  store 
rates  had  been  directly  concerned  in 
the  controversy,  the  paper  decreas^ 
all  local  and  general  display  rates  in 
proportion — approximately  6i  per  cent 
all  along  the  line.  The  general  adver¬ 
tising  rate,  which  had  been  lifted  from 
65  cents  a  line  to  75  cents  last  year  in 
reco^ition  of  the  increased  circulation 
acquired  by  the  merger,  is  now  70  cents 
flat.  The  open  retail  rate  is  now  70 
cents  with  graduated  reductions  on 
space  contracts  down  to  a  minimum  of 
37  cents  earned  on  450,000-line  con¬ 
tracts.  The  minimum  on  the  old  World 
card  was  33.8  cents. 

In  the  only  advertising  classifica¬ 
tion  which  caused  trouble,  the  rate 
which  drew  protest  had  been  accepted 
by  only  a  few  of  the  stores  included  in 
the  controversy.  While  retail  rates  in 
general  were  increased  6  cents  a  line 
last  year,  only  3  cents  was  added 
to  the  rates  charged  users  of  100,000 
lines  or  more  a  year.  The  other  3  cents, 
it  was  announced,  was  to  be  added  on 
Sept.  1,  1932. 

This  projX)sed  6-cent  increase  to  be¬ 
come  effective  during  1932  brought  pro¬ 
tests  from  most  of  the  large  stores, 
which  refused  to  renew  their  contracts 
for  any  increase  in  rate  over  the  old 
World  rate.  Despite  varying  conditions 
as  to  contracts,  all  the  large  New  York 
stores  except  three  quit  using  the 
World-Telegram  at  the  same  time,  al¬ 
though  none  would  admit  they  were 
acting  in  unison.  Many  of  the  stores, 
because  of  previous  contracts,  had  as  a 
matter  of  fact  never  paid  even  the  first 
3-cent  increase:  so  the  present  arrange¬ 
ment  means  an  increase  of  3  cents  a  line 
for  them. 

Under  the  announcement  of  the 
World-Telotram,  the  proposed  Septem¬ 
ber  increase  for  the  large  stores  is 
dropped,  leaving  only  a  3-cent  increase 
which  they  have  now  agreed  to  pay. 
Other  rates  were  cut  correspondingly, 
as  told  above.  The  effect  is  that,  de¬ 
spite  having  added  more  than  50  per 
cent  to  the  Evening  World's  circula¬ 
tion  by  the  merger,  the  World-Telegram 
has  bMn  able  to  advance  its  advertising 
rates  less  than  8  per  cent  beyond  the 
World’s  figures. 

The  World-Telegram’s  announcement, 
.sent  out  over  the  signature  of  Hal  J. 
Fletcher,  advertising  director,  said 
simply : 

“In  recognition  of  present  business 
conditions,  the  New  York  World-Tele¬ 
gram  announces  reductions  in  adver¬ 
tising  rates. 

“This  becomes  effective  July  12, 
1932,  on  existing  as  well  as  future  con¬ 
tracts  in  accordance  with  rate  card 
inclosed. 

“With  these  reductions,  fhe  New 
York  World-Telegram  has  one  of  the 
lowest  milline  rate  structures  in  the 
United  States.” 

In  view  of  the  silence  maintained  by 
store  executives  in  regard  to  the 
World-Telegram  controversy,  signifi¬ 
cance  was  seen  this  week  in  the  fact 
that  on  July  11,  with  the  World-Tele¬ 
gram  settlement  practically  conmleted. 
Bernard  F.  Gimbel,  president  of  Gim^l 
Brothers,  Inc.,  was  quoted  in  Women’s 


Wear,  retail  daily  of  New  York,  as 
spokesman  for  a  group  of  large  stores 
in  behalf  of  lower  newspaper  advertis¬ 
ing  rates.  So  far  as  known,  this  was  the 
first  time  that  a  store  executive  had 
acknowledged  publicly  that  the  stores 
were  meeting  and  giving  joint  consid¬ 
eration  to  advertising  rates. 

Mr.  Gimbel’s  statement,  made  after  a 
meeting  of  members  of  the  Retail  Dry 
Goods  Association  of  New  York,  was 
general  in  tone,  and  said  that  no  action 
had  been  taken  at  the  meeting.  Sales 
volume  in  the  New  York  stores,  he  said, 
showed  an  average  decline  of  about  24 
per  cent  for  the  year  to  date,  and  it  was 
necessary  for  stores  to  reduce  expenses. 

“Naturally,”  he  said,  “we  must  have 
the  cooperation  of  the  publishers,  and 
must  discuss  the  situation  with  them.” 

Three  New  York  stores  continued  to 
advertise  in  the  World-Telegram  when 
the  others  withdrew — John  Wanamaker, 
R.  H.  Macy  &  Co.,  and  James  A.  Hearn 
&  Son.  Macy  seized  the  occasion  to 
increase  its  copy,  running  multiple-page 
advertisements  at  times  to  take  advan¬ 
tage  of  the  absence  of  competitors. 

ADOLPH  OCHS  RECOVERING 


CORRECTION 

In  an  interview  with  Thomas  J. 
Dowling,  circulation  director  of  the 
A^ew  York  World-Telegram  and  the 
Scripps-Howard  Newspapers,  in  the 
July  9  issue  of  Editor  &  Publisher 
the  World-Telegram’s  circulation  was 
given  as  375,000.  This  figure  is  for 
city  circulation  only.  The  World-Tele¬ 
gram’s  total  circulation  is  414.581 
.\.B.C.  average  net  paid  for  six  months 
ending  March  31,  1932. 


EDITOR  &  PUBLISHER 
CALENDAR 

July  18-31  —  National  Editorial 
Assn.,  47th  annual  meeting  and 
tour,  San  Francisco  and  Los 
Angeles;  Hotels  Whitcomb  and 
William  Taylor,  San  Francisco; 
Hotel  Alexandria,  Los  Angeles. 

July  18 — Georgia  Press  Assn., 
meeting,  Tifton. 

July  18-20 — Southern  Newspaper 
Publishers’  Assn.,  annual  conven¬ 
tion,  Asheville,  N.  C. 

July  21-22 — Alabama  Press  Assn., 
annual  meeting,  Montgomery,  Ala. 

July  22-23  —  New  Mexico  State 
Newspaper  Assn.,  meeting,  Clovis, 
N.  M. 

July  25-Aug.  1 — California  Press 
Assn.,  annual  convention,  Los 
Angeles. 


HUDSON  OFFERS  NEW  CAR 


N.  Y.  Times  Publisher  Expected  To 
Leave  Hospital  Next  Week 

Acjplph  S.  Ochs,  publisher  of  the 
Neu'  York  Times,  was  reported  recov¬ 
ering  rapidly  this  week  after  an  opera¬ 
tion  for  removal  of  a  kidney  performed 
two  weeks  ago.  The  operation  was 
performed  at  the  Medical  Center,  New 
York,  and  Mr.  Ochs  is  in  the  Harkness 
Pavillion  there. 

He  is  expected  to  leave  the  hospital 
next  week  and  will  then  spend  several 
weeks  at  his  summer  home  in  Lake 
George,  N.  Y. 

LEAS  WIN  STAY 

Luke  Lea.  Luke  Lea,  Jr.  and 
Wallace  B.  Davis,  Asheville,  N.  C., 
banker,  have  obtained  a  stay  of  sen¬ 
tence  for  conspiracy  to  defraud  the 
Central  Bank  and  Trust  Company  of 
Asheville  until  Superior  Court  con¬ 
venes  in  Buncombe  county,  N.  C.,  on 
July  25,  when  Judge  Clement  will 
rule  on  the  merits  of  their  petition  for 
a  new  trial. 


Teaser  Advertising  in  100  Cities 
Precedes  New  Sales  Drive 

Hudson  Motor  Car  Company,  De¬ 
troit,  began  “teaser”  advertising  this 
week  on  its  new  low-priced  model,  to 
be  announced  July  21.  The  first  piece 
of  copy  held  out  promise  of  unusual 
quality  in  “a  very  low-priced  car,”  and 
said  ^at  “one  of  these  days  HudsMi- 
Essex  will  announce  such  a  car.” 

Three  pieces  of  “teaser”  copy  were 
scheduled  for  this  week  and  next,  to 
appear  in  newspapers  of  approximately 
100  principal  cities. 

Specifications  and  prices  of  the  new 
car,  it  is  understood,  will  be  announced 
in  newspaper  advertisements  July  22, 
but  no  details  as  to  this  campaign  were 
available  this  week. 


ERWIN  HUBER  IN  ROCHESTER 


Transferred  From  Baltimore  To  Be 

Publisher  of  Joumal-American 

Erwin  Huber,  advertising  manager  of 
the  Baltimore  News  and  Sunday  Ameri¬ 
can,  has  been  appointed  publisher  of  the 
Rochester  Journal- American,  it  was 
announced  at  headquarters  of  the 
Hearst  Newspapers.  He  succeeds 
Frank  MeShane,  whose  new  appoint¬ 
ment  has  not  yet  been  made  known  offi¬ 
cially.  No  successor  to  Mr.  Huber  in 
Baltimore  has  yet  been  named. 

Mr.  Huber  has  been  advertising  di¬ 
rector  in  Baltimore  since  October,  1930. 
Prior  to  that  he  was  advertising  direc¬ 
tor  of  the  Rochester  Journal- American. 

PAYING  SEMI-MONTHLY 

Employes  of  the  Toledo  Blade  and 
Toledo  Morning  Times  now  are  being 
paid  every  two  weeks,  instead  of  weekly 
as  in  the  past.  The  change  went  into 
effect  July  13.  Paul  Block  is  publisher. 

HAZE  JOINS  MOGENSEN 

William  H.  Haze,  former  national 
advertising  manager.  Long  Beach 
(Cal.)  Sun,  has  joined  the  Los  Angeles 
office  of  M.  C.  Mogenson  &  Co.,  news¬ 
paper  representatives. 
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CONVICTIONS  UPHELD 
BY  SUPERIOR  COURT 


Sentence*  of  Three  for  Third  Dept, 
Tactic*  Expo*ed  by  Daily 
firmed  in  Review  by  Superior 
Court  of  Penn*ylvania 


The  Pennsylvania  Superior  Court  in 
a  decision,  July  14,  affirmed  the  convic- 
tions  of  three  public  servants  in  Mont 
gomery  County,  Pa.,  whose  use  of 
third  degree  methods  in  attempting  to 
force  a  confession  from  a  pri.soner  wert 
exposed  last  year  by  Walter  L.  San¬ 
born,  publisher  of  the  North  Pe^ 
Reporter,  a  daily  in  Lansdale,  Pa.  Tht 
three  officials,  who  were  sentenced  last 
March  by  Judge  J.  Ambler  Williams 
of  Norristown,  are  Ralph  J.  Rinalducci 
an  assistant  district  attorney;  Joseph 
Trunk,  one  of  the  district  attorney’s 
staff  of  detectives;  and  Brooks  Cas¬ 
sidy,  chief  of  police  of  Upper  Dublin 
Township.  Rinalducci  was  sentenced  tc 
not  less  than  18  months  nor  more  than, 
three  years  in  Eastern  Penitentiary 
Trunk  was  given  not  less  than  one  year 
nor  more  than  three  in  the  same  prison 
and  Cassidy  was  sentenced  to  Mont 
gomery  County  Prison  for  six  months 

Mr.  Sanborn’s  expose  was  prompter 
by  reports  that  William  G.  Campbell,  a 
negro,  arrested  for  questioning  in  con¬ 
nection  with  the  bombing  of  another 
negro’s  home,  had  been  severely  beater 
during  his  interrogation  by  the  police 
When  Campbell  told  his  story  to  proper 
authorities  a  brief  investigation  wa^ 
made  which  accomplished  nothing 
Negro  residents  of  Campbell’s  neighbor¬ 
hood  arranged  to  hold  a  secret  investi 
gation  of  the  case  under  the  auspices  or 
the  Montgomery  County  Bar  Associa¬ 
tion,  because  one  of  those  under  sus¬ 
picion  was  a  member  of  that  body.  .( 
friend  of  Mr.  Sanborn’s  told  him  oi 
this.  After  verifying  the  story  the 
North  Penn  Reporter  printed  it  thi 
following  day.  In  a  later  story  Mr 
Sanborn’s  paper  implied  that  the  cast 
was  to  be  sidetracked,  and  calH  for 
justice  in  an  editorial. 

Campbell  was  finally  rearrested  while 
warrants  for  the  arrest  of  the  persons 
charged  with  his  beating  were  being 
made  out,  and  the  Reporter  following 
up  the  story  made  further  editorial  com 
ment  on  the  injustices  in  the  cast 
Indictments  were  finally  obtained 
against  the  three  public  servants  las: 
September  and  they  were  convictec 
after  a  10-day  trial. 


WISE  ADVERTISING  NOW 
INSURES  SALES 


(Continued  from  page  5) 


In  this  connection,  Mr.  Lowy  ex¬ 
plained  that  the  amount  of  money  in¬ 
vested  in  advertising  any  one  product 
or  line  is  determined  without  regard  to 
any  of  the  other  commodities  sold  br 
his  company. 

Referring  again  to  the  present  neet! 
of  advertisers’  keeping  their  products 
constantly  before  the  public,  Mr.  Low; 
remarked : 

“If  advertising  was  necessary  in  good 
times  for  the  success  of  any  selling 
campaign,  then  certainly  it  is  even  more 
important  now.  People  today  are  sem- 
tinizing  values  as  never  before.^  Fof 
this  reason,  it  is  absolutely  essential  fw 
a  company  like  ours  to  offer  attractin 
values  and  then  call  these  facts  to  t» 
public’s  attention  through  advertising- 

In  closing,  Mr.  Lowy  reiterated  tw 
jiolicy  of  his  company  as  announw 
last  week  at  the  directors’  meeting.  Tk 
management,  he  said,  believes  prospenh 
will  return,  and  the  public  will  _cot- 
tinue  to  purchase  goods  of  establish® 
reputation,  with  which  they  are  «• 
miliar. 

Colgate-Palmolive-Peet  Company  to 
placed  its  operations  on  a  five-day 
basis,  with  five  days’  pay,  and  is  insti¬ 
tuting  reductions  in  employe  compoi^ 
tions  ranging  from  a  maximum  of 
fier  cent  for  the  management  to  a  mini¬ 
mum  of  10  per  cent.  i 
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ORR  SEES  BIG  FUTURE  FOR  CARTOONISTS 


Envisions  Time  When  Dailies  Will  Employ  Several,  Limiting  Each  Man’s  Output  and  Demanding 
More  Forceful  Work — Says  Days  When  Cartoonists  “Just  Happened”  Have  Passed 


Twenty  years  of  cartooning  for 
newspapers  have  given  Carey  Orr, 
noted  Chicago  Tribune  artist,  a  keen 
respect  for  his  profession  and  an  en¬ 
thusiastic  view  of  its  future.  He  be¬ 
lieves  the  newspaper  cartoon  is  destined 
to  become  increasingly  imjwrtant,  de¬ 
veloping  into  a  language  in  itself,  much 
more  expressive  and  compelling  than 
the  written  and  printed  editorial  word, 
and  a  force  of  nearly  limitless  possibili¬ 
ties  in  advertising. 

In  an  interview  with  Editor  &  Pub¬ 
lisher  this  week  Mr.  Orr  said  he  be- 
liev^  haphazard  methods  of  cartooning 
were  to  become  a  thing  of  the  past,  and 
that  because  “public  taste  is  for  more 
comic  strips  and  editorial  cartoons,”  the 
profession  will  progress,  refining  itself 
as  it  goes  to  a  new  unpredictable  fu¬ 
ture,  demanding  of  its  artists  years  of 
careful  training. 

“Formerly  cartoonists  just  ‘hap¬ 
pened’,”  he  said.  “But  now  my  pro¬ 
fession  is  past  the  ‘barber-doctor’  stage 
and  has  become  a  language  in  itself.” 

He  expects  that  newspapers  generally 
will  some  time  in  the  future  employ 
staffs  of  cartoonists,  rather  than  one  or 
two  turning  out  a  cartoon  a  day.  The 
exactions  of  the  profession,  he  says, 
are  such  that  it  is  nearly  impossible  for 
an  artist  to  “ring  the  bell”  with  a  car¬ 
toon  seven  days  a  week.  When  the 
time  comes  that  newspapers  expect  only 
two  or  three  cartoons  a  week  from  one 
artist,  demanding  that  each  meet  a  high 
standard  of  excellence  both  in  idea- 
content  and  execution,  the  cartoon  will 
be  a  better  perfected  newspaper  device 
for  influencing  public  opinion  than  ever 
before,  he  says.  When  that  time  comes, 
he  added,  the  newspaper  will  have  car¬ 
toon  material  that  will  go  on  Page  One 
every  day  because  it  is  good  enough 
to  belong  there. 

In  the  field  of  advertising  Mr.  Orr 
believes  the  cartoon  to  be  a  logical  and 
effective  sales  force,  but  sales  cartoons 
now  used  have  not  capitalized  fully  on 
their  possibilities.  Some  of  those  we 
see  in  today’s  newspapers  and  maga¬ 
zines  he  characterized  as  “flat,  anything 
but  funny,  and  lacking  in  appeal.” 

“I  should  say,”  he  commented,  “that 
the  advertiser  must  be  careful  in  select¬ 
ing  his  cartoons  or  he  will  do  himself 
more  harm  than  good.” 

The  trends  toward  cartoon  advertise¬ 
ments  started,  Mr.  Orr  observed,  with 
the  Flit  copy  by  “Dr.  Suess,”  and  since 
then  other  advertisers  have  seen  the 
advantage  of  the  humor  slant  in  their 
copy.  “The  expected  growth  of  this  type 
of  copy  opens  many  new  fields  for  car¬ 
toonists,  he  said. 

Mr.  Orr  is  so  interested  in  the  social 
aspects  of  cartooning,  and  is  so  keenly 
aware  of  the  possibilities  of  the  medium 
for  getting  ideas  across  simply  and 
dramatically,  that  catch-as-catch-can 
methods  in  his  profession  seem  to  him 
utterly  out  of  place. 

He  is  actively  interested  in  the  train¬ 
ing  of  newspaper  artists.  For  the  past 
15  years  he  has  lieen  an  instructor  in 
cartooning  at  the  Chicago  Academy  of 
Fine  Arts  and  has  help^  develop  some 
dO  or  70  cartoonists  now  employed  on 
newspapers  throughout  the  country.  It 
has  been  his  observation  that  it  takes 
four  years  of  technical  training — he 
tells  his  students  to  “draw  anything  and 
everything”  without  regard  to  ideas — 
ind  then  to  develop  their  philosophy  and 
st)ie  and  viewpoint  which  either  makes 
or  breaks  a  potential  newspaper  artist. 
The  mastery  of  technique  is  in  \fr. 
Orr’  |s  opinion  a  prerequisite  of  the  pro¬ 
fession,  but  he  is  well  aware  that  this 
craftsmanship  is  of  little  value  if  it 
cannot  be  connected  with  a  clear"  under- 
**snding  and  portrayal  of  the  matter  to 
he  cartooned.  It  is  the  gcxxl  idea,  and 
W  the  technique,  that  makes  a  cartoon 
'land  out. 

“On  newspapers  large  and  small,”  Mr. 
Orr  said,  “there  is  usually  one  embryo 
cartoonist.  He  is  usually  a  reporter 


By  GEORGE  A.  BRANDENBURG 


who  has  gcxxl  ideas  but  draws  poorly. 
He  is  go^  cartcxinist  material.  I  tell 
him  to  forget  about  his  ideas  for  a 
time  and  spend  his  time  sketching — for 


Carey  Orr 

sketches  are  the  ‘words’  with  which  a 
cartoonist  works.  The  idea  that  a  man 
is  born  an  artist  is  a  fallacy.  Anyone 
who  really  cares  to  can  learn  to 
draw. 

“However,  only  one-tenth  of  the 
students  who  study  cartooning  succeed, 
and  those  who  do  accomplish  some¬ 
thing  are  not  the  best  in  the  class  at  the 
beginning  of  the  course  either.  They 
are  the  ones  who  sketch  a  lot  and  are 
not  afraid  to  work.” 

A  cartoonist,  Mr.  Orr  said,  unlike 
the  specialized  newspaper  writer,  must 
have  a  catholicity  of  interests.  He 
must  know  the  basic  ideas,  at  least, 
behind  political,  social  and  economic 
problems.  But  reportorial  and  writing 
experience,  in  Mr.  Orr’s  opinion,  he 
does  not  need. 

“He  is  working  in  a  different  lan¬ 
guage  and  must  think  in  pictures,  not 
in  words,”  Mr.  Orr  said.  Quite  un¬ 
consciously  as  he  said  this  Mr.  Orr 
illustrated  what  he  meant.  He  was 
talking  on  the  telephone :  as  he  was 
waiting  for  the  connection  he  drew  a 
picture  of  a  telephone;  when  he  got  his 


message  he  drew  a  sketch  of  a  man 
playing  golf — he  had  made  an  engage¬ 
ment  for  a  game  over  the  week-end. 
T  he  relationship  of  thought  to  sketching 
comes  naturally,  he  told  this  reporter, 
after  years  of  intimacy  with  a  pencil 
and  drawing  board. 

The  personality  of  the  cartoonist,  Mr. 
Orr  said,  reflected  in  the  manner  he 
portrays  his  subject,  is  a  safeguard 
against  the  cartoon’s  standardization. 
Becau.se  of  artists’  wide  diversity  in  ex¬ 
pression,  each  with  his  own  distinctive 
touches,  it  was  imiiossible  to  say  that 
one  cartoonist  is  the  “greatest.”  “You 
could  no  more  compare  one  cartoonist’s 
work  with  another’s  than  you  could 
compare  the  writings  of  H.  L.  Mencken 
and  King  Lardner,  and  say  which  was 
the  best.”  “One  man  may,  however, 
have  more  outstanding  qualities  than 
another.  Among  the  great  cartoonists 
who  possess  the  qualities  of  human 
interest  and  understanding  to  a  high 
degree  are  John  McCutcheon,  J.  N. 
Darling  (‘Ding’),  Herbert  Johnson 
and  Rollin  Kirby.” 

What  makes  the  cartoon  hard  to 
judge,  he  said,  is  that  which  meets  the 
eye,  the  black  and  white  on  the  printed 
page,  is  only  the  physical  expression  of 
an  idea — and  that  the  clarity  and  under¬ 
standing  with  which  so  intangible  a 
thing  as  an  idea  is  expressed  determines 
the  success  of  the  work. 

Carey  Cassius  Orr  was  born  in  Ada, 
O.,  Jan.  17,  1890.  He  studied  to  be  a 
mechanical  engineer,  and  was  graduated 
from  the  University  of  Washington, 
but  later  decided  to  become  a  cartoonist 
.\s  a  young  man  he  pitched  profes¬ 
sional  baseball  in  the  Canadian  Western 
League  in  order  to  earn  money  to  at¬ 
tend  the  Chicago  Academy  of  Fine 
.\rts  from  which  he  was  graduated  in 
1911.  His  first  newspaper  job  was  with 
the  old  Chicago  Examiner.  A  year 
later  he  became  cartoonist  for  the 
S'ashville  Tennessean  and  was  with  that 
paper  four  years.  In  1917,  a  young 
artist  still  in  his  twenties,  Mr.  Orr 
joined  the  Tribune  and  for  several 
years  drew  the  “Tiny  Tribune”  feature. 
Later  he  took  over  the  daily  editorial 
liage  cartoon. 

Mr.  Orr  was  awarded  the  United 
States  government  gold  medal  for  the 
prize-winning  cartoon  of  the  Fourth 
I.iberty  Loan  drive.  He  is  the  author 
of  several  collections  of  human  interest 
cartoons. 


When  Don  Rose,  Philadelphia  Evening  Ledger  columnist,  was  invited  to  “bring 
his  family”  for  a  day’s  outing  at  Woodside  Park,  Philadelphia  amusement  resort, 
the  management  gasped  when  Mr.  and  Mrs.  Rose  appeared  with  the  above 
“army”.  Mr.  Rose  calmly  explained  that  the  group  could  have  been  larger 
had  they  decided  to  bring  the  baby,  their  12th  child.  As  far  as  Philadelphia 
records,  at  least,  go,  Mr.  Rose  has  the  largest  newspaper  family  extant. 


JUST  A  GARLAND  OF  ROSES 


One  of  his  best  known  editorial  car¬ 
ton  characters  is  the  long-nosed,  lean- 
visaged  individual  representing  “Pro¬ 
hibition.”  This  dry  law  enforcement 
character  as  conceived  by  Mr.  Orr  is 
a  combination  of  Torquemada,  head  of 
the  Spanish  Inquisition,  and  Cotton 
Mather,  Massachusetts  blue  law  en¬ 
forcer  in  the  early  days  of  the  Puritans. 
The  clothes  of  this  character  are  a  mix¬ 
ture  of  those  worn  by  a  ham  actor  and 
our  Puritan  forefathers. 

Mr.  Orr  devotes  about  two  hours 
each  day  to  actually  drawing.  “This 
time,”  he  said,  “is  devoted  to  fast,  hard 
drawing,  done  in  concentrated  fashion, 
much  as  a  reporter  pounds  out  a  story 
to  make  a  deadline.  The  speed  gives 
life  and  vivacity  to  a  sketch.*  He 
said  that  it  was  “entirely  possible  to 
work  too  long  and  draw  the  life  out  of 
a  cartoon.” 

Cartooning  has  changed  since  the 
“good  old  days”  when  editors  called 
each  other  names  and  there  was  a  great 
deal  of  bitterness  between  rival  papers 
and  factions,  Mr.  Orr  observed. 

“Those  were  the  days  when  we  drew 
vindictive  cartoons  and  took  our  poli¬ 
tics  too  seriously,”  he  said.  “Cartoons 
and  cartoon  styles  change  with  the  peo¬ 
ple.  The  American  public  is  growing 
more  and  more  kindly  and  is  getting 
smarter.  People  today  know  that  a 
person  is  not  all  bad,  no  matter  how 
terrible  he  may  be  portrayed.” 

The  greatest  danger  a  cartoonist  faces 
is  that  of  getting  into  a  rut  and  using 
the  same  subject  too  much,  Mr.  Orr 
asserted.  He  endeavors  to  do  at  least 
two  human  interest  drawings  a  week 
and  finds  that  they  create  more  response 
than  any  other  type  of  newspaper 
cartoon. 

Speaking  of  the  influence  of  art  in 
the  past,  Mr.  Orr  pointed  out  that  pic¬ 
tures  were  used  to  inform  the  illiterate. 
“It  was  not  until  Leonardo  da  Vinci 
portrayed  Jesus  Christ  and  his  Disciples 
in  a  manner  that  was  an  inspiration  to 
those  who  saw  the  painting.  The  Last 
Supper,  that  the  Christian  religion  came 
out  of  the  Dark  Ages,”  he  said. 

Mr.  Orr  believes  that  color  cartoons 
will  eventually  be  an  every-day  occur¬ 
rence  in  newspapers.  This  step  may 
not  come  right  away,  he  said,  in  view  of 
the  need  for  certain  mechanical  improve¬ 
ments  and  possibly  new  inventions  for 
fast  color  reproduction.  The  possibili¬ 
ties  of  color  cartoons  were  strikingly 
illustrated  by  the  Tribune  last  May  5 
when  it  printed  one  of  Mr.  Orr’s  draw¬ 
ings  in  two  colors  on  Page  One.  "The 
color  work  was  done  on  a  black  back¬ 
ground  with  the  red  and  white  stripes 
of  the  American  Flag  in  the  upper  left- 
hand  corner  and  the  red  flag  of  com¬ 
munism  occupying  a  prominent  position 
in  the  cartoon. 


BIG  SIX  TO  CONFER 


Meeting  I«  Called  To  Consider  Arbi¬ 
tration  With  N.  Y.  Publishers 

meeting  of  Typographical  Union 
No.  6  has  been  called  for  Sunday,  July 
17,  to  vote  on  the  offer  of  the  Publish¬ 
ers’  .Association  of  New  York  to  send 
the  current  contract  negotiations  to  ar¬ 
bitration.  The  publishers  advanced  this 
suggestion  two  weeks  ago  but  no  answer 
has  yet  been  forthcoming  from  the 
union.  Charles  P.  Howard,  for  whose 
arrival  in  New  York  the  union  was 
said  to  be  waiting,  has  not  yet  come  to 
the  city,  and,  Editor  &  Publisher 
learned  reliably,  will  probably  not  ar¬ 
rive  until  after  Sunday’s  meeting. 

Rumblings  of  dissatisfaction  with 
Big  Six’s  recent  vote  to  increase  the  un¬ 
employment  levy  five  per  cent  were  in¬ 
dicated  in  the  union’s  ranks  this  week. 
The  additional  five  per  cent  was  passed 
by  a  vote  of  3,418  to  2,508.  Some  of 
the  members.  Editor  &  Publisher 
learned,  assert  this  vote  was  not  suffi¬ 
ciently  representative  of  the  union’s 
membership. 
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GRAPHIC  LIABILITIES 
ARE  $3,132,521 


$2,908,479  Of  This  Sum  Is  Owed 
Macfadden  Publications — Con¬ 
necticut  and  Michigan 
Dailies  Sold 


Liabilities  of  the  New  York  Evening 
Graphic,  which  suspended  publication, 
July  7.  are  $3,132,521,  of  which  $2,908,- 
479  is  owed  to  Macfadden  Publications, 
Inc.,  according  to  schedules  in  bank¬ 
ruptcy  filed  in  behalf  of  the  company 
by  Joseph  Schultz,  Jr.,  attorney. 

To  prevent  acts  of  vandalism  after 
announcement  was  made  last  week  that 
salaries  of  Graphic  employes  could  not 
be  paid  on  the  regular  pay  day,  two  de¬ 
tectives  have  been  station^  at  the  plant. 

Among  the  Graphic's  assets  of  $252,- 
618  are  debts  amounting  to  $187,588  due 
on  open  accounts,  and  among  listed  lia- 
bilitift  is  the  sum  of  $10,445  said  to  be 
owed  in  salaries  and  wages  to  some  of 
the  company’s  employes.  A  notice  posted 
by  Mr.  Nicholson  said  these  salaries 
would  be  paid  within  a  week  or  10  days. 
The  notice  read: 

"The  pay  due  Graphic  employes  to¬ 
day  will  not  be  available  for  a  week 
or  ten  ^ys,  until  such  time  as  a  trustee 
has  been  appointed  and  can  make  the 
disbursements.  Pay  will  either  be  sent 
to  employes  at  their  homes  or  notices 
will  be  sent  asking  them  to  call  at  this 
office  or  at  1,926  Broadway,  to  get  the 
pay.  I  understand  that  the  reimburse¬ 
ments  of  the  money  paid  on  stock  will 
be  made  at  approximately  the  same 
time.” 

Until  the  evening  the  Graphic  an¬ 
nounced  suspension  of  publication, 
E.  M.  Alexander,  publisher,  and  How’ard 
Swain,  editor,  were  engaged  in  negotia¬ 
tions  to  sell  the  paper  to  William 
Griffin,  publisher  of  the  New  York  Sun¬ 
day  Enquirer.  These  negotiations 
brought  no  results,  and  a  plan  to  have 
the  employes  take  over  the  paper  by 
payment  of  10  per  cent  of  their  salaries 
each  week  for  stock  also  failed. 

Suits  for  libel  totaling  in  the  millions 
are  not  included  in  the  list  of  liabilities, 
but  there  are  outstanding  on  court  cal- 
en^rs  suits  by  the  following  plaintiffs, 
with  amounts  asked  for:  Belle  Living¬ 
stone,  $500,000;  Maxwell  Bodenheim, 
$500,000;  John  T.  Prout,  $400,000; 
Marion  Roberts,  $60,000;  Bridget  Ken¬ 
nedy,  $100,000;  Oscar  Aspinwall  Hurst, 
$300,000 ;  Dorothy  Young  Perkins,  $150,- 
000;  James  L.  Hughes,  $100,000;  Frank 
Centner,  $250,000;  William  S.  Remenyi, 
$250,000;  Agnes  O’Loughlin,  $100,000; 
Lillian  Collings,  $100,000;  Louis  Oe- 
ment,  $100,0(X),  and  Minnie  Seiden, 
$200,000. 

Just  prior  to  suspension  of  the 
Graphic,  it  was  made  known  this  week, 
the  New  Haven  (Conn.)  Times,  an¬ 
other  Macfadden  newspaper,  was  pur¬ 
chased  by  the  New  Haven  Journal- 
Courier  from  J.  Barney  Tuttle,  re¬ 
ceiver  for  the  paper.  The  reported 
price  was  $10,000  and  the  Times  was 
discontinued  immediately  after  its 
purchase. 

The  Lansing  (Mich.)  Capital-News 
and  the  Greemille  (Mich.)  News,  two 
more  Macfadden  standard-size  dailies, 
were  sold  last  week  to  General  News¬ 
papers,  Inc.,  headed  by  E.  C.  Pulliam, 
president  and  publisher  of  the  Lebanon 
(Ind.)  Reporter. 

The  daily  newspapers  now  remaining 
in  the  Macfadden  group  are  Philadel¬ 
phia  Daily  News  and  Automotive  Daily 
News  and  Daily  Investment  -Vctcj,  both 
in  New  York. 

Rumors  were  current  in  New  York 
this  week  of  a  new  daily  tabloid  to  be 
published  in  the  Graphic  plant.  Several 
parties  have  been  negotiating  to  lease 
the  plant,  E.  M.  Alexander,  former 
Graphic  publisher,  told  Editor  &  Pub¬ 
lisher.  but  no  definite  agreement  has 
been  reached  with  anyone.  One  report 
this  week  was  to  the  effect  that  a  pro¬ 
posed  tabloid  would  be  published  by  a 
group  headed  by  Lieutenant  Governor 
Herbert  Lehman  of  New  York  State. 
No  confirmation  of  this  could  be  ob¬ 
tained. 


KIMBARK  ART  MANAGER 

Sherman  Kimbark,  formerly  Chicago 
Daily  .Xews  assistant  art  director,  has 
been  appointed  art  department  manager 
at  the  Daily  News  to  succeed  Jens  E. 
Eriksen,  resigned. 

RATE  DISCOUNT  PLAN 
IS  SUCCESSFUL 

75  Per  Cent  of  Chicago  Time*  Local 

Accounts  Have  Availed  Them¬ 
selves  of  New  Plan  Manager 
Abrams  Says 

More  than  75  per  cent  of  Chicago 
Daily  Times'  key  accounts  in  the  local 
advertising  field  have  availed  themselves 
of  the  summer  discount  rate  for  June, 
July,  August  and  September,  l^o  J. 
Abrams,  Daily  Times  advertising  man¬ 
ager,  told  Editor  &  Publisher  this 
week. 

Believing  that  a  newsi>aper  should 
merchandise  linage  during  the  summer 
months  much  as  merchants  reduce 
prices  to  stimulate  buying  during  dull 
seasons,  the  Daily  Times  recently  an- 
nounetd  a  15  per  cent  discount  to  all 
local  advertisers,  providing  they  spend 
as  much  money  for  space  in  the  Daily 
Times  during  the  summer  months  as 
they  spent  in  that  paper  for  the  same 
period  in  1931.  The  offer  also  stipulates 
that  advertisers  seeking  this  discount 
must  spend  a  certain  percentage  of 
their  total  advertising  appropriations 
for  newspaper  space  in  the  Daily  Times. 

"The  plan  is  working  out  satisfac¬ 
torily  to  all  concerned,”  said  Mr. 
Abrams.  “Advertisers  are  eager  to  co¬ 
operate  and  we  have  increased  our  local 
advertising  volume  substantially.” 


NEWSPRINT  DECISION  ASKED 


Railroads  Urge  l.C.C.  to  Settle  Case 
Begun  4  Years  Ago 

Railroads  in  eastern,  southern  and 
western  trunk  line  territories,  in  a  peti¬ 
tion  filed  with  the  Interstate  Commerce 
Commission  in  Washington  July  9, 
urged  an  early  and  favorable  settle¬ 
ment  by  the  commission  of  the  investi¬ 
gation  it  undertook  in  1928  into  news¬ 
print  freight  rates  in  the  sections  rep¬ 
resented  in  the  petition. 

The  roads  urged  that  the  decision  be 
no  longer  delayed  in  view  of  the  de¬ 
pressed  state  of  the  railroad  industry, 
pointing  out  that  the  newsprint  traffic 
constitutes  “a  substantial  percentage  of 
their  total  revenue.”  It  was  requested 
that  the  commission  be  guided  in  con¬ 
sidering  the  case  by  the  carriers’  failure 
to  earn  a  fair  return  on  their  invest¬ 
ment  as  contemplated  by  the  Interstate 
Commerce  act  and  by  the  revenue  situ¬ 
ation  and  financial  status  of  the  roads 
involved. 


WARNS  ON  SEX  COPY 

Will  Hay*  Attack*  Overemphasis 
In  Exhibitors’  Advertising 

Movie  advertising  emphasizing  sex 
themes  placed  in  an  effort  to  counteract 
lowering  box  office  receipts  was  at¬ 
tacked  by  Will  H.  Hays,  president  of 
the  Motion  Picture  Producers’  Associa¬ 
tion  of  America,  in  a  recent  Hollywood 
meeting  attended  by  executives  from 
every  studio  in  tlie  film  center.  The 
association’s  executive  committee  adopted 
a  resolution  prohibiting  use  of  such  ad¬ 
vertising  copy  either  by  studios  or  ex¬ 
hibitors. 

Mr.  Hays  warned  that  studios  and 
exhibitors  must  adhere  to  the  associa¬ 
tion’s  advertising  code  of  ethics  “or  the 
association  will  not  give  them  its  co¬ 
operation  and  support.” 


NOURSE  ON  VACATION 

Charles  S.  Stanton  is  sitting  in  on 
the  executive  staff  of  the  San  Francisco 
Examiner  during  the  absence  of  James 
R.  Nourse,  managing  editor,  who  is  on 
vacation. 


NEW  POST  FOR  PFISTER 

Edward  Pfister,  copy  desk  editor, 
has  been  named  Sunday  editor  of  the 
Erie  (Pa.)  Dispatch-Herald. 


DAMON  RUNYON  MARRIES 


Damon  Runyon,  noted  sports  colum¬ 
nist  for  the  New  York  American  and 
International  Feature  Service,  and  his 
bride,  the  former  Patrice  Amati  del 
Grande,  known  on  the  stage  as  Patrice 
Cridier,  shown  when  they  were  married 
by  Mayor  James  J.  Walker  at  the  home 
of  Ed  Frayne,  sports  editor  of  the 
New  York  American,  July  7. 


WALKER  TO  UMPIRE 

Mayor  James  J.  Walker  will  umpire 
the  baseball  game  between  the  Board 
of  .Aldermen  of  New  York  and  the  City 
Hall  Reporters  Association  at  their  joint 
annual  outing,  July  21,  at  Travers 
Island,  N.  Y.  Golf,  swimming  and  a 
shore  dinner  will  be  part  of  the  pro¬ 
gram.  Among  those  expected  to  attend 
are  Alfred  E.  Smith,  Tammany  Leader 
John  F.  Curry,  Police  Commissioner 
Mulrooney,  John  McCooey,  Brooklyn 
Democratic  leader,  and  Samuel  Koenig, 
New  York  Republican  leader.  Mem¬ 
bers  of  the  newspapermen’s  ball  team 
are  John  Wagner,  Bronx  Home  News; 
Maurice  Rodesk,  Evening  Journal; 
William  Conklin,  Times;  John  O’Brien, 
Herald  Tribune;  Edward  O’Toole, 
World-Telegram;  George  Ritchie,  Sun; 
Bill  Juengst,  Brooklyn  Daily  Eagle; 
Max  Mencher,  Brooklyn  Times-Union ; 
and  James  Donohue,  Brooklyn  Citisen. 

OFFICE  BUILDING  SOLD 

The  22-story  Hoiuston  (Tex.)  Post- 
Dispatch  office  building,  formerly  owned 
by  Governor  Ross  S.  Sterling,  for¬ 
mer  publisher  of  the  paper,  was  sold 
at  a  public  auction,  July  5  by  Special 
Master  Alvin  S.  Moody,  to  John  Bull- 
ington,  attorney,  the  only  bidder,  repre¬ 
senting  the  New  England  Mutual  Life 
Insurance  Company,  for  $750,000.  The 
insurance  company  is  the  holder  of  first 
mortgage  notes  for  an  aggregate  of 
$1,500,000  in  addition  to  claims  of 
$47,091  for  attorneys’  fees  and  taxes. 
The  foreclosure  action  was  not  con¬ 
tested  by  the  defendants.  Governor  and 
Mrs.  Sterling,  W.  M.  Cleaves,  trustee, 
and  the  National  Bank  of  Commerce. 


MISSOURI  DAILY  SOLD 

The  Lexington  (Mo.)  Daily  Adver¬ 
tiser  was  purchased  last  week  by  H.  J. 
Herrick.  Winfield,  Kan.,  grandson  of 
the  late  .Ambassador  Herrick,  from 
Harold  Rixey,  former  member  of  the 
Kansas  City  Star  staff,  who  had  owned 
the  paper  two  and  a  half  years.  Her¬ 
rick  has  been  with  papers  in  Maryville, 
Mo.,  and  Winfield.  Mr.  and  Mrs. 
Rixey  expect  to  go  to  Colorado  for  the 
present. 


DARMSTADER  RESIGNS 

Arthur  G.  Darmstader,  for  eight 
years  display  advertising  manager  and 
advertising  director  of  the  Detroit 
Times,  has  resigned. 


ERIE  TELEGRAM  SUSPENDS 

The  Erie  Telegram,  a  weekly  Sunday 
paper  established  six  months  ago  has 
discontinued  publication. 


ST.  LOUIS  PRINTERS  t 
TAKE  10%  WAGE  CUT  I 


Publishers  Had  Asked  Union  t* 

Accept  20%  Reduction — Vote 
Is  Tantamount  to  Counter- 
Proposal 

(Special  to  Editor  &  Publishrr) 

JV’y,  *^~Typographi<al 
Liiion  .\o.  8  of  St.  Louis  voted  July  lo 
at  a  special  meeting,  in  favor  of  a  waa 
reduction  of  ten  per  cent.  The  Si 
Louis  Newspaper  Publishers’  .Associa¬ 
tion  had  asked  the  printers  for  a  (fe. 
crease  of  20  per  cent,  and  the  vote  o| 
the  membership  was  tantamount  to  a 
counter-proposal. 

The  10  per  cent  reduction  in  pat 
became  effective  as  of  July  11 
was  not  made  retroactive  to  June  1 
neither  party  suggesting  this.  Tht 
scale  under  the  new  agreement  is 
Day — $1,085  per  hour,  $8,325  per  dav 
and  $49.95  per  week;  night — $1.21  p{| 
hour,  $9,075  per  day,  and  $54.45  per 
week. 

The  machine  scale  is;  .Agate  and 
nonpareil  16.38  cents  per  1,000  ems 
day,  and  18.72  cents  night;  minioo 
18.25  cents  day,  and  20.12  night,  and 
brevier  19.66  cents  day,  and  22.46 
cents  night. 

The  pay  of  apprentices  under  th« 
new  scale  is :  First  year,  $13.ift 
second  $16.59,  third  $22.84,  fourth 
$27.52,  fifth  $33.10,  and  sixth  $39.tt 

The  vote  of  the  membership  in  favor 
of  the  ten  per  cent  reduction  was  276 
to  74.  William  J.  Gibbons,  presidem 
of  the  union,  said  that  this  was  the 
first  time  that  the  newspaper  publishers 
had  ever  sought  a  pay  reduction,  and 
the  printers  felt  that  they  should  co¬ 
operate  with  the  dailies  during  the  de 
pression. 

Elmer  R.  Stoll,  secretary  of  the  Pub- 
Ishcrs’  Association,  and  A.  G.  Lincola 
secretary  of  the  Post-Dispatch,  repre 
sented  the  newspapers  in  the  negotia¬ 
tions,  and  President  Gibbons  and  Mal¬ 
colm  W.  Campbell,  an  employe  of  tht 
Globe-Democrat,  the  union.  The  reduc¬ 
tion  will  affect  the  Star  and  Timet. 
Post-Dispatch,  Globe-Democrat,  IVest- 
liche  Post,  a  German  daily,  and  tht 
Daily  Record,  a  court  and  legal  publi¬ 
cation. 

Mr.  Gibbons  said  that  union  members 
are  assessed  three  per  cent  of  their  pav 
in  order  to  take  care  of  unemployed 
fellow-members.  Married  members  re 
ceive  $10  per  week  each  and  single 
$7.50.  In  the  past  two  years,  he  said 
the  union  has  paid  out  $60,000  to  un¬ 
employed  members. 


WAGE  CUT  REFUSED 


Chicago  Job  Shop  Engravers  Reject 
10  Per  Cent  Reduction 

(Special  to  Editor  &  Publisher) 

Chicago,  July  13 — Chicago  Photc 
Engravers  Union  No.  5  refused  to  ac¬ 
cept  the  proposed  10  per  cent  wagt 
reduction  asked  by  the  job  shop  employ¬ 
ers,  based  on  their  present  five-day 
week  contract  which  still  has  two  years 
to  run.  The  photo-engravers’  contract 
with  the  Chicago  newspaper  publishers 
expired  July  12  and  negotiations  art 
now  under  way. 

Job  shop  printing  employers  are  alsc 
seeking  relief  in  their  wage  contract 
with  the  Chicago  Typographical  Unioc 
No.  16.  At  a  special  meeting  of  tht 
Franklin  Association  and  non-memb«5 
last  week  with  Charles  P.  Howara 
president  of  I.T.U.,  the  job  shop  head 
listened  to  Mr.  Howard’s  proposal  of  a 
five-day  week  on  the  old  hourly  wagt 
basis  of  $1.29i.  Following  the  meeting 
a  joint  committee  of  Franklin  Asso; 
ciation  and  non-members  was  appointee 
to  meet  with  Mr.  Howard  to  discus; 
some  form  of  relief. 

DRUG  ACCOUNT  TO  DORLAND 

The  Anglo-American  Drug  Company 
has  appointed  Dorland  International 
Inc.,  its  foreign  advertising  agency. 

NAMED  PROMOTION  MANAGE* 

R.  L.  Ray  was  recently  appointed  prt^ 
motion  manager  of  the  Palm  Beact 
(Fla.)  Times. 
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PRESS  PLANS  MADE  FOR  OLYMPIC  GAMES 

Elaborate  Telephone  and  Teletype  System  Installed  To  Speed  Reports  of  Events  Staged  Simul¬ 
taneously  In  Different  Arenas — 100  Writers  From  Foreign  Countries  Will  Attend 


At  the  Tenth  Olympiad  this  sum- 
iner  in  Los  Angeles,  America  will 
pjjy‘  host  to  the  largest  congregation  of 
i^ien  press  representatives  in  history. 
Interest  in  the  2,000  athletes  from  52 
different  nations  who  will  compete  from 
July  30  to  Aug.  14  in  the  14  branches  of 
sports  and  athletics  constituting  the 
program  of  the  Olympic  Games  is  uni- 
and  indications  have  been  received 
tlut  at  least  100  foreign  and  200  Ameri¬ 
can  sports  writers,  reporters,  photog- 
ranhers.  and  other  experts  will  be  on 
J!d  in  Los  Angeles. 

Ambitious  preparations  have  already 
lav  been  made  to  mobilize  all  press 
twlities  at  the  Games.  When  on  Sat- 
tttday  afternoon,  July  30,  the  traditional 
“Parade  of  Nations”  passes  in  review 
in  front  of  President  Herbert  Hoover 
in  the  Olympic  Stadium,  numerous  tele¬ 
graphic  news  agencies  will  commence 
to  swamp  the  world  with  accounts  of 
the  big  international  show.  Features 
ind  dispatches  by  the  cream  of  the 
world’s  crop  of  sports  writers  will  be 
llaiied  around  the  globe. 

Leased  domestic  press  wires  through¬ 
out  the  United  States  have  been  ar- 
raived  by  the  American  Tel^hone  and 
Telegraph  Company.  Due  to  high  expense 
h  is  probable  that  the  eastern  news- 
ptpers  instead  of  availing  themselves  of 
Ittsed  wires  will  file  in  Los  Angeles 
news  dispatches  overhead  for  nightly 
serrice  with  the  Western  Union  and 
Postal  Telegraph  Companies.  Mes- 
siges  for  Europe,  Asia  Minor,  and 
.\frica  will  be  run  through  New  York 
Gty  and  across  the  Atlantic  by  cable. 
The  Radio  Corporation  of  America  and 
the  Mackay  Radio  Company  plan  to 
relay  without  interruption  any  overflow 
of  messages  via  trans-Atlantic  wireless. 
TTie  Western  Union  has  a  working 
agreement  with  the  R.C.A.  and  all  dis¬ 
patches  received  by  the  Western  Union 
niarkd  “Via  RCA”  will  be  transferred 
to  the  R.C.A.  Communications  radio 
lines.  A  direct  wire  will  be  maintained 
by  the  Western  Union  between  the 
Olympic  Stadium  and  the  Broad  street 
ofice  of  the  R.C.A.  Communications 
Inc.,  in  New  York,  so  that  dispatches 
going  by  radio  to  countries  across  the 
Atlantic  will  proceed  without  the  slight¬ 
est  loss  of  time.  Since  there  are  at 
present  only  two  long  cables  with 
numerous  interruptions  across  the  Pa¬ 
cific,  the  bulk  of  dispatches  for  the 
Orient  will  be  sent  by  radio.  The  Press 
Wireless  Service  which  already  serves 
the  Associated  Press  and  United  Press 
on  the  Pacific  will  transmit  accounts 
of  the  Olympic  Games  by  radio  from 
San  Francisco  to  Hawaii  wherefrom 
the  messages  will  be  relayed  through  a 
U.  S.  naval  wireless  station  to  the 
Philippine  Islands,  New  Zealand  and 
0^  points  in  the  Far  East.  The 
Western  Union  and  Postal  Telegraph 
Comi»nies  are  completing  the  installing 
of  printers  and  Morse  units  at  the  press 
stands  and  special  provisions  have  also 
bOT  made  for  writers  who  will  dictate, 
liirect  to  an  operator,  a  “ringside”  ac¬ 
count  of  what  transpires  on  the  Olym¬ 
pic  field. 

The  Ass(x:iated  Press  will  assemble 
i  force  of  IS  under  the  leadership  of 
sports  editor  Alan  Gould  of  New  York. 
Mr.  Gould  will  be  assisted  by  Brian  Bell 
md  Paul  Zimmerman  of  the  Los  An¬ 
geles  office  and  Russel  Newland  of  the 
San  Francisco  and  Frank  Gorie  of  the 
Sattle  offices.  The  .A.P.  estimates  it 
will  carry  about  10,000  words  a  day  on 
Its  early,  running,  and  night  dispatches 
lod  5,000  words  on  its  overhead  foreign 
sid  local  dispatches. 

The  United  Press  will  be  represented 
^  a  staff  of  20  men  including  Stuart 
Gmeron,  sports  editor,  Henry  McLe- 
ijore  of  New  York,  George  Kershey  of 
Oiicaffo,  Thomas  Mahoney  of  Dallas, 
ji*wge  H.  Belle  of  Los  Angeles,  and 
Lloyd  Allen  of  the  U.  P.  foreign  de¬ 


partment  in  New  York.  Mr.  Cameron, 
well-known  sports  writer,  will  head  the 
United  Press  Olympic  delegation.  Rob¬ 
ert  J.  Bender,  vice-president  and  general 
news  manager  of  U.  P.,  will  go  to  the 
coast  next  week  to  make  final  arrange¬ 
ments  for  coverage.  He  will  probably 
remain  for  the  first  week  of  the  games. 

Large  groups  will  also  be  sent  by 
both  the  International  News  Service 
and  the  Universal  Service.  Frank 
Menke  has  already  left  for  the  coast. 
He  and  Ted  Smith,  track  and  field  ex¬ 
pert,  and  Ellis  H.  Martin,  Pacific  Coast 
news  manager  with  headquarters  at  Los 
.Angeles,  will  be  in  charge  of  the 
1.  N.  S.  staff.  The  activities  of  the 
1.  N.  S.  stadium  telegraph  positions  will 
be  superintended  by  Mr.  Martin.  The 
Universal  Service  will  carry  signed 
Hearst  features  by  Mark  Kelly,  Pacific 
Coast  sports  writer,  and  Damon  Run¬ 
yon,  Hearst  sports  columnist. 

In  covering  the  Games  most  of  the 
foreign  news  agencies  will  work  hand 
in  hand  with  the  large  American  news 
services.  Dr.  Hans  Ballmann,  Berlin 
sports  editor,  will  represent  the  Wolff 
Telegraph  Bureau;  W.  R.  Wheatley, 
night  editor,  will  cover  the  games  for 
the  Canadian  Press;  and  Frank  Fins- 
ley.  New  York  representative  of  the 
Reuters  Ltd.,  will  handle  British  press 
activities  at  the  Games.  The  Australian 
Press  Association,  the  Pan-American 
News  Service,  and  the  Polish  Telegraph 
Agency  will  also  each  have  one  repre¬ 
sentative  at  Los  Angeles.  It  is  prob¬ 
able  that  instead  of  relaying  Canadian 
dispatches  through  New  York  these  will 
be  sent  directly  through  Vancouver  on 
the  Canadian  West  Coast.  Special 
service  for  the  foreign  press  is  now 
being  tendered  by  three  large  Los  An¬ 
geles  newspapers. 

The  largest  foreign  press  delegation 
will  arrive  from  Japan.  More  than  20 
reporters  representing  half  a  dozen 
principal  Japanese  newspapers  in  Tokio 
and  Osaka  plan  to  cover  with  minute 
detail  the  progress  of  some  Japanese 
203  athletes  at  the  Games.  The  two 
rival  newspaper  combines  Osaka  Mai- 
iiichi-Tokio  Niciti  Nichi  and  Osaka 
Asahi-Tokio  Asahi  will  each  have  six 
to  seven  men  at  Los  Angeles.  Some  of 
these  will  be  drafted  from  the  New 
York,  Washington,  D.  C.,  and  Los  An¬ 
geles  offices. 

Probably  the  most  cosmopolitan  tele¬ 
phone  system  ever  set  up  in  the  West 
will  serve  the  Games.  This  system  and 
the  sport-controlling  teletypewriter  net¬ 
work  were  furnished  by  the  Southern 
California  Telephone  Company  and 
.Associated  Telephone  Company,  Ltd., 
and  are  now  in  use. 


The  telephone  system  of  270  tele¬ 
phones  is  served  through  five  switch¬ 
boards  in  five  locations.  The  main  and 
information  switchboard  is  located  in 
downtown  Los  Angeles.  Four  other 
boards  arc  in  Olympic  Village,  Olympic 
Stadium,  the  sports  technical  depart¬ 
ment  and  Olympic  Auditorium. 

Telephone  operators  at  Olympic  Vil¬ 
lage  will  handle  calls  in  English, 
Spanish,  French  and  German.  The 
Olympic  Games’  number  is  Michigan 
8111.  Special  local  and  long  distance 
wires  connect  the  switchboards  with 
outlying  centers  of  competition,  some 
so  far  away  as  to  require  vacuum  tube 
amplifiers  for  clear  conversation.  The 
Olympic  games  officials  have  a  private 
telephone  directory. 

Through  the  switchboards  this  tele¬ 
phone  system  is  connected  with  the 
local  and  long  distance  lines  of  the  Pa¬ 
cific  Telephone  and  Telegraph  Company 
and  the  transcontinental  lines  of  the 
-A.T.&T.  In  this  way  direct  connec¬ 
tions  may  be  established  with  press 
association  and  newspaper  offices  in  any 
part  of  the  United  States,  Canada,  Cuba 
and  Mexico.  Calls  may  also  be 
switched  to  any  of  the  overseas  tele¬ 
phone  services  of  the  A.T.&T.,  enabling 
a  newspaper  editor  in  Europe,  perhaps, 
or  Australia  or  South  America  to  in¬ 
terview  his  country’s  champion  within 
a  few  minutes  after  the  latter  has  set 
a  new  record. 

A  network  of  six  teletypewriters  con¬ 
nects  the  Games  Director  with  the 
radio  broadcast  stations  and  score  board 
operators  for  transmitting  instantaneous 
news  of  the  games.  Arrangements  will 
be  made  to  have  these  reports  come 
into  a  central  press  bureau  which  will 
be  set  up  in  an  advantageous  location. 
Here  the  special  telegraph  and  teletype¬ 
writer  wires  of  the  press  will  head  up, 
connecting  with  the  leased  wire  sys¬ 
tems  of  the  press  associations  or  with 
individual  newspaper  offices.  The  tele¬ 
type  system  will  be  directed  by  William 
N.  Henry,  former  newspaperman. 

Olympic  press  information  has  been 
distributed  for  the  last  two  years  by 
the  Olympic  Organizing  Committee’s 
Press  Department  which  is  headed  by 
W.  M.  Creakbaum,  a  former  news¬ 
paperman. 

At  Olympic  Stadium,  which  will  be 
the  hub  of  Olympic  activity,  3,000  seats 
have  been  torn  out  to  make  room  for  a 
special  press  section.  In  this  .section 
accommodations  have  been  provided  for 
1,000  correspondents.  Each  man  will 
be  assigned  a  special  seat  for  the  entire 
16-day  period  of  the  Games.  The  seats 
will  be  roomy  and  comfortable,  and  in 
front  of  each  correspondent  will  be  a 


REPRESENTING  U.  S.  DAILIES  IN  MOSCOW 


Two  U.  S.  newspaper  correspondents  now  in  Moscow  (left  to  right)  Robin 
Kinkead  of  Palo  Alto,  Cal.,  representing  the  New  York  Times,  during  the 
recent  visit  of  Walter  Duranty  to  this  country,  and  Ralph  Barnes,  representing 
the  New  York  Herald  Tribune. 


writing  shelf.  The  press  section  takes 
in  the  choice  seats  of  the  Stadium.  It 
is  near  the  center  of  the  field  where 
the  correspondents  will  have  a  clear  un¬ 
obstructed  view  of  all  the  events.  Im¬ 
mediately  behind  the  press  section  will 
be  the  Sports  Technical  Department 
w;hich  will  be  the  source  of  all  the  offi¬ 
cial  and  teletype  announcements  from 
the  various  stadiums.  All  other  main 
stadiums  will  have  large  press  sections 
set  aside  and  provisions  have  been  made 
for  telephone  and  telegraph  service. 
Special  offices  and  representatives  of 
the  large  telegraph  and  radio  companies 
will  be  found  in  the  center  of  the 
Olympic  Stadium  press  section.  The 
reasons  for  teletype  and  other  arrange¬ 
ments  made  for  the  press  is  explained 
by  Mr.  Creakbaum. 

“The  task  of  covering  135  ‘shows,’ 
each  one  of  them  a  full  half-day  pro¬ 
gram,  in  the  course  of  16  days  and 
nights,  would  present  great  difficulties 
to  any  news  gathering  organization,  in 
view  of  the  fact  that  as  many  as  eight 
events  will  be  taking  place  simultane¬ 
ously,”  he  says. 

“World  championships  will  be  de¬ 
cided  every  15  or  20  minutes  of  the 
day,  and  to  cover  these  events  properly 
would  tax  the  facilities  of  any  big 
metropolitan  newspaper  with  its  well- 
trained  staff. 

“Realizing  this  and  that  the  average 
newspaper  will  not  be  able  to  send  more 
than  one  or  two  correspondents  to  the 
Games,  the  Olympic  Committee,  through 
its  press  service  and  sports  technical 
departments,  decided  to  simplify  the 
problem  for  the  newspai)ers  by  provid¬ 
ing  a  widespread,  official  news-gathering 
organization. 

“This  was  made  possible  through  the 
fact  that  the  Olympic  Stadium  press 
section  will  be  the  official  clearing  house 
for  all  Olympic  Game  news.” 

Various  photographic  laboratories 
will  be  maintained  at  or  near  the 
Olympic  Stadium.  The  Eastman  Kodak 
Company  has  installed  a  high-speed 
laboratory  with  dark  rooms  at  the 
Stadium  for  official  photographs  of  the 
Organizing  Committee.  Plates  of  the 
Associated  Press  Pictures,  the  Acme 
News  Pictures  and  NEA,  Inc.,  the  New 
York  Titnes-Wi6e  World  Photos,  and 
the  International  News  Photos,  Inc., 
will  be  rushed  from  the  stadiums  by 
automobiles  and  motorcycles  to  Los 
.Angeles  airports,  or  for  telephoto  trans¬ 
mission,  to  the  -A.T.&T.  Telephoto 
Service  Station.  No  special  equipment 
for  facsimile  photographs  by  radio  will 
be  installed  at  the  Stadium.  The 
R.C.A.  has  available  in  New  York  City 
apparatus  for  the  sending  of  photo¬ 
graphs  to  Europe.  In  spite  of  efforts 
by  Japanese  newspapers  to  get  telephoto 
service  the  R.C.A.  has  announced  that 
there  is  not  enough  time  to  ship  receiv¬ 
ing  equipment  to  Japan  and  install  it 
before  the  Games. 

The  Fox-Hearst  Corporation,  the 
Pathe  Newsreel,  the  Paramount  News¬ 
reel,  and  the  Universal  Newsreel  have 
all  arranged  to  make  sound  news  mo¬ 
tion  pictures  of  important  Olympic 
events. 

Hotel  accommodations  for  visiting 
newspapermen  in  Los  Angeles  will  be 
of  the  best.  Two  hundred  and  fifty  of 
the  leading  hotels  of  Southern  Califor¬ 
nia,  including  Los  Angeles,  have  reached 
an  agreement  whereby  hotel  prices  will 
remain  at  a  fixed  low  rate  during  the 
Games.  It  will  be  possible  to  obtain  a 
good  single  room  for  $2. 

LONDON  EDITOR  HONORED 

The  Victoria  Branch  of  the  British 
Columbia  Institute  of  Journalists  at¬ 
tended  a  tea  at  the  Empress  Hotel 
recently  in  honor  of  Ralph  Deakin, 
Imperial  and  foreign  editor  of  the  Lon¬ 
don  (Eng.)  Times,  who  is  touring  Brit¬ 
ish  Columbia. 
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DATE  SET  FOR  TAKING 
LIBEL  DEPOSITIONS 

July  18  Scheduled  For  Ster-Doherty 

Case  Hearings,  But  Delay  Is  Ex> 
pected — W.  L.  White  Com¬ 
ments  on  Suit 

(Special  to  Editor  &  Publisher) 

Kansas  City,  July  13 — Taking  of 
depositions  in  the  $^,000,000  suit  of  the 
Cities  Service  Gas  Company  against 
the  Katisas  City  Star  has  been  set  for 
July  18  by  Judge  J.  M.  Johnson,  special 
commissioner.  The  suit  is  one  of  a 
series  brought  against  the  Star  by 
Henry  L.  Doherty,  head  of  Cities 
Service,  seeking  a  total  of  $54,000,000 
for  libel  and  alleged  damage  to  his  gas 
properties  in  Kansas  and  Missouri. 

Judge  Johnson,  formerly  a  judge  of 
the  Jackson  county  circuit  court,  was 
nam^  special  commissioner  for  the  tak¬ 
ing  of  depositions  by  agreement  of  op¬ 
posing  counsel,  which  was  accepted  by 
Judge  C.  Jasper  Bell,  presiding  over 
the  Independence  (Mo.)  division  of  the 
court. 

There  is  a  possibility  of  further 
delay  in  the  matter,  however,  because 
of  the  fact  that  Ex-Senator  James  A. 
Reed,  of  counsel  for  the  Star,  is  en^ 
gaged  in  another  trial  in  Kansas  City 
this  week. 

In  one  of  the  counts  of  the  libel  suit 
filed  against  the  Star  last  week  at  To¬ 
peka,  Kan.,  by  Doherty,  there  was  cited 
an  editorial  republish^  in  the  Star 
from  the  Emporia  (Kan.)  Gazette. 
Following  the  filing  of  the  latest  suits 
against  the  Star,  William  L.  White, 
better  known  as  “Young  Bill,”  who 
wrote  that  editorial,  came  back  with 
this  one: 

“Henry  L.  Doherty  is  out  with  some 
more  suits  against  the  Kansas  City  Star. 
First  he  wants  $12,000,000  personal 
heart  balm  for  the  rude  things  the  Star 
has  said  about  him,  and  second  the 
Cities  Service  Company  wants  $30,- 
000,000  more  for  alienation  of  the  af¬ 
fections  of  the  gas  consumers,  who, 
hut  for  the  Star,  the  company  feels, 
would  continue  to  pay  pre-depression 
rates  for  gas  and  like  it. 

“Now  what  has  the  Star  gained,  in 
dollars  and  cents,  by  refusing  to  be 
bluffed?  Nothing,  so  far  as  tl^  cash 
drawer  is  concerned.  These  suits  cost 
Doherty  little  additional  cash  outlay. 
He  already  has  a  high-priced  string  of 
lawyers  on  the  payroll,  tearing  up  the 
turf  and  feeling  their  oats  from  lack  of 
exercise.  They  might  as  well  be  suing 
the  Star  as  eating  their  heads  off  in 
idleness  in  the  paddock.  The  Star,  how¬ 
ever,  must  dig  down  to  hire  its  own 
string  of  lawyers,  saddled,  bridled  and 
equipped  to  break  lances  against  Mr. 
Doherty’s  windmills. 

“The  fundamental  justice  of  the 
Star’s  case,  the  fact  that  it  is  conduct¬ 
ing  a  disinterested  fight  for  lower  gas 
rates,  will  do  nothing  to  reduce  its  cash 
outlay  in  defending  itself. 

“Speaking  broadly  and  generally  and 
with  no  reference  to  the  Star  and 
Doherty — from  the  point  of  view  of  the 
cash  register,  this  business  of  fighting 
the  public’s  battles  against  high  and 
exorbitant  utility  rates,  instead  of  let¬ 
ting  them  fry  in  their  own  grease,  isn’t 
much  of  a  job.  The  hours  are  long  in 
the  Don  Quixote  business,  the  pay  is 
uncertain  and  working  conditions  are 
frankly  lousy.  But  it’s  a  steady  job. 
and  the  Star  has  been  plugging  away  at 
it  for  lo  these  50  years.” 

ACCIDENT  AT  HEARST  RANCH 

Nine  people  suffered  broken  bones 
and  other  injuries  at  the  Hearst  Ranch 
at  San  Simeon  near  San  Luis  Obispo. 
Cal.,  July  9  when  70  people  crashed 
through  a  temporary  flooring  built  over 
a  12-ft.  concrete  swimming  pool  under 
construction.  The  i»rty  was  made  up 
of  150  California  high  school  agricul¬ 
tural  teachers  who  have  been  attending 
summer  school  at  California  Polytech¬ 
nic.  They  had  been  given  permission 
to  make  a  tour  of  the  ranch.  Ambu¬ 
lances  from  all  parts  of  the  county  were 
pressed  into  service  to  carry  the 
wounded  60  miles  over  the  mountains 
to  San  Luis  Obispo. 


Harry  Acton,  ship  news  reporter  of  the  New  York  American,  makes  quirk  trips 
to  the  quarantine  station  to  meet  incoming  liners  by  taking  a  seaplane  from 
his  home  in  Flushing  directly  to  the  station.  The  plane,  leased  by  the  Hearst 
organization,  leaves  from  the  North  Beach  airport,  15  minutes  from  Acton’s 
home.  Ordinarily  ship  news  reporters  use  a  coast  guard  cutter  to  cover  arrivals. 

Photo  shows  Mr.  Acton  being  rowed  toward  a  liner  from  the  seaplane. 


JUDGE  DISMISSES  SUIT 


Holds  Libelous  Remarks  Made  Dur¬ 
ing  Trial  Were  Privileged 

A  novel  suit  for  libel  was  disposed  of 
in  the  New  York  County  Supreme 
Court  this  week  when  Justice  Albert 
Cohn  dismissed  an  action  brought  by  a 
William  F.  Costello  against  Charles 
Roehm.  On  June  30  a  jury  had  found 
the  plaintiff  not  guilty  of  intimacies 
with  the  wife  of  Roehm. 

Costello  was  named  co-respondent  in 
the  divorce  suit  and  when  he  was  ex¬ 
onerated  of  the  charge,  he  sued  for 
$100,000,  alleging  libel.  Newspapers 
carried  the  story  with  much  space. 

Justice  Cohn  ruled:  “A  motion  to 
dismiss  the  complaint  for  legal  insuffi¬ 
ciency  has  been  made.  Upon  the  face 
of  the  complaint  it  appears  that  the 
libelous  words  are  absolutely  privileged. 

“Defamatory  words  used  by  a  party 
in  the  course  of  a  judicial  proceeding  are 
privileged  if  the  party  publishing  them 
could  reasonably  have  supposed  the 
matter  to  be  pertinent  and  relevant.  The 
motion  is  granted.” 

CANFIELD  SUNDAY  EDITOR 

Succeed*  Murdock  On  Chicago 
Herald  dc  Examiner 

(Special  to  Editor  &  Publisher) 

Chicago,  July  13 — Harry  Canfield 
has  been  appointed  Sunday  editor  of  the 
Chicago  Herald  S'  Examiner,  to  suc¬ 
ceed  L.  R.  Murdock,  resigned,  Victor 
Watson,  managing  editor,  announced 
this  week.  Mr.  Canfield  has  been  with 
the  Herald  &  Examiner  for  the  past 
15  years.  Until  recently  he  was  city 
editor.  Upon  the  appointment  of  Mr. 
Watson  as  managing  editor,  R.  C.  Cor¬ 
nell,  for  many  years  city  editor  and 
then  circulation  manager  of  the  Herald 
&  Examiner,  was  announced  as  city 
editor. 

Basil  Woon,  former  Paris  corre¬ 
spondent  of  the  Universal  Service, 
author  and  magazine  writer,  has  joined 
the  Herald  &  Examiner  staff  as  general 
assignment  and  feature  writer. 

WHITE  SUCCEEDS  BUTCHER 

Paul  White,  news  editor  in  the  pub¬ 
licity  department  of  Columbia  Broad¬ 
casting  Company  for  a  year  and  a  half, 
was  appointed  publicity  director  this 
week  to  succeed  Jesse  Butcher,  resigned. 
Mr.  Butcher,  who  headed  the  publicity 
department  for  two  and  one-half  years, 
left  this  week  for  a  month’s  visit  to 
Europe.  He  did  not  announce  his 
plans.  Mr.  White,  before  joining  Col¬ 
umbia,  was  with  United  Press  for  more 
than  eight  years.  He  spent  one  year 
of  that  time  as  editor  of  United  Fea¬ 
tures  Syndicate.  He  started  newspaper 
work  in  the  mid-west  and  worked  for 
some  time  for  the  Kansas  City  Journal. 


DAILY  ENTERTAINS  STAFF 

More  than  1,000  employes  of  the  San 
Francisco  News  and  their  families  at¬ 
tended  the  annual  picnic  of  the  daily 
held  at  Oak  Cove  Park  recently.  Austin 
Mortitnore,  classified  manager,  was  in 
charge. 


MRS.  W.  W.  HAWKINS 


Wife  of  Scripp*-Howard  General 
Manager  Die*  During  Operation 

Mrs.  Margaret  Wright  Hawkins,  wife 
of  W.  W.  Hawkins,  general  manager 
and  assistant  chairman  of  the  Scripps- 
Howard  Newspapers,  died  unexpectedly 
in  Fifth  Avenue  Hospital,  New  York, 
July  8,  during  an  operation.  She  was 
born  in  Louisville,  the  daughter  of 
Major  John  Montgomery  Wright,  once 
marshal  of  the  Supreme  Court  of  the 
United  States,  and  Nellie  Ewing 
Wright.  Mr.  and  Mrs.  Hawkins  were 
married  23  years  ago. 

The  funeral  was  held  at  the  Hawkins’ 
home  in  Pelham  Manor,  N.  Y.,  July  10. 
The  pall  bearers  included  Robert  P. 
Scripps,  president  of  the  Scripps-How- 
ard  papers;  Roy  W.  Howard,  chairman 
of  the  board;  W.  G.  Chandler,  general 
business  manager;  George  B.  Parker, 
editor-in-chief;  Robert  J.  Bender,  vice- 
president  and  general  news  manager  of 
the  United  Press;  Keats  Speed,  manag¬ 
ing  editor  of  the  New  York  Sun; 
Joseph  S.  Carreau  and  W.  N.  Hurburt. 
Among  the  honorary  bearers  were 
Norris  Huse,  Associated  Press;  Karl 
A.  Bickel,  president  of  the  United 
Press;  Fred  Ferguson,  NEA  Service, 
and  Westbrook  Pegler,  Chicago  Tribune 
Syndicate  writer.  Burial  was  in  Ken- 
sico  Cemetery. 

Hundreds  of  floral  tributes  were  re¬ 
ceived  and  the  Hawkins’  home  was 
filled  with  them  during  the  services. 

Besides  Mr.  Hawkins,  three  sons, 
George  W.,  William  W.,  Jr.,  and  Ew¬ 
ing  Butler  Hawkins,  survive. 

EXPENDING  SINKING  FUND 

Halsey  Stuart  &  Co.,  Inc.,  New  York, 
and  the  Continental  Illinois  Bank  & 
Trust  Company,  Chicago,  sinking  fund 
agents,  were  this  week  receiving  tenders 
to  retire  sufficient  10-year  6%  sinking 
fund  gold  debentures,  due  Jan.  1,  1936, 
at  prices  not  exceeding  102  and  interest 
to  exhaust  the  Chicago  Daily  News, 
Inc.,  sinking  fund  of  $125,071.  Receipt 
of  tenders  to  sell  the  debentures  closed 
at  3  p.m.,  July  14. 

GOULD  LEAVES  FOR  COAST 

.•Man  Gould,  sports  editor  of  Asso¬ 
ciated  Press,  left  this  week  for  the  Pa¬ 
cific  Coast  where  he  will  be  in  charge 
of  A.P.  coverage  of  the  Olympic 
Games.  He  was  accompanied  by  Mrs. 
Gould  and  Alan  Gould,  Jr.,  his  10-year- 
old  son.  They  will  stop  at  Chicago  and 
the  Grand  Canyon.  The  Goulds  will 
return  to  New  York  by  boat  after  the 
Olympics. 

CLARK  NAMED  EDITOR 

Chester  Clark  has  been  appointed  edi¬ 
tor  of  the  Childress  (Tex.)  Daily 
Index,  one  of  the  group  of  papers  owned 
and  published  by  the  Nunn  Publishing 
Company. 

NEW  DAILY  IN  PALO  ALTO 

The  Palo  Alto  (Cal.)  Mayfield  Neivs, 
published  as  a  semi -weekly,  has  be¬ 
come  a  daily  under  the  name  of  Palo 
Alto  Daily  News. 


UTICA  STORE  PROVES  I 
NEWSPAPER  POWER  ^ 


Consistent  Daily  Advertising  H*i 
Resulted  In  Seven  Consecutive 
Months  of  Increased  Sales 
for  Retailer 


yetpectai  lo  JliDlTOR  &  PUBLISHER) 

Utica,  N.  Y  July  12-The  Roben 
t  raser  store,  Utica  s  largest  in  the  re- 
tail  field,  has  demonstrated  the  power 
of  newspaper  advertising  to  attraci 
business,  even  under  difficult  conditions 
Competition  is  keen  in  Utica.  The  cin 
has  its  full  share  of  uneniployment  and 
current  business  ills.  Nevertheless,  the 
store’s  executives,  under  direction  oi 
Charles  G.  Tomerlin,  general  manager 
have  continued  an  agressive  policy  since 
the  first  of  the  year. 

"The  result  is  seen  in  seven  consecu¬ 
tive  months  of  increased  sales,”  said 
Mr.  Tomerlin.  "We  made  up  our  minds 
at  the  first  of  the  year  that  the  alert 
progressive  merchant  could  get  business 
even  in  these  times,  by  going  after  it 

“Utica  has  good  newspapers,  and  wt 
decided,  of  course,  to  center  our  cam¬ 
paign  in  them.  The  Press,  which  is  the 
morning  paper,  predominated  in  our 
program,  although  we  used  space  con¬ 
sistently  in  the  Observer-Dispatch  also 

“We  believe  that  regular  use  of  morn¬ 
ing  paper  space  produced  some  results 
that  ought  to  interest  other  mercliMts, 
One  was  the  consistency  of  our  sales 
records.  There  were  no  peaks  and 
slumps.  Monday’s  business  was  as  good 
as  Saturday’s,  although  we  did  not  do 
any  Sunday  advertising.  We  did  not 
have  to  put  on  extra  clerks  or  deliver) 
service  and  thus  increase  expenses.  We 
had  steady  business,  day  after  day  and 
week  after  week,  so  that  we  kept  our 
force  working  practically  at  capacity 
all  the  time. 

“This  remarkable  steadiness  of  sales 
is  shown  by  the  fact  that  our  sales  for 
the  last  week  of  the  Founder’s  Month 
campaign  in  June  were  only  1.87  per 
cent  below  the  first  week’s  sales. 

“The  month  as  a  whole  showed  a 
large  gain  over  a  year  ago,  notwith¬ 
standing  the  much  lower  prices  for 
goods,  which  required  many  more  trans¬ 
actions  to  equal  the  dollar  volume  of 
1931. 


“In  previous  years  the  sale  had  run 
for  a  shorter  period  and  there  was  un¬ 
certainty  as  to  whether  a  long  sale 
could  possibly  succeed  this  year.  We 
proved  that  it  could  be  e.xtended  to  a 
month  and  show  consistent  gain.  We 
credit  morning  newspaper  advertising 
with  helping  to  accomplish  that.” 

During  the  Founder’s  Month  cam¬ 
paign,  the  advertising  was  directed  by 
Homer  Curtis,  New  York,  who  had  the 
aid  of  Mrs.  A.  Jane  Carmichael,  store 
advertising  manager,  and  Harold  E. 
Vayo,  retiring  advertising  manager 
Advertisements  started  with  small 
teaser  copy,  followed  by  semi-historial 
advertisements  tied  up  with  the  city’s 
centennial,  which  ocurs  this  year,  with 
full-page  and  double  truck  advertise¬ 
ments  following.  Four-page,  news¬ 
paper-size  broadsides  also  were  circu¬ 
lated  widely  about  the  countryside. 

Advertising  at  times  was  concen¬ 
trated  on  departments,  with  their  buy¬ 
ers  endorsing  the  articles  on  sale.  On 
.Austin  Cavanagh  day,  ^Ir.  Cavanag^ 
the  store’s  oldest  employe,  personally 
selected  the  articles  on  sale.  Cuts  of 
Mr.  Cavanagh  and  Robert  Fraser  were 
prominent  in  the  advertising.  The  store 
also  was  specially  trimmed  for  the  sale, 
during  which  33  j  pages  were  carried  in 
the  Press. 


COPLEY  EXECUTIVES  CONFER 

Publishers  of  the  Illinois  Copley 
Newspapers  met  in  Chicago  last  week 
to  discuss  standardization  of  merchan¬ 
dising  service.  Those  who  attended 
the  conference  were :  John  F.  Lux, 
Joliet  (Ill.)  Herald-News;  A.  F. Hirsh, 
.durora  (Ill.)  Beacon-News;  R.  Eaton 
Fedou,  Elgin  (III.)  Courier-Nfus; 
.\.  VV.  Shipton  and  Richard  McLean. 
Springfield  Illinois  State  Journal;  C.  A- 
Johnson  and  Hil  F.  Best,  Chicago  and 
New  York  managers  respectively  oi 
M.  C.  Mogensen  &  Co.,  Inc. 
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newspapermen  trail 

ROOSEVELT  YACHT 

Group  Aboard  Marcon  Stayt  Two 

Miles  Behind  Presidential  Candi¬ 
date — Experience  Difficulty 
In  Filing  Stories 

iBu  telegraph  to  Editor  &  Publisher) 

(board  the  Yacht  Marcon,  Cutty- 
husk,  Mass.,  July  13— boatload  of 
seagoiii!;  reporters  and  cameramen 
,urted  up  Long  Island  Sound  this  week 
in  the  wake  of  Governor  Franklin  D. 
Roosevelt’s  yacht.  Myth  II,  to  keep 
track  of  the  Democratic  Presidential 
candidate’s  whereabouts  while  he  takes 
his  long-awaited  vacation  cruise  in 
coastal  waters.  The  newspaper,  news 
service  and  newsreel  men  are  aboard 
the  yacht  Marcon  and  keep  a  good  dis¬ 
tance  behind  the  Governor's  craft,  con¬ 
ferring  with  the  Presidential  nominee 
only  in  the  morning  and  the  evening 
tor  brief  statements.  This  is  in  accord¬ 
ance  with  his  wish  that  he  and  his  sons 
be  left  to  themselves  as  much  as  pos¬ 
sible  during  the  trip. 

The  reporters  on  board  the  Marcon 
are  Walter  Brown,  Associated  Press; 
Earnest  Bindley,  International  News 
Service;  Eddie  Roddan,  Universal  Serv¬ 
ice;  Paul  Kind,  United  Press;  Louis 
Ruppel,  A'’c7c>  York  Daily  .Vezes  and 
James  Kieran,  New  York  Times.  The 
cameramen  are  Eddie  Jackson,  Daily 
News,  Arthur  Sasse,  International 
N'ewsreel  and  Joe  Caneva,  Associated 
Press.  James  Pegola  of  Pathe  News; 
Urry  Kennedy,  Movietone  News;^  and 
.\lbcrt  Mingaline,  Paramount  News, 
are  the  newsreel  men  on  the  Marcon. 
Harry  McIntyre,  of  the  Roosevelt 
campaign  heackiuarters,  and  Gilbert 
Dawson,  of  Western  Union,  are  also 
on  board  in  official  capacities. 

The  routine  of  keeping  two  miles 
from  the  Myth  II  except  in  the  morn¬ 
ing  was  broken  only  once  by  the  news¬ 
papermen.  That  happened  Wednesclay 
evening  when  the  Roosevelt  boat,  which 
was  expected  to  put  in  at  Woods  Hole 
on  the  Massachusetts  coast,  suddenly 
lowered  the  mainsail  and  disappeared 
behind  a  small  island.  The  newspaper¬ 
men  thought  the  yacht  was  in  trouble 
and  the  Marcon  was  rushed  to  the  spot 
rail  steam  ahead.  The  cameramen  had 
their  instruments  focused  and  ready  for 
shooting.  The  reporters  were  at  the 
rail,  but  when  they  rounded  the  point 
I  of  land,  they  found  the  Governor  had 
I  merely  taken  in  sail  to  navigate  the 
shoals  and  had  decided  to  put  in  at 
Cuttyhunk. 

There  is  sleeping  space  for  15  aboard 
the  Marcon,  and,  consequently,  five  of 
the  party  sleep  on  deck.  The  greatest 
difficulties  the  newspapermen  have  to 
contend  with  is  in  filing  stories.  At 
Morris  Cove,  Conn.,  it  was  necessary  to 
go  a  mile  over  rough  water  in  a  small 
motorboat  which  went  dead  half  way 
across.  Brown  and  Ruppel  rowed  the 
rest  of  the  distance,  and  then  the  re¬ 
porters  had  to  drive  four  miles  to  New 
Haven  to  a  telegraph  office. 

At  Stonington  there  was  no  telegraph 
office  at  all,  and  so  they  had  to  drive 
15  miles. 

There  was  only  one  telephone  and  no 
telegraph  station  at  Cuttyhunk  and  the 
teporters’  calls  were  held  up  for  a  while 
because  some  native  was  monopolizing 
the  telephone  system. 

Dawson  went  15  miles  in  a  fishing 
boat  to  Woods  Hole  to  file  Western 
union  press  dispatches. 


JOURNALISTS  NAME  CARR 

(Special  to  Editor  &  Publisher) 
London.  July  7. — Sir  Emsley  Carr, 
editor  and  part  proprietor  of  the  .Vcfi’.r 
the  World.  London,  has  been  nomi- 
y*ted  by  the  London  district  of  the 
Institute  of  Journalists  for  re-election 
president.  He  is  also  vice-chairman 
of  the  IVesleni  .Mail,  the  South  Wales 
echo  the  Eyenintt  E.vpress.  and  the 
weekly  Mail,  Cardiff ;  a  director  of 
.1^0  Newnes,  Ltd.,  London,  book  and 
P^wical  publishers,  and  was  chairman 
Of  the  House  of  Commons  Press  Gai¬ 
ety  1929-30.  He  is  65  years  old. 


CHANGES  EDITION  DAYS 

Oklahoma  New*  To  Publish  Sunday 
A.  M.  Instead  of  Saturday  Evening 

The  Saturday  edition  of  the  Oklahoma 
City  Oklahoma  Xezvs  will  be  discon¬ 
tinued,  effective  July  16,  and  a  Sunday 
morning  issue  will  be  published  instead, 
July  17,  it  was  announced  this  week  by 
Scripps-Howard  Newspapers.  Coinci¬ 
dentally  came  an  announcement  from  the 
Oklahoma  City  Oklahoman  that  the 
street  sale  price  of  its  Sunday  edition 
will  be  cut  from  10  cents  to  five  cents. 

The  Sunday  News,  according  to 
Scripps-Howard  headquarters,  will  av¬ 
erage  32  pages  with  four  pages  of 
comics  included.  The  five  evening  edi¬ 
tions  of  the  News  together  with  the 
Sunday  morning  edition  will  be  sold  to 
subscribers  at  the  prevailing  circulation 
rate  of  10  cents  a  week.  The  street 
sale  price  on  Sunday  will  be  five  cents. 

Local  advertising  rates  in  the  Sun¬ 
day  News  will  be  approximately  10  per 
cent  higher  than  for  the  daily  editions, 
and  the  national  advertising  rates  will 
remain  the  same.  The  average  rate  for 
classified  has  been  increased  four  cents 
a  line  from  16  to  20  cents  on  single 
Sunday  insertions. 

Carl  C.  Magee  is  president  and  edi¬ 
tor  of  the  News. 

N.  Y.  BUREAU  RE-ELECTS 

Better  Business  Organization  Adds 
Newspapermen  to  Council 

James  C.  Auchincloss  of  Auchincloss, 
Mills  &  Bergen,  a  governor  of  the  New 
York  Stock  Exchange,  has  been  re¬ 
elected  president  of  the  Better  Business 
Bureau  of  New  York  City.  .All  other 
officers  were  re-elected  as  follows; 
C.  Van  R.  Halsey,  vice-president  Sher¬ 
man  B.  Joost,  treasurer;  H.  J.  Kenner, 
secretary  and  general  manager,  and 
Breed,  .Abbott  &  Morgan,  counsel. 

Three  new  members  of  the  bureau’s 
merchandise  advisory  council  were 
elected:  Major  Benjamin  H.  Namm, 
president,  the  Namm  Store,  Brooklyn; 
Edwin  S.  Friendly,  business  manager 
Nezt'  York  Sun;  Eugene  Forker,  pub¬ 
lisher,  the  Nezv  York  American, 

Members  re-elected  to  the  Merchan¬ 
dise  Advisory  Council  include  leading 
retail  executives,  and  the  following 
newspaj^rmen :  Louis  Wiley,  Neze 

York  Times;  Howard  Davis,  .Vra' Korib 
Herald  Tribune;  Roy  C.  Hollis,  Nezo 
York  Daily  Nezvs;  Fremont  C.  Peck, 
Brooklyn  Daily  Times  and  Union;  Noel 
C.  Macneish,  Neze  York  Wold-Tele¬ 
gram;  C.  C.  Lane,  Nezv  York  Ez'ening 
Post. 

MAGAZINE  CUTS  RATE  20% 

Lower  Space  Charge*  Accompany 

Increase  in  Newsstand  Price 

Physical  Culture  magazine  this  week 
announced  a  20  per  cent  reduction  in 
advertising  rates,  effective  with  the 
issue  of  October,  1932.  The  page  rate 
goes  down  from  $875  to  $700,  and  the 
line  rate  for  less  than  column  space 
from  $2.55  to  $2.05;  other  rates  pro¬ 
portionately. 

At  the  same  time  it  was  announced 
that  the  single-copy  sale  price  of  the 
magazine,  cut  from  25  cents  to  10  cents 
in  October,  1931,  would  be  raised  to  15 
cents.  At  the  10-cent  price,  it  was  said, 
the  wholesale  price  received  did  not 
cover  production  costs,  while  the  15- 
cent  price  will  afford  a  profit  on  circu¬ 
lation.  The  new  advertising  rates,  based 
on  a  minimum  circulation  of  250,000, 
against  an  average  of  326,980  for  the 
first  eight  months  of  1932,  were  de¬ 
cided  upon  to  insure  advertisers  “again.st 
any  possible  contingency.” 

NEW  POST  FOR  CLAYPOOL 

R.  A.  Claypool  has  been  appointed 
Htanagcr  of  the  Los  Angeles  office  of 
Williams,  Lawrence  &  Cresmer,  pub¬ 
lishers’  representatives.  He  succeeds 
J.  E.  Cresmer,  who  has  returned  to  the 
Chicago  office  of  the  firm. 

NAMED  CLASSIFIED  MANAGER 

Ralph  G.  Lockett  recently  joined  the 
Nezvport  News  (Va.)  Daily  Press  and 
Times-Herald  as  classified  advertising 
manager. 


THE  PROUD  PARENTS 


Miles  W.  Vaughan,  far  eastern  manager 
of  I  nited  Press,  and  Mrs.  Vaughan, 
observe  their  infant  son.  Miles  S. 
V’aughan,  recently  born  in  Tokio,  as  he 
gazes  quizzically  at  Mrs.  Vaughan's 
mother. 


EXCHANGING  AD  DATA 


Minnesota  Papers  Telling  Each 

Other  Successful  Selling  Ideas 

Minnesota  Editorial  .Association  mem¬ 
bers  are  e.xchanging  methods  and  plans 
which  have  sold  increased  advertising 
to  local  merchants,  and  instances  of 
where  newspaper  advertising  in  the 
smaller  cities  has  proved  exceptionally 
helpful  to  local  merchants.  Allan  Mc¬ 
Gowan,  field  manager  of  the  association, 
is  compiling  the  returns  in  two  booklets 
to  be  distributed  to  members. 

Minnesota  publishers  are  making  a 
special  campaign  to  impress  local  banks 
and  dealers  with  the  amounts  spent  in 
the  stores  by  the  newspaper  staffs. 
Grove  Wills,  Eveleth  Clarion,  past 
president  of  the  association,  and  other 
publishers  are  making  purchases  for 
their  families  and  those  of  their  em¬ 
ployes  in  the  names  of  their  newspapers 
to  demonstrate  the  purchasing  power  in 
their  plants. 

N.E.A.  GROUP  IN  CHICAGO 

Fifty  Editors  in  Mid-West  Enroute 
to  Coast  Meeting 

(Special  to  Editor  &  Publisher) 

Chicago,  July  13 — Fifty  members  of 
the  National  Editorial  .Association 
gathered  here  today  enroute  to  the  47th 
annual  convention  to  be  held  in  San 
Francisco  and  Los  .Angeles,  July  18-26. 
The  members  and  their  wives  were 
guests  at  the  Centun.-  of  Progress  ex¬ 
position  grounds  in  the  morning  and  at¬ 
tended  a  baseball  game  in  the  afternoon. 

Three  special  cars  left  here  tonight 
with  the  N.E..A.  delegation  bound  for 
Kansas  City  where  on  Thursday  groups 
from  the  north  and  south  were  to  con¬ 
verge.  Following  an  automobile  tour  as 
guests  of  the  Kansas  City  Chamber  of 
Commerce,  the  editors  will  leave  by 
special  train  for  Portland,  Ore. 

PRINTING  PLANT  BOMBED 

(Special  to  Editor  &  Publisher) 

Peoria,  III.,  July  II — The  printing 
shop  of  Hennings  &  Co.,  at  326  Harri¬ 
son  street,  was  bombed  early  this  morn¬ 
ing.  The  bomb  blasted  a  hole  in  the 
reinforced  concrete  sidewalk  and  the 
concussion  shattered  the  two  large 
plate-glass  windows. 


GORE  NAMED  TO  BENCH 

Following  confirmation  by  the  U.  S. 
Senate  of  his  appointment  as  one  of 
four  federal  judges  in  Alaska,  Lester 
O.  Gore  has  resigned  as  director  and 
vice-president  of  the  Kefcln’itaw  (Alaska) 
Chronicle.  He  was  succeeded  on  the 
hoard  by  Judge  W.  C.  .Arnold  of  Ketch¬ 
ikan.  judge  Gore  will  preside  at  the 
federal  court  at  Nome. 


PLANNED  COPY  DRIVE 
INCREASED  LINAGE 

Illinois  Weekly  in  Competitive  Sec¬ 
tion  Made  Gains  by  Watching 
Chance*  and  Making  Inten¬ 
sive  Follow-Ups 

One  weekly  newspaper  which  has 
actually  increased  its  advertising  linage 
this  year  is  the  Libertyville  (Ill.)  Inde¬ 
pendent-Register,  published  by  the  Key¬ 
stone  Printing  Service,  of  which  Frank 
H.  Just  is  president  and  Robert  M.  Nall 
general  manager. 

Libertyville,  a  town  of  less  than  4,000 
population,  is  35  miles  from  Chicago, 
just  out  of  the  fashionable  North  Shore 
district,  and  is  served  by  all  of  the 
Chicago  newspapers  as  well  as  the 
Waukegan  Nezvs-Sun.  In  spite  of  that 
fact  the  Independent-Register  has  been 
able  to  give  highly  satisfactory  results 
to  the  local  advertisers,  according  to 
Mr.  Nall. 

Describing  how  the  linage  increase 
was  obtained,  Mr.  Nall  said  it  was  not 
due  in  any  way  to  advantages  not  pos¬ 
sessed  by  the  average  newspaper  in  a 
town  the  size  of  Libertyville. 

‘The  method,”  he  went  on,  ‘‘may  be 
described  in  a  few  words;  intelligent 
planning  with  an  intensive  follow-up 
of  every  project,  a  thorough  pre-analysis 
of  these  plans,  and  the  allocation  of 
each  part  of  the  necessary  work  to  the 
member  of  the  staff  best  fitted  for  the 
task — and  finally,  but  by  no  means  the 
least  important,  work  with  a  capital  W, 
and  this  does  not  mean  the  sort  that  is 
confined  between  the  hours  of  eight 
o’clock  and  five. 

‘‘The  first  item  includes  the  grasping 
of  every  event  or  happening  which  may 
be  turned  to  account  in  increasing  the 
advertising  linage,  the  observance  of  an¬ 
niversaries  or  celebrations,  whether  of 
national,  statewide  or  merely  local 
scope,  and  special  weeks  which  are 
sponsored  by  various  groups. 

‘‘.A  recent  example  of  this  was  the 
observance  of  National  Clean-up  Week 
which  the  Independent-Register  spon¬ 
sored  locally. 

‘‘The  preliminaries  were  wotked  out 
in  the  office  of  the  Independent  Register, 
street  signs  printed  and  placed,  banners 
provided  for  the  business  houses  and 
other  details  arranged  to  the  last  item. 
As  a  result  the  opening  day  saw  a 
parade  one  and  one-half  miles  in  length, 
with  three  bands,  floats  of  various  busi¬ 
ness  houses  and  organizations,  march¬ 
ing  groups  of  boy,  girl,  cub  and  sea 
scouts,  school  children,  and  hundreds 
of  cars  displayed  by  local  car  dealers. 

‘‘All  of  this  was  accomplished  with¬ 
out  expense  to  the  newspaper  beyond 
the  printing  of  the  signs  and  banners, 
and  the  marchers  were  even  furnished 
with  a  buffet  lunch  after  the  parade 
by  donations  of  food  by  the  merchants, 
served  by  the  women  of  the  American 
Legion  Auxiliary. 

“The  immediate  benefit  to  the  news¬ 
paper,  in  addition  to  the  increased  pres¬ 
tige  and  the  good-will  engendered  in 
the  minds  of  the  business  men  and  citi¬ 
zens,  was  a  sufficient  increase  in  linage 
to  call  for  four  additional  pages. 

“.Another  example  was  the  observance 
of  boys’  week,  which  was  staged  on  a 
far  larger  and  more  comprehensive 
scale  than  attempted  by  any  other  com¬ 
munity  in  the  Chicago  suburban  area. 
Starting  with  an  election  with  ballots 
provided  by  the  Independent-Register, 
the  boys  chose  their  village  officers  and 
made  their  appointments.  The  boys  held 
their  titles  during  the  week  and,  with 
the  assistance  of  representatives  of  the 
paper,  familiarized  themselves  with  the 
various  phases  of  village  government, 
and  on  Saturday,  the  final  day,  took 
over  the  control  of  the  village  with  a 
special  program  arranged  for  their  bene¬ 
fit  including  a  fire  run  and  a  specially 
prepared  blaze. 

“This  also  was  made  the  basis  of  a 
campaign  of  advertising  and  the  mer¬ 
chants  used  increased  space  in  the  tie-up 
with  the  occasion  and  afforded  another 
fine  increase. 

“Other  holidays  are  used  as  capital 
in  the  campaign  for  more  advertising.” 
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SOUTHERN  PUBLISHERS  TO  DISCUSS 
ADVERTISING  RATE  STRUCTURE 

Convention  at  Asheville  July  18-20  Will  Be  Concerned  With 
Specific  Problems — Political  Publicity  and  Sports 
“Graft”  To  Be  Probed — Collins  To  Speak 


The  Southern  Newspaper  Publish¬ 
ers’  Association  at  its  convention 
in  Asheville,  X.  C.,  July  18-20  will  de¬ 
vote  considerable 
time  to  a  discus¬ 
sion  of  the  news¬ 
paper  advertising 
rate  structure. 

First  on  the  list 
of  topics  to  be 
considered  are 
these : 

"1. — H  o  w  do 
newspapers  which 
have  not  reduced 
their  advertising 
rates  justify  hold¬ 
ing  to  their  old 

,  ..  .  rates? 

(  LARK  Howell,  Jr. 

should  a  newspaper  reduce  its  adver¬ 
tising  rate? 

"b.  VV’hy  shouldn’t  it? 

"c.  What  are  newspapers  doing  to 
overcome  the  complaint  of  advertisers 
about  high  rates? 

“2. — How  much  business  are  the  ‘high 
rate  papers’  losing  because  of  rate? 

"3. — Could  volume  be  increased  by 
lowering  rates?” 

The  program  of  the  convention,  re¬ 
leased  this  week  by  Cranston  Williams, 
secretary-manager,  shows  that  the  pub¬ 
lishers  will  be  much  less  concerned  with 
the  intangibles  of  the  newspaper  busi¬ 
ness  and  will  concentrate  on  specific 
contemporaneous  questions.  The  gen¬ 
eral  topics  for  discussion  range  from 
advertising  rates,  “graft”  in  sports  de¬ 
partments,  the  Lindbergh  kidnaping 
case,  radio  programs  and  circulation 
problems,  to  the  ever-present  subject 
of  labor. 

Kenneth  Collins,  vice-president  and 
advertising  manager  of  R.  H.  Macy  & 
Co.,  New  York,  will  be  a  guest  speaker, 
as  will  James  Flett,  of  Chicago.  They 
are  the  only  speakers  listed  outside  the 
newspaper  field.  Mr.  Collins  will  dis¬ 
cuss  store  advertising  and  Mr.  Flett 
“Waste  Pat)er.” 

The  other  scheduled  speakers  will  be 
Walter  C.  Johnson,  Chaltanooffa  Xetes; 
Ellis  Hollums,  Miami  Herald;  J.  R. 
Marks,  Asherillc  Citizen-Times;  H.  V. 
Jenkins,  Sai’annah  News  and  Press,  and 
Bruce  Webb,  Asheeille  Citizen-Times. 
Mr.  Hollums  will  talk  on  “Political  Ad¬ 
vertising  vs.  Political  Publicity,”  cer¬ 
tainly  a  timely  subject. 

The  convention  program  follows : 
Sunday,  July  17 

Registration  at  special  desk  in  lobby 
ol  Grove  Park  Inn.  .\11  members  and 
guests  are  requested  to  register. 

8  ;30  p.m. — Meeting  of  Officers  and 
Directors. 

Monday,  July  18 

9  ;30  a.m. — Convention  convenes.  Roll 
call ;  reading  of  minutes ;  election  of 
new  members  and  introduction  of 
guests ;  report  of  officers ;  report  of 
standing  committees. 

“Waste  Paper,”  by  James  Flett  of 
Chicago. 

“Balancing  a  Budget,”  by  Walter  C. 
Johnson,  Chattanooga  News. 

Appointment  of  Special  Committees: 
Xomination,  resolutions,  memorials. 

New  business. 

Topics. 

1  rOO  p.m. — Adjournment. 

2:00  p.m. — Golf  Tournament  of  mem¬ 
bers  and  guests.  (Col.  Walter  H. 
Savory,  Chairman.) 

8:30  p.m. — Conference  of  United 
Press  clients.  ^ 

9:00  p.m. — Dancing. 

Announcing  of  Golf  Prizes. 

Tuesday,  July  19 
9:30  a.m. — Convention  convenes. 
Unfinished  business. 

.Address  by  Kenneth  Collins,  advertis¬ 
ing  director  of  R.  H.  Macy  &  Co. 

What  are  the  practical  results  of  the 
definitions  of  retail  advertising  recom¬ 
mended  by  the  .\.X.P.A.  and  the  Asso¬ 


ciation  of  Newspaper  Advertising 
Executives?  Discussion  lead  by  Enoch 
Brown.  Jr.,  Herbert  Porter  and  George 
C.  Biggers. 

Political  Advertising  vs.  Political 
Publicity,  by  Ellis  Hollums,  Miami 
(Fla.)  Herald. 

Topics  on  advertising  matters. 

Report  of  nominations  committee. 

Election  of  officers. 

1  :30  p.m. — .Adjournment. 

3 :00  p.m. — Visit  Newsprint  Mill  of 
Champion  Fibre  Co.,  Canton.  N.  C.. 
going  by  automobile. 

9  :()0  p.m. — Dancing. 

Wednesday,  July  20 

New  officers  and  directors  will  meet 
at  call  of  the  president. 

9 :30  a.m. — Convention  convenes. 

Unfinished  business. 

Report  of  cooperative  buying  by  pub¬ 
lishers  in  New  York  State. 

Star  Route  Mail  Contracts,  by  J.  R. 
Marks,  circulation  manager,  Asheville 
(N.  C.)  Citizen-Times. 

Report  on  progress  of  newsprint  re¬ 
search  laboratory  at  Savannah,  by  H.  V. 
Jenkins,  Savannah  (Ga.)  News  and 
Press. 

Plan  to  Help  Agriculture  Through 
Newspaper  Cooperation,  by  Bruce 
Webb,  Asheville  (N.  C.)  Citizen-Times. 

Report  on  12-em  columns. 

Topics. 

Report  of  special  committees. 

Selection  of  1933  meeting  place. 

1 :00  p.m. — Adjournment  sine  die. 

The  topics  for  discussion  in  addition 
to  the  first  three  quoted  above  are: 

Advertising 

“4. — Can  advertising  be  handled  as 
cheaply  now  by  composing  rooms  as 
three  years  ago? 

“5. — What  are  newspapers  doing  to 
improve  the  selling  efforts  of  their 
solicitors  in  the  face  of  discouraging 
conditions  ? 

“6. — In  times  like  these,  which  is  the 
better  local  rate  structure — flat  or  slid¬ 
ing  scale? 

“7. — What  is  the  success  of  church 
pages  tied  up  with  advertising? 

“8. — What  can  be  done  about  political 
parties  and  candidates  spending  money 
in  radio  but  getting  free  publicity  in 
newspapers  ? 

“9. — How  do  publishers  view  the  plan 
of  the  joint  committee  of  .A.N.A.  and 
A..\..\.A.  for  review  committees  on  ad¬ 
vertising  practices? 

“10. — What  is  delaying  legislation  to 
eliminate  radio  lottery  advertising? 

“11. — .Are  publishers  accepting  con¬ 
tracts  specifying  certain  circulation  as 
guarantee  or  pro  rata  rebate  for  any 
decrease  ? 

“12. — To  what  extent  have  publishers 
accepted  propositions  like  Nu-Grape 
Company  offering  stock  in  exchange 
for  advertising? 

“13. — What  position  do  publishers 
take  in  requests  of  Sears,  Roebuck  & 
Co.  for  censorship  of  Firestone  Rubber 
Co.  advertising? 

“14. — What  is  the  experience  of  pub¬ 
lishers  who  have  accepted  advertising 
to  be  paid  for  on  the  basis  of  gross 
sales  for  a  certain  period? 

“15. — What  is  the  experience  of  pub¬ 
lishers  who  offer  local  advertising  rate 
based  on  volume  of  month  instead  of 
year? 

Editorial 

“1. — Why  is  term  ‘newspaper  boy’ 
preferred  over  ‘newsie’  and  ‘newsboy’? 

“2. — What  effect  did  the  radio  broad¬ 
casting  of  irresponsible  rumors  like  the 
developments  in  the  Lindbergh  kidnap¬ 
ing  case  have  on  people  seeking  reliable 
sources  of  news? 

“3. — How  prevalent  is  ‘graft’  in  some 
form  in  sports  departments  of  news¬ 
papers  ? 

“4. — Can  newspapers  accept  all  kinds 
of  passes  to  movies  and  other  things 
seeking  free  publicity  and  maintain 
their  independence? 


REPORTER’S  DISCOVERY 
BALKED  CITY  PAY  CUT 

UTH  PORTLAND,  ME..  July 
11 — Donald  L.  Leadbetter,  a 
reporter  for  the  Portland  Press 
Herald,  saved  the  day  for  the 
South  Portland  city  employes  at 
the  meeting  of  the  City  Council 
last  week.  A  hill  to  slash  wages 
10  per  cent  was  up.  Employees 
who  rereived  $20  a  week  or  less 
were  not  to  he  included. 

The  vote  was  about  to  be  taken 
when  Leadbetter  brought  to  the 
attention  of  the  Aldermen  the  fact 
that  under  the  plan  men  making 
$1,040  a  year  would  receive  less 
wages  than  the  man  working  for 
$1,000  which  would  be  an  injustice 
to  the  man  making  $1,040. 

The  proposed  pay  slash  was  de¬ 
feated  by  a  vote  of  5  to  2  and  the 
city  employes  have  Leadbetter  to 
thank. 


“5. — Why  do  publishers  continue  to 
carry  radio  programs? 

“6. — Have  not  sport  pages  gotten  by 
without  reduction  in  space  more  than 
other  sections  of  a  newspaper?  W’hy 
should  comments  of  sports  editors  jus¬ 
tify  double  column,  ten  point,  leaded, 
and  streamers  when  Itxal  news  and  im¬ 
portant  editorials,  must  fight  for  space? 

Labor 

“1. — Is  overtime  at  straight  rates 
being  paid  under  written  contract  with 
any  typographical  union? 

“2. — What  progress  has  been  made  in 
cost  accounting  for  composing  rooms? 

Business  Affairs 

“1. — Cooperative  work  of  publishers 
in  Cleveland,  Ohio. 

“2. — How  many  use  public  liability 
insurance  policy? 

“3. — What  is  reaction  to  the  break¬ 
down  of  percentages  in  circulations  now 
being  carried  in  Standard  Rate  and 
Data  Service? 

“4. — Is  stuffing  circulars  in  news¬ 
papers  growing? 

“5. — Have  publishers  made  any  effort 
to  obtain  local  ordinances  against  dis¬ 
tributing  circulars,  handbills,  etc.? 

“6. — What  is  the  experience  of  pub¬ 
lishers  who  have  changed  from  colored 
comics  to  comics  in  black  on  white 
paper  and  on  pink  paper? 

“7. — When  a  publisher  must  readjust 
salaries  and  wages,  what  obligation  (loes 
he  owe  to  the  unorganized  employes 
who  have  no  written  contracts,  who  do 
not  ‘punch  the  clock’  and  who  do  not 
ask  ‘time  and  a  half  for  overtime  and 
double  time  on  Sunday  ?’  ” 

Demonstration  of  the  Semagraph, 
automatic  type-setting  machine,  will  be 
given  on  Monday  and  Tuesday  in  a 
room  on  the  main  floor  of  the  Grove 
Park  Inn. 

The  entertainment  program  will  cen¬ 
ter  as  usual  around  the  golf  tournament, 
always  a  delightful  feature  of  S.N.P..A. 
gatherings.  The  tournament  will  be 
played  on  Monday  afternoon.  Bridge 
parties  and  sight-seeing  tours  have  been 
arranged  for  the  women  attending  the 
convention. 

Major  Clark  Howell,  Jr.,  Atlanta 
Constitution,  is  president  of  the 
S.N.P.A.,  Walter  C.  Johnson  is  treas¬ 
urer,  and  Cranston  Williams  secretary- 
manager. 

LONDON  VETERAN  RETIRES 

(Special  to  Editor  &  Publisher) 

London,  July  7. — Laurence  Hoey,  ad¬ 
vertisement  manager  of  the  London 
Daily  Mail,  has  resigned  from  that  post 
owing  to  ill  health.  He  joined  the  Mail 
30  years  ago,  under  Northcliffe  and 
worked  his  way  up  to  his  present  posi¬ 
tion  under  Stephen  Milliken,  advertise¬ 
ment  director  of  Associated  News¬ 
papers.  Mr.  Hoey  retires  on  pension  to 
live  at  Brighton,  and  declares  that  un¬ 
like  most  other  of  Lord  Northcliffe’s 
“young  men”  he  will  not  publish  a 
book  on  his  late  Chief. 


GORDON  JOINS  BUDD 

K.  S.  Gordon,  formerly  vice-president 
and  western  manager  of  Franklin  P. 
Alcorn  Company,  is  now  with  the  Chi¬ 
cago  Office  of  the  John  Budd  Company. 


‘IDEA’  PRIZES  GIVEN  I 
AT  COAST  MEETING  ‘ 

California  Advertising  Managers  is 
Convention  Hear  Tribute  to  Press  - 
Copy  Made  by  Manager  of 
Peninsular  Stores,  Inc.  | 


•A  tribute  to  the  power  of  newsiiaper 
advertising  for  food  products,  made  by 
Charles  Crouch,  president  of  the  Pen¬ 
insular  Stores,  Inc.,  featured  the  annual 
convention  of  the  California  Advertis¬ 
ing  Managers  Association  in  Santa 
Barbara  last  week. 

“I  believe  in  putting  my  money  into 
newspaper  advertising,”  Mr.  Crouch 
said,  “and  if  that  advertising  is  well 
done,  it  becomes  an  investment  that  pro¬ 
motes  my  business.  Poorly  done,  it  is 
a  loss. 

“It  is  not  difficult  to  produce  good 
advertising  if  the  advertiser  has  adver¬ 
tising  sense.  It  is  the  merchandising 
element  in  advertising,  and  that  must 
be  supplied  by  the  advertiser  himseli, 
which  usually  falls  short  of  the  mark.‘’ 

Other  speakers  were  S.  J.  Pickens, 
Marystnlle  Apl>eal-Dcmocrat,  and  for¬ 
merly  with  the  Safeway  Stores,  and 
Edward  Davenport,  merchandising  coun¬ 
sellor  for  the  Long  Beach  Morning  ^iiii 
and  Press-Telegram. 

Another  high  spot  of  the  meeting 
was  the  awarding  of  prizes  to  nev/s- 
papers  that  had  produced  the  “best 
advertising  ideas”  in  California.  First 
prize  was  awarded  to  the  Monroiia 
News-Post,  for  the  ideas  contained  in 
its  “certified  values  days”  edition.  Sec¬ 
ond  prize  went  to  the  Hollywood  Cili- 
zen-Neti's  on  its  Olympic  Games  “gift 
edition”  idea,  and  third  place  to  the 
Glendale  Nezvs-Press,  for  its  “dollar- 
day  edition.”  The  Fiesta  edition  of  the 
.Santa  Barbara  Press  was  judged  “one 
of  the  finest  productions  in  institutional 
advertising  that  has  come  to  our  atten¬ 
tion,”  and  was  given  honorable  mention. 
Other  newspapers  receiving  commenda¬ 
tion  were  the  Long  Beach  Press-Tele¬ 
gram.  .Santa  Cruz  News,  San  .Mateo 
Times  and  Alhambra  Post-Adiwate. 
The  awards  were  made  on  the  following 
Iioints :  V’alue  to  the  advertiser,  time¬ 
liness,  appearance  and  linage  obtained. 
The  committee  selecting  the  best  ideas 
were :  Neil  Murray,  El  Monte  Herald. 
president  of  the  (Talifornia  Newspaper 
Publishers’  Asscxriation,  Paul  West. 
M.  C.  Mogensen  Company,  and  Marc 
Goodnow,  department  of  Journalim, 
University  of  Southern  California. 

H.  B.  (Took,  Jr.,  San  Carlos  Enquirer, 
president  of  the  ass(x:iation’s  northern 
division,  and  J.  K.  Pierson,  Pomona 
Progress-Bulletin,  president  of  the 
southern  division,  presided  at  the  ses¬ 
sions. 

Taking  part  in  the  convention,  in 
addition  to  those  mentioned  were: 

Robert  J.  Corrigan,  Glendale  News- 
Press;  (jeorge  Cross,  IVilmington 
Press;  D.  Detweiler,  Redlands  Facts; 
C.  F.  Borom,  Sacramento  Union;  H.  P. 
Graham,  San  Bernardino  Sun  and  Tele¬ 
gram;  G.  L.  Burt,  Long  Beach  Press- 
Telegram;  Maurice  Heaton,  Long  Beach 
Sun;  John  B.  Long,  C.N.P.A..  Los 
.Angeles;  Eliot  Rogers,  Santa  Barbara 
Morning  Press;  Ed  Wilder,  manager 
San  Francisco  office,  C.N.P..A. ;  Oel 
Spelman,  Calexico  Chronicle. 

Roy  Ratliff,  Monrovia  News-Post; 
Paul  A.  West,  Floyd  Sparks,  Mogensen 
Company;  Edith  R.  Allan,  Los  Angeles 
manager,  C.N.P.A. ;  J.  A.  Waite,  6'a« 
Pedro  News-Pilot;  Roy  A.  Brown. 
Sanger  Herald;  T.  Harwood  Young. 
Hollywood  Citizen-News,  Hugh  Baum- 
berger.  Culver  City  Star-Netvs;  H.  R- 
Judah,  Mildred  Whitmore,  Santa  Cruz 
News ;  Don  Murphy,  San  Mateo  Times. 

Earl  McCallum,  Oscar  Adams,  .Mar¬ 
tinez  Gazette;  W.  E.  Westland,  Vau 
Nuys  News;  Leo  A.  Smith,  Santa 
Paula  Chronicle;  D.  A.  Thorton,  San 
Fernando  Sun;  Ronald  Adam,  Lompoc 
Record-Review;  M.  C.  Moore,  news¬ 
paper  broker,  Beverly  Hills ;  Ralph 
Millard,  Fresno  Bee  and  Republican: 
B.  D.  Lane,  Santa  Barbara  Nezvs;  Mar¬ 
tin  Jensen,  Centura  Star;  Cyril  Garratt, 
Santa  Maria  Times;  Lawrence  Goshom, 
Sierra  Madre  News. 
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ONLY 

The  Post  Gained 

IN  RETAIL  ADVERTISING 


Depression  or  no  depression,  business  is  good  with 
The  Post.  New  York  merchants  are  seeing  to  that! 
Of  all  New  York  and  Brooklyn  newspapers,  Morning, 
Evening  and  Sunday,  The  Post  alone  showed  a  June  gain 
in  retail  advertising. 


o  n  o/ 

o  /  /o  more 

DEPARTMENT  STORE 
ADVERTISING 


oV>V’' 

Founded  1801 


H7^/(  more  department  store  advertising  this  June  than 
last!  That’s  The  Post's  record,  achieved  in  a  month  when 
these  large  stores  greatly  decreased  their  space  in  nearly 
every  other  New  York  and  Brooklyn  newspaper. 

It’s  The  Post's  ability  to  concentrate  pressure — at  low  cost 
— on  families  that  are  still  willing  to  pay  fair  prices  for 
good  merchandise  that  accounts  for  this  greater  recognition 
of  its  importance  and  value. 
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SCIENTIFIC  STOCK-KEEPING  SYSTEM 
INDICATES  TIME  TO  RE-ORDER 


Plan  Prevents  Stores  From  Being  Out  Of  Continuous- 
Selling  Items  And  Calls  Attention  To  Products 
Which  Are  Unwanted  By  Public 
By  CARL  FAST 

Mr.  Fast  is  merchandising  counsellor  to  department  stores  in  >iMny  cities.  In 
this  series  of  six  articles,  of  icltich  this  is  the  last,  he  has  slwu’n  how  progres¬ 
sive  newspapers  are  helping  their  retail  merchants  to  be.  better  merchandisers. 
Kditor  &  Fi  blisiier  ii'i//  be  glad  to  recehv  specific  inquiries  for  further  details 
on  subjects  coz'cred  in  these  articles  and  assures  Mr.  Fast’s  personal  replies. 

TO  have  the  things  which  are  for  all  dating  of  merchandise  it  is 
wanted  when  they  are  wanted  found  best  to  use  the  “Julian”  calen- 
one  must  know,  from  time  to  time,  dar,  which  merely  numbers  the  days 
how  fast  each  of  those  things  is  sell-  of  the  year  from  1  straight  through 
ing.  With  most  types  of  consumer  to  365.  This  is  found  on  most  small 


PLANNED  “LOW”  QUANTITY 

Don't  tell  this  lot  till  all  looae  ^ecas  are  aold.  Wbea  you 
break  tkis  %rrapper  remove  the  yellow  *‘low  stock**  label  and 
put  i*  on  “Daily  Low  Report  Card** 

FAST  SYSTEM  OF  STOCK  CONTROL 


goods  there  is  a  very  simple  way  to 
learn  this,  regarding  every  item  in  a 
■<tock.  Probably  very  ancient  store¬ 
keepers  used  it.  Vou  have  only  to  count 
the  number  of  pieces  you  have  of  an 
item  today,  write  it  on  a  scrap  of 
paper,  with  today’s  date,  (see  illus- 
stration)  and  attach  or  insert  the 
paper  in  the  stack,  pile  or  lot  of 
goods.  Obviously,  at  any  later  date, 
.vou  have  only  to  count  the  pieces 
then  remaining  and  subtract  this  from 
the  number  of  pieces  written  on  the 
paper.  The  balance  will  be  the 
number  sold.  Like  counting  the 
money  in  your  pocket  in  the  morning 
and  subtracting  what’s  left  at  night 
to  see  how  much  you’ve  spent  each 
day. 

Ry  this  simplest  of  methods,  if  we 
have  orderly  stockkeeping,  each  item’s 
((uantity  being  clearly  seen,  we  can 
I)rovide  the  most  scientific  system  of 
correct  buying,  or  unit  stock  control. 
The  merchant  adopting  it  will  in¬ 
crease  his  sales,  reduce  his  invest¬ 
ment  (and  be  able  to  pay  his  advertis¬ 
ing  bills),  and  also  save  many  mark- 
downs.  From  every  item  he  will  get  a 
signal  when  it  is  “low,”  and  needs 
reordering,  will  be  shown  how  many 
pieces  have  sold  and  how  fast  they’ve 
sold  and  will  be  told  the  proper 
quantity  to  reorder,  for  the  fastest 
safe  stock-turn;  also  when  not  to 
reorder,  if  the  item  is  overstocked  or 
selling  too  slowly. 

Specifically,  let  us  take  some  lead¬ 
ing  brands  of  toilet  goods,  which, 
ordinarily,  is  a  difficult  line  of  stock 
to  keep  up,  embracing  some  thou¬ 
sands  of  items,  sizes,  scents,  shades, 
etc.,  in  the  "average  store.  The  forms 
here  shown  are  only  to  illustrate, 
and  a  merchant  can  use  any  materials 
he  likes,  of  course.  Start,  say,  with 
“.Arden’s  skin  food.  $1.25  size.”  We 
write  this  title  on  a  label,  to  identify 
the  item  fur  reorder,  (Fig.  .\.)  in  the 
above  illustration. 

Xext,  we  write  today’s  date.  Now, 


business  calendars,  used  on  desks. 
Assume  that  this  is  the  63rd  day  of 
the  year.  We  write  this  on  the  label. 
Then  we  note  the  number  of  weeks 
in  which  we  can  be  sure  of  getting 
delivery  of  reorders.  Stores,  every¬ 
where.  lose  many  sales  by  counting 
on  quick,  “at  once”  deliveries.  L’^nless 
the  store  is  in  the  same  city  with  its 
wholesaler,  one  to  two  weeks  should 
be  allowed,  and  stores  far  away  must 
allow  for  three,  four  or  five  weeks. 
In  this  case  assume  two  weeks,  as 
noted  on  the  label,  and  under  the  “2” 
we  write  a  “minimum”  or  planned- 
low  quantity.  When  the  item  has 
sold  down  to  this  we  want  it  to  be 
reported.  In  this  perfected  system 
we  always  set  this  “minimum”  at 
one-half  of  the  total  quantity  now  on 
hand,  for  reasons  to  be  shown  later. 
Here  the  total  on  hand  is  36,  so  we 
set  18  as  the  “minimum.”  We  now 
attach  the  label  to  the  item;  so  that 
any  sales-clerk,  when  it  has  sold  down 
to  its  noted  “minimum,”  will  report 
it  as  “low.”  But  we  provide  an  auto¬ 
matic  signal  that  will  show  when  the 
low  point  is  reached,  w'ithout  having 
to  count  the  lot  from  time  to  time. 
In  even  the  best  stores,  under  other 
systems,  a  tremendous  amount  of  time 
and  labor  is  wasted  by  periodically 
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counting  all  the  items,  to  see  which 
are  low,  or  need  counting !  By  the 
“signal”  method  all  this  is  saved. 
We  merely  divide  the  lot  in  half,  by 
applying  to  the  “low”  half  a  strip  of 
ordinary  gum-paper  tape,  which  is 
used  everywhere  for  packaging  or 
wrapping.  The  illustration  shows  this 
tape,  printed  with  plain  instructions 
to  clerks,  as  to  when  to  report  the 
"low.”  (Fig.  B.) 

We  attach  the  control-label  (by  its 
ends  only)  to  this  piece  of  tape  and 
place  the  “low”  quantity  back  of  the 
loose  pieces,  in  the  shelf  (Fig.  C)  or, 
with  flat  goods,  piled,  as  the  bottom 
half  of  the  pile  (Fig.  D)  and  Arden’s 
Skin  Food  is  now  “under  control.” 
Days  or  weeks  later,  when  the  lot 
sells  down  to  its  reported  “low” 
quantity,  the  clerk  making  that  last 
sale  reports  it  by  tearing  off  a  piece 
of  the  tape  carrying  the  “control” 
label  and  dropping  it  in  a  box  kept 
in  the  departmtment  for  that  purpose. 
P'ach  morning  we  collect  these  de¬ 
tached  “low  signals”  and  act  upon 
the  wealth  of  information  they  yield. 
It  is  best  to  paste  the  labels  on  a  card, 
making  up  a  “daily”  low  item  report, 
dated  at  the  top,  as  shown  (Fig.  E). 

We  first  figure  the  pieces  sold  and 
in  how  many  days,  of  each  “low” 
item.  This  is  simple.  Since  we  know 
the  “minimum”  noted  on  the  label 
was  one-half  of  the  previous  total  on 
hand,  we  double  it  and  subtract  from 
this  the  actual  quantity  now  left, 
which  we  count,  to  be  accurate.  Any 
item  is  apt  to  sell  a  few  pieces  lower 
than  its  “minimum,”  because  we  only 
collect  the  labels  once  a  day,  and  the 
“low”  point  could  be  reached  in  the 
middle  of  the  day.  Of  Arden’s  Skin 
Food,  as  illustrated,  we  find  15  on 
hand.  This  shows  21  have  sold,  which 
we  note  down.  As  it  took  from  the 
63rd  day  (seen  on  the  label),  till  to¬ 
day’s  date,  88,  we  see  that  these  21 
pieces  sold  in  25  days,  and  write  this 
down. 

Now  comes  the  most  scientific  step, 
determining  the  proper  quantity  to 
reorder.  This  is  not  a  matter  of 
guesswork,  or  opinion,  but  is  governed 
by  a  law,  assuring  the  quickest  stock- 
turn  possible  without  losing  sales 
from  “outs.”  We  are  guided  by  a 
table.  a_s  shown  above.  Of  one-week 
delivery  goods  we  must  reorder  to 
bring  the  quantity  on  hand,  plus  the 
reorder,  up  to  a  4-weeks’  supply 
(multiply  the  sales  of  7  days  by 
4  and  subtract  those  on  hand.)  Of 
2-weeks’  delivery  goods,  as  illustrated 
with  today’s  “low”  items,  we  must 
provide  a  7- weeks’  supply,  on  hand  and 
on  order. 

Of  Arden’s  Skin  Food  we  sold  21 
pieces  in  25  days.  In  the  25-day  line 
of  the  2-weeks’  delivery  column  we 
see  the  “multiplier”  15.  Multiplying 
the  sales  of  21  by  this  shows  35  to  be 
needed  for  a  7-weeks’  supply.  Sub¬ 
tracting  the  15  pieces  still  on  hand 
shows  us  open  “to  buy”  20  pieces. 
Of  course  a  merchant  must  order  at 
wholesale  the  way  the  goods  come 
packed,  by  dozens,  half-dozen,  quarter- 
dozen.  etc.  We  made  the  order  here 
for  li  dozen  (21).  as  the  nearest 
quantity  to  cover  our  needs,  and 
write  this  on  the  card.  And  the  order 
should  be  mailed  promptly. 

The  “minimum”  on  the  second 
item,  Dorothy  Gray’s  Lotion,  was 
also  18,  showing  36  to  have  been  there, 
and  there  are  16  now  left,  showing 
that  20  have  sold.  But  the  dates 
show  that  it  took  63  days  to  sell 
these,  and  in  the  65-day  line  of  the 
table  we  see  that  the  “multiplier”  is 
only  i.  This  portion  of  the  20  sold 
shows  that  we  need  only  15  for  a 
seven- weeks’  supply.  .\s  we  still  have 
16  on  hand,  we  are  told  to  buy  none; 
don’t  reorder!  If  we  would  keep 
this  item  still  in  our  stock  we  can  only 
postpone  the  reorder,  wait  till  it  sells 
still  lower.  So  we  note  “PP”  on  the 
card  and  make  a  fresh  “control  label.” 
bearing  today’s  date.  Our  new  “mini¬ 
mum”  on  this  label  is  smaller  than  be¬ 
fore,  of  course.  It  is  one-half  of  the 
16  now  left,  or  8.  Then,  of  course, 
we  attach  this  label  to  the  item. 


Table  of  Multipliers,  For  Com¬ 
puting  Correct  Re-orders 
Multiply  the  quantity  sold  by  the  number 
opposite  the  days  of  selling,  in  tne  “delivery" 
column  required.  Subtract  the  quantity  now 
on  hand  and  the  balance  will  be  the  correct 
re-order.  Modify  the  order  in  a  changin* 
season  or  on  specially  advertised  items.  ^ 
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separating  the  “low”  part  as  before. 

The  third  “low”  item,  Leigh’s 
Unguent,  shows  sales  of  18  in  85 
days.  The  85-day  line  of  the  table 
shows  the  “multiplier”  j.  One-half 
of  the  18  sold  shows  only  9  pieces 
needed  for  a  7-weeks’  supply.  We 
see  that  we  have  a  14-weeks’  stock 
of  this  on  our  hands,  and  of  course 
we  write  a  zero  “to  buy.”  The  live 
merchant  or  buyer  investigates  such 
a  case,  of  course,  and  finds  this  item 
is  really  unnecessary  to  him  and  so 
marks  the  card  “D,”  (discontinued, 
dropped).  He  also  segregates  it,  at 
once,  with  the  other  obsolete,  discon¬ 
tinued  items  he  is  pushing  to  close 
out,  as  described  in  our  last  article  on 
good  stockkeeping. 

Now,  as  to  the  reordered  item, 
When  writing  the  order,  we  make  a 
fresh  label  for  Arden’s  Skin  Food  and 
attach  it  to  the  carbon  or  file  copy  of 
the  order,  to  check  against  the  ship¬ 
ment  when  it  arrives.  We  date  this 
label  88  (today)  and  for  a  new 
“Minimum”  or  planned-low  quantity 
we  take  one-half  of  the  combined  “on 
hand”  and  new  order  (15  on  hand 
plus  21  ordered  makes  36,  and  one- 
half  of  this  makes  the  next  “mini¬ 
mum”  18).  But  we  have  no  fired 
"minimum,”  on  "basic  stock”  plan  as 
to  quantities.  These  change  with 
every  change  in  sales-demand.  If, 
ne.xt  time,  we  sell  the  21  pieces  in  21 
days  instead  of  25  days,  the  “multi¬ 
plier”  is  24,  calling  for  47  in  all.  or, 
less  the  15  on  hand,  32  to  buy.  Buy¬ 
ing  say  33,  or  2?  dozen,  makes  a  new 
total  supply  of  48,  one-half  of  which 
would  make  a  new  “minimum”  of  24. 
not  18!  In  short,  by  this  process,  our 
customers  actually  control  our  stock 
for  us! 

This  method  of  correct  buying,  of 
item-stock  control,  was  developed 
only  four  or  five  years  ago,  in  a 
smaller  department  store,  but  is  now 
being  used  very  widely.  It  is  taught 
as  new  merchandising  science  in  a 
dozen  universities  and  any  newspaper 
reprentative  making  it  available  to 
his  retail  merchants  will  be  rendering 
them  a  valuable  service.  It  will  bring 
any  store  remarkable  sales-increases 
on  smaller  stocks  and  greatly  strengthen 
the  store’s  good-will. 

The  method  applies  to  all  accessory 
garments,  hosiery,  lingerie,  infant  s 
wear,  men’s  furnishings,  linens, 
domestics,  house-furnshings,  hard¬ 
ware,  paints,  auto  accessories,  notions, 
toilet-goods,  drugs,  dry  groceries, 
yard-goods,  china,  glassware.  To  all 
kinds  of  goods,  in  fact,  of  which  the 
same  item  is  to  be  reordered  in  one 
shipment  and  hence  enabling  the 
stock-quantity  itself  to  keep  track  of 
its  own  movement,  so  to  speak,  like 
poker  chips,  requiring  no  stock- 
records,  perpetual  or  periodic  inven¬ 
tories,  or  other  clerical  expense  or 
labor.  Only  orderly  stockkeeping 
and  open-minded  commonsense  are 
required  to  apply  it  most  profitably. 
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works  in  Indianapolis 


The  Indianapolis  Times 

A  Scripps  •  Howard  Newspaper 


I.ipp  Truline*  Excess  Over 

Hate  Rate  Line  Rate 

INDIANAPOLIS  TIMES.  15c.  16c.  6.7% 

Indianapolis  News . 27c.  33.1c.  22.6% 

Indianapolis  Star . 22c.  28.9c.  31.4% 


*Trul'ne  Fo  muli :  Divide  the  total  circulation  by 
the  effertive  circulation  and  multiply  by  the  line  rate. 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
2  3  0  PARK  AVENUE.  N.  Y.  C. 


16 


Editor  &  Publisher  The  Fourth  Estate  for  July  16,  1932 


PRINCE  OF  WALES  IS  MOST  ‘PICTURE 
SHY*  OF  EUROPE’S  CELEBRITIES 

Candid  Camera  Shot  I'aken  At  Party  Believed  To  Have 
Incurred  British  Heir's  Displeasure  Visiting;  A.  P. 
Executive  Says — Praises  German  Photographers 


By  JOHN  F.  ROCHE 


WHILE  Europe's  bumper  crop  of 
statesmen,  diplomatists  and  poli¬ 
ticians  obediently  and  almost  eagerly 
pose  for  the  news¬ 
paper  photograph¬ 
ers,  the  Prince  of 
Wales  continues 
as  undisputed  title 
holder  in  the 
“tough  assign¬ 
ment’’  category. 

J.  J.  Wurzel,  Eu¬ 
ropean  manager 
o  f  Associated 
Press  Photo  Serv¬ 
ice,  visiting  New 
York  for  a  few 
weeks’  vacation, 
nominated  Bri¬ 
tain’s  Foremost 
Bachelor  as  the  most  picture  shy  of 
Europe’s  celebrities  in  an  interview  this 
week.  The  Prince.  Mr.  W’urzel  told  this 
reporter,  is  as  amiable  as  a  movie  star 
when  he’s  abroad,  but  at  home  he  is  a 
problem. 

“For  the  last  two  j-ears.”  said  the 
A. P.’s  European  manager,  "the  Prince 
has,  for  some  undecipherable  reason, 
been  a  particularly  difficult  subject  to 
photograph.  He  objects  to  the  presence 
of  photographers  and  to  the  publication 
of  his  picture  even  at  public  events. 
Just  recently  when  he  attended  the 
British  Open  Championship  finals  at 
Sandwich,  his  bodyguard  told  the  photo¬ 
graphers  no  pictures  would  be  per¬ 
mitted.  Even  though  it  was  a  public 
affair  and  everyone  knew  the  Prince 
was  present  London  newspapers  were 
forbidden  to  print  his  picture.  This 
was  worked  through  the  Newspaper 
Proprietors’  .Association  of  London. 
The  Prince’s  representative  called  up 
that  office  and  passed  the  word  that  no 
pictures  of  him  should  be  allowed  to 
reach  print. 

“On  official  occasions,  when  picture 
taking  is  permitted,  the  Prince  allows 
only  one  photographer  to  be  present. 
This  is  arranged  through  the  British 
photographers’  group  known  as  Rota. 
One  member  of  Rota  is  designated  by 
the  Proprietors’  group  to  attend  the 
function  and  make  shots  for  everyone.’’ 

The  reason  for  the  Prince’s  attitude 
is  rather  difficult  to  understand,  Mr. 
Wurzel  said,  but  he  expressed  the  opin¬ 
ion  that  it  was  due  to  publication  of  a 
picture  of  the  Prince  and  a  lady  at  a 
party  in  Grosvenor  House  taken  by  a 
candid  cameraman  which  displeased  the 
heir  to  the  British  throne. 

Another  impt)rtant  picture  source  in 
England  that  is  cut  off  entirely  is  the 
law  court.  Cameramen  are  barred  from 
working  within  the  jurisdiction  of  any 
court. 

“This,  of  course  eliminates  completely 


a  source  which  supplies  nearly  25  per 
cent  of  the  news  picture  material  in 
the  United  States,”  Mr.  Wurzel  com¬ 
mented. 

“The  main  interest  in  England,”  he 
continued,  “seems  to  be  in  weddings  and 
engagements.  It  is  not  at  all  surpris¬ 
ing  to  see  as  many  as  40  photographers 
covering  an  ordinary  wedding.” 

Mr.  Wurzel  makes  his  headquarters 
in  London,  but  his  contacts  extend  to 
all  parts  of  Europe  and  he  is  greatly 
interested  in  the  development  of  news 
photography  in  Germany.  He  expressed 
the  opinion  that  the  German  news 
cameramen  are  far  ahead  of  the  rest 
of  the  world  from  the  standpoint  of 
originality. 

“The  German’s  aren’t  interested  in 
the  posed  news  picture,”  he  said.  “What 
they  want  are  informal,  unexpected 
shots,  the  kind  that  are  taken  without 
the  subject’s  knowledge.  Photograph¬ 
ers,  for  instance,  who  covered  the 
Lausanne  debt  conference,  were  in¬ 
structed  by  German  newspapers  to  get 
nothing  but  informal  pictures  of  the 
statesmen  present. 

“A  great  part  of  the  German  attitude 
toward  posed  news  pictures.”  Mr. 
Wurzel  explained,  “is  due  to  the  fact 
that  their  superior  equipment  makes 
it  possible  for  them  to  get  pictures 
which  are  impossible  with  old-fashioned 
cameras.  In  America  the  old  ‘speed 
graphic’  camera  developed  some  years 
ago  by  the  United  States  signal  corps 
is  still  in  use  to  a  large  extent,  while 
in  Germany  the  Blaubel  and  other  wide 
aperture  cameras  are  in  constant  use 
and  make  possible  the  regular  produc¬ 
tion  of  ‘candid  camera’  shots.” 
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Today’s  advertising  executives 
want  fundamental  farts.  Here, 
with  all  superlatives  deleted, 
are  a  few  farts  about  the  LEE 
SYNDIC.4TE  circulation. 

In  nine  mid-west  markets,  the 
LEE  SYNDICATE  has  a  total 
daily  circulation  of  225,992. 
By  actual  count,  95%  of  the 
LEE  circulation  goes  into 
homes.  This  circulation  is  pur¬ 
posely  concentrated  in  trading- 
area  homes.  It  is  NOT  inflated. 
All  in  all,  it  is  the  kind  of  cir¬ 
culation  that  will  produce  re¬ 
sults  in  1932.  Why  not  let  us 
send  you  complete  information? 
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ASSISTANT  CITY  EDITOR 
OBLIGES  COLUMNIST 
HEN  Charles  Campbell,  as¬ 
sistant  city  editor  of  the  A'cic 
Orleans  (La.)  Item  went  to 
Monterey,  Mexico,  recently  with 
the  New  Orleans’  Young  Men’s 
Business  Club,  a  columnist  on  his 
paper  asked  him  to  wire  back  a 
paragraph  for  the  column. 

Here’s  the  wire: 

“OH  BOY  OH  BOY  OH  BOY 
OH  BOY  OH  BOY  OH  BOY 
OH  BOY  OH  BOY  OH  BOY 
OH  BOY.” 

There  were  15  more  “oh  boys.” 


Mr.  Wurzel’s  keen  interest  in  in¬ 
formal  news  photography  is  due  largely 
to  his  pioneer  work  with  the  candid 
camera.  As  European  director  of  the 
old  Pacific  &  .Atlantic  Photo  Service 
three  years  ago  he  introduced  “Cyclops” 
to  England.  “Cyclops”  was  in  reality 
■Arthur  Ferguson,  who  worked  for 
P.  &  A.  in  conjunction  with  the  London 
Graphic  and  went  about  the  city  making 
unexpected  pictures  of  notables  at  ban¬ 
quets  and  public  functions.  It  was  a 
month  after  Ferguson  started  work 
with  the  candid  camera  before  a  print 
was  made  that  coincided  with  Mr. 
Wurzel’s  requirements  for  an  informal 
picture. 

Mr.  Wurzel  has  been  in  charge  of  the 
A.P.  European  forces  since  shortly 
after  the  consolidation  of  P.  &  A. 
Photos  with  .Acme  News  Picture  Serv¬ 
ice.  He  directs  the  activities  of  46  men 
in  the  London  bureau,  si.x  in  Paris,  16 
in  Berlin  and  numerous  correspondents 
in  strategic  European  capitals. 

He  will  return  to  his  London  office 
July  19. 


FIVE-DAY  WEEK  VOTED 

N.  Y.  Deliverers’  Union  to  Give  t 
Day  a  Week  to  Unemployed 

The  Newspaper  and  Mail  Deliverers’ 
Union  of  New  York  City  and  vicinity 
voted  at  a  special  meeting  in  Websttr 
Hall,  New  A'ork,  July  10,  to  adopt  tht 
five-day  week  as  a  means  of  aiding  un¬ 
employed  members.  The  sixth  day  will 
be  given  out  to  an  unemployed  man. 

The  union  has  been  aiding  its  un. 
employed  by  donations  of  $10  a  week 
to  single  men  and  $15  a  week  to  mar¬ 
ried  men.  Funds  were  obtained  through 
assessments. 

Harry  Feldman,  president  of  the 
union,  said  the  five-day  week  will  taki 
care  of  the  deliverers’  union  unemploy¬ 
ment  situation  “very  well.”  There  are 
.1,200  members. 


GAGE  DIRECTING  SALES 

Board  of  directors  of  the  Mergen- 
thaler  Linotype  Company  lias  elected 
Harry  L.  Gage  vice-president  in  charge 
of  sales.  Mr.  Gage  is  also  a  member 
of  the  board  of  the  company,  to  which 
he  was  elected  several  months  ago  be¬ 
fore  he  returned  to  the  Mergenthalet 
organization  from  B.  Altman  &  Coi 
New  York  department  store,  where  hj 
had  been  a  director  and  vice-presideJ 
in  charge  of  publicity.  1 


NEW  CALIFORNIA  GROUP 

Newspaper  publishers  of  Sdiiom 
County  recently  met  at  Santa  Rosa  aiK 
organized  the  Sonoma  County  News* 
paper  Publishers’  .Association.  John  h, 
Olmsted,  publisher,  Petaluma  Arrnut 
Courier,  was  elected  president,  and 
Carl  R.  Lehman,  Santa  Rosa  Pressi 
Democrat,  was  elected  secretary. 


t 

Worcester,  Massachusetts 

EVER  SINCE  HAIR  CUTS  CAME  IN 

It  was  in  1801 ,  when  Jeffersonian  simplicity  encouraged  the  American 
male  to  discard  his  powdered  wig  or  shaggy  mane  for  the  novelty  of 
short  hair,  that  these  newspapers  first  took  up  the  task  of  supplying 
the  news  to  Worcester. 


The  coming  of  the  iron  horse  and  gasoline  buggy:  the  arrival  and 
departure  of  the  bustle;  the  organization — in  Worcester — of  a  new 
political  party  styling  itself  “Republican”;  the  exploits  of  local  ladj 
in  several  wars;  the  long  march  of  the  covered  wagons:  the  wonder  of 
Edison’s  talking  box;  the  invention  of  plus  fours;  the  discovery  of  the 
North  Pole  and  of  the  psychic  bid — for  latest  information  on  these 
and  a  thousand  other  vital  topics,  Worcester  readers  have  relied  upon 
these  newspapers. 

Of  greater  imfwrtance  has  been  the  more  personal  news  what  grand¬ 
mother  wore  at  her  wedding:  what  great-grandfather  tried  to  say  to 
the  Free-Soil  men;  the  faded  picture  of  a  little  boy  with  his  big  dog; 
a  few  brief  words  about  a  new-made  grave  in  France;  the  story  of  how 
Jimmy  won  the  game;  the  picture  of  Sarah  as  a  bride — 


Just  little  yellowed  clippings,  tucked  away  in  family  Bibles.  But 
they  have  much  to  do  with  the  welcome  which  these  newspapers 
receive  today  in  Worcester  homes-,  and  with  the  extraordinary 
stability  of  Telegram-Gazette  circulation. 


For  more  than  four  years,  the  average  net  paid  cir-  1 

culation  of  the  Telegram-Gazette  has  exceeded  X  w  w 

Q  Q  of  all  newspaper  buyers  in  Worcester 

^  buy  the  Telegram  or  Gazette. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

New  York  Boston  Chicago  Detroit  Philadelphia  San  Francisco  Los  Angeles 
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The  average  net  paid 
daily  circulation  of  the 
New  York  W  or  Id-Telegram 
for  the  month  of  June 
was  in  excess  of 

400,000 

This  statement  eliminates  the  possibility  of 
anyone  believing  that  our  reduction  in  adver¬ 
tising  rates  announced  July  11th j  has  any 
relation  to  our  present  circulation  status 


New  York  World  •  Telegram 


H  I  c  A  G  o 


A  Scripps  * 


NATIONAL  ADVERTISING 
DEPARTMENT  OF 
SCRIPPS  -  H  O  V.'  A  R  D 
NEWSPAPERS 
2  3  0  PARK  AVENUE,  N.  Y.  C. 


Howard 


Newspaper 


MEMBER  OP  THE  U  N  I  T  E  I> 
PRESS  •••THE  ASSOCIATED 
PRESS  •  •  •  THE  AUDIT  BUREAl' 
OP  CIRCULATIONS  AND 
MEDIA  RECORDS 


SAN  FRANCISCO  ’  LOS  ANGELES  DALLAS  DETROIT  *  PHILADELPHIA  BUFFALO 


ATLANTA 


The  Pilgrims  Gave 
Thanks  for  Cranberries 


Independent  growers  of  cranberries,  panic- 
stricken,  dumped  their  crops  on  the  nearest  market. 
Chaos  threatened. 

But  the  organized  growers,  owners  of  the  trade¬ 
mark.  Eatmor,  were  not  to  be  stampeded. 

Their  advertising  agency  made  a  careful  survey 
of  all  major  markets.  It  was  decided  to  concentrate 
advertising  in  those  that 
not  been  thrown 
confusion  by  the  leaderless 
independents. 

Newspapers  were  the  me- 
dium  chosen.  A  new  use  for 
cranberries  announced, 


r  A  threatened  one  of  our  most  successful 
Agricultural  Co-operatives  with  disaster.  The  cran¬ 
berry  crop  was  the  largest  since  1926.  The  prices 
of  all  fruits  and  vegetables  were  scraping  the  bottom. 
And  cranberries  are  classed  with  luxuries. 


•  THIRTY-FIVE  YEARS  OF  CO-OPERATION  • 

In  1895.  growers  of  cranber-  pooled  and  marketed  all  their 
ries  in  New  Jersey  and  Mass-  berries  for  the  first  time, 

achusetts  took  the  first  step  The  result  was  the  National 

toward  organized  co-operative  Fruit  Exchange,  and  in  1911 

selling.  But  in  1906  the  Wiscon-  the  present  organization.  The 

sin  Cranberry  Sales  Company  American  Cranberry  Exchange. 

•  SIXTEEN  YEARS  OF  ADVERTISING  • 

In  1916,  a  $23,000  trial  cam-  — the  market  “deaf,  dumb  and 

paign  resulted  in  a  47^%  sales  blind  to  cranberries" — turned 

gain  in  Chicago.  An  appropria-  a  prophesied  loss  into  an  esti- 

tion  of  $54,000,  in  1918,  with  mated  gain  of  over  Sl.000.000. 

sugar  consumption  restricted  The  cranberry  grow'ers  have 

and  brokers  refusing  shipments  „ot  forgotten  these  hannv  be- 


These  Facts  Presented  by  the  Following 

Akron  Beacon-Journal  Dallas  News 

Altoona  Mirror  Dallas  Journal 

Booth  Newspapers.  Inc.  Detroit  News 

Boston  Herald-Traveler  Gannett  Newspapers 

Bridgeport  Post-Telecram  Hartford  Courant 

Chattanooga  Times  Indianapolis  News 

Chicago  Tribune  Louisville  Courier-Journai- 

CiNciNNATi  Enquirer  Louisville  Times 

Cleveland  Plain  Dealer  Milwaukee  Journal 

Cleveland  Press  Nashville  Banner 
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Farmers  Were  Answered 


THE  4  IIAXIIEIIIIY  4  4K KTAIL  WAS  NEWS... 

It  went  over  with  a  BANG! 
Hotels  and  restaurants  put  it  on  their  menus.  Its  sale  in 
the  Childs’  Restaurants  soon  was  comparable  with  the 
demand  for  the  tomato  juice  cocktail. 


Although  in  other  years,  with  advertising  split 
up  among  several  media,  it  was  often  necessary  to 
idvertise  in  February  and  in  March  to  dispose  of 
the  last  of  the  crop,  this  year  no  special  additional 
appropriation  was  necessary.  The  job  was  done  by 
Christmas — the  big  crop  was  all  but  sold  out.  No 
unsold  berries  were  left  to  rot. 


MARKET  NEWSPAPERS 


And  once  more  the  members  of  this  model  co¬ 
operative  “point  with  pride”  to  the  fact  that  they 
have  never  wavered  in  their  belief  in  the  efficacy  of 
“orderly  marketing”  and  continuous  advertising  to 
the  consumer. 

For  again  they  had  been  saved  from  heavy  loss 
by  NEWSPAPER  ADVERTISING. 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 
New  York  Times 
New  York  World-Telecram 
Omaha  World-Herald 
Pittsburgh  Press 
Piovidence  Journal 
PioviDENCE  Bulletin 
Richmond  (Va.)  News  Leader 


Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times 

Westchester  Newspapers,  Inc 
(8  Dailies) 

Waterbury  Republican 
Waterbury  American 
Youngstown  Vindicator 
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PUBLIC  PREFERENCE  IN 
PICTURES  STUDIED 

Northwestern  Graduate  Student 

Questions  8,000  Men  and  Women 
To  Find  Interest  Classifica¬ 
tions 

An  exhaustive  study  of  the  tyi)es  of 
news  pictures  appearing  in  daily  news¬ 
papers  that  “stop”  readers  has  been 
completed  by  Jack  M.  Willem,  a  grad¬ 
uate  student  in  the  Medill  School  of 
Journalism  at  Northwestern  University. 
To  answer  the  question  of  news  picture 
merit  which  has  confronted  editors 
from  the  day  photographs  were  first 
reproduced  in  black  and  white  on  news¬ 
print,  Mr.  Willem  conducted  an  objec¬ 
tive  research  of  the  picture  interest  of 
more  than  8.000  men  and  women  in 
more  than  1,000  news  pictures.  Issues 
of  12  newspapers  published  in  nine 
cities  were  usexi  in  the  survey.  Pictures 
were  divided  into  26  classifications. 

The  research  was  based  upon  the 
assumption  that  the  only  sound  test  of 
the  interest  of  a  reader  in  newspaper 
pictures  is  what  he  actually  looks  at. 
The  method  employed  in  this  study  was 
one  perfected  by  Dr.  George  H.  Gallup, 
formerly  professor  of  journalism  and 
advertising  at  Northwestern  University. 
It  consisted  of  visits  by  trained  inter¬ 
viewers  to  the  homes  and  offices  of 
newspaper  subscribers.  These  inter¬ 
viewers  marked  only  what  the  person 
being  interviewed  had  read  or  looked  at 
in  the  current  issue  of  the  newspaper 
under  survey. 

A  few  of  the  interesting  facts  re¬ 
vealed  by  the  research  show  that  more 
women  readers  look  at  pictures  of 
children,  scenery  and  places  or  objwts 
in  the  news  than  at  pictures  of  society 
notables.  More  men  look  at  pictures 
of  places  or  objects  in  the  news,  fea¬ 
tures,  scientific  or  mechanical  inven¬ 
tions,  animals,  children  and  scenery 
than  at  pictures  of  sports  events.  The 
survey  also  indicated  that  more  men 
were  interested  in  pictures  of  society 
than  of  sports  contests. 

The  chanc.;s  of  a  picture  being  seen 
by  men  readers  increases  with  the  size 
of  the  picture.  A  picture  four  columns 
in  width  stops  twice  as  many  men  as 
a  picture  only  one  column  in  width. 
Nearly  ^  per  cent  more  readers  were 
interested  in  pictures  which  showed  full 
length  views  of  persons  than  in  half¬ 
tones  showing  only  head  and  shoulders. 

The  average  front  page  picture  at¬ 
tracted  61  men  out  of  every  100  and 
58  out  of  every  100  women  readers, 
l-ocal  pictures  on  front  pages  attracted 
50  per  cent  more  reader  interest  than 
national  pictures. 


HENTSCHELL  MAKES  TOUR 

I.  J.  Hentschell  ef  the  Seattle  Posl- 
Intelligenccr,  accompanied  by  his 
family,  recently  motored  to  Minneaix)- 
lis.  Prior  to  joining  the  Hearst  organi¬ 
zation  five  years  ago.  Mr.  Hentschell 
was  with  the  Minneal^olis  Tribune  for 
22  years. 

PLANNING 

AHEAD 

The  co$t  of  a  report  by  competent 
engineers  it  small  compared  with  the 
profits  from  improvements  that  may 
be  made  in  the  arrangement  af  an 
existing  newspaper  publishing  plant 
or  in  plans  lor  a  new  plant. 

Reports  and  investigations  by 
Lockwood  Greene  Engineers  have 
the  background  of  experience  with 
the  design  of  many  successful  news¬ 
paper  plants. 

LOCKWOOD  GREENE 
ENGINEERS,  INC. 

100  E.  42nd  Street,  New  York 
Boston  Spartanburg 


RULES  ON  WILL  CASE 


Judge  Refuses  To  Discharge  Ad- 

nninistrator  In  Canfield  Case 

Kflforts  of  the  attorneys  for  Alice  and 
Harriett  Canfield,  sisters  of  the  late 
P.yron  H.  Canfield,  of  the  Scripps-Can- 
ficld  newspapers,  to  bring  about  the  dis¬ 
charge  of  E.  G.  Dodge,  public  adminis¬ 
trator,  as  special  administrator  of  Mr. 
Canfield’s  $2,000,000  estate,  failed  in 
Superior  Court  in  Santa  Barbara,  Cal., 
July  6.  Mr.  Dodge  recently  was  ap¬ 
pointed  special  administrator  on  peti¬ 
tion  of  Jessica  Kingsland  Canfield,  who 
claims  to  l)e  the  widow  of  the  head  of 
Scripps-Canfield  newspapers,  and  who 
is  seeking  a  “w'idow’s  share”  of  the 
estate. 

Two  wills  have  been  filed  in  the  case 
and  are  being  contested,  and  it  is  said 
that  the  effort  to  discharge  Mr.  Dodge 
as  the  special  administrator  was  made 
in  an  attempt  to  force  Jessica  Kingsfield 
Canfield  to  prove  her  rights  to  the 
“widow’s  share”  before  the  case  comes 
up  for  trial. 

WHALEN  NAMED  RECEIVER 

William  H.  Whalen,  formerly  with 
the  Chicago  Tribttne  and  assistant  to 
S.  E.  Thomason,  Chicago  Daily  Times 
publisher,  was  recently  appointed  re¬ 
ceiver  for  the  Reliance  Bank  &  Trust 
Company.  Chicago. 


YOUNG  E.  ALLISON  DIES 
IN  LOUISVILLE 

Noted  Bibliophile  and  Former  News¬ 
paper  Editor  Was  Best  Known 
for  Poem,  “The  Derelict” — 
Edited  Trade  Journal 

Young  E.  Allison,  Sr.,  for  many 
years  publisher  of  the  Insurance  Field, 
former  newspaper  editor,  writer  and 
nationally  known  bibliophile,  died  at  his 
home  in  Louisville,  Ky.,  July  7.  He 
was  78  years  old.  For  64  years  he  had 
been  a  journalist,  critic,  student  and 
poet. 

••Mthough  best  known  for  his  poem 
“The  Derelict,”  completing  R.  L. 
Stevenson’s  “Fifteen  Men  on  a  Dead 
Man’s  Chest,”  Mr.  Allison  was  esteemed 
highly  by  booklovers  particularly  for  a 
volume  on  book  reading  called  “The 
Delicious  Vice,”  two  limited  editions  of 
which  have  been  printed.  James  Whit¬ 
comb  Riley  dedicated  one  of  his  books 
to  Mr.  Allison,  and  other  authors  have 
honored  him  in  like  manner. 

Mr.  .\llison  was  born  in  1853  at 
Henderson,  Ky.,  the  son  of  a  magistrate, 
cc'unty  judge  and  county  clerk.  At  14 
he  was  working  in  a  country  newspaper 
office  and  at  15  his  name  was  carried 
as  “local  editor”  of  the  Henderson 
Ncivs.  When  he  was  18  he  established 


the  first  daily  paper  in  Henderson,  the 
Chronicle,  in  partnership  with  an  older 
brother.  In  Mr.  Allison’s  words,  “It 
blew  up,”  and  then  he  went  to  Evaiis- 
vills,  Ind.,  as  city  editor  of  the  Journal 
Early  in  1880  he  went  to  Louisville  to 
become  city  editor  of  the  Courier-Jour, 
nal,  then  edited  by  Henry  Watterstrn 
Later  he  was  managing  editor  of  the  old 
Louisx’Ulc  Commercial. 

While  he  was  temixirarily  acting  as 
secretary  of  a  Commercial  Club  he  hai 
organized,  Mr.  .-Mlison,  with  the  he.p 
of  Louis  T.  Davidson  and  .Xugust 
Straus,  founded  The  Insurance  Field 
but  left  it  shortly  afterward  to  spend 
three  years  as  editor-in-chief  of  the 
Louisville  Herald,  in  which  he  had  pur¬ 
chased  a  financial  interest.  When  this 
was  sold  in  l‘X)2  Mr.  .•Mlison  returned 
to  the  Field,  serving  as  editor  until  1926 
when  he  became  president.  In  1930  he 
became  board  chairman,  leaving  the 
active  management  in  the  hands  of  a 
son.  Young  E.  Allison,  Jr.,  who  is  now- 
president  of  the  trade  journal. 


DEUEL  IN  ROME 

Wallace  R.  Deuel  has  arrived  at 
Rome  and  is  filing  dispatches  from  there 
for  Chicago  JJaily  Wru-s.  Junius  B. 
Wood  is  now  stationed  in  Tokio  as 
Daily  News  foreign  correspondent  and 
will  remain  in  Japan  temporarily  pend¬ 
ing  further  Far  East  developments. 


CULTIVATE  RHODE  ISLAND  IN  1932 


Busiest  Grocery  Trade 
in  the  United  States! 


Is  Your  Share  Enough? 


R.  I.  Food  Sales 
>ROVlDENCE> 

5Q4% 

10  CitlesSlSALj 

,*hdTownj^  ^ 

39.2% 


Journal-Bulletin 

FAMILIES 
In  Rhode  Island 


OUT 

OF 


3 


In  Providenee 

19  r  20 


A.B.C.  City 


This,  from  the  Retail  Census,  deserves  action: 

Groceries  (including  combination  stores  han¬ 
dling  groceries  and  meats)  do  a  bigger  business 
in  Rhode  Island,  for  the  population  served,  than 
in  any  other  state  of  the  Union. 

In  A.B.C.  Providence,  where  half  of  Rhode  Island's 
total  food  sales  are  concentrated,  local  grocers  are 
taking  successful  action  to  maintain  their  major  advan¬ 
tage  in  the  split-up  of  consumer  dollars. 

Providence  families  nearly  all  read  the  Journal  or 
Bulletin.  Retail  grocery  lineage  in  these  papers  has 
increased,  since  the  first  half  of  1929,  hy  50  per  cent! 

The  2-out-of-3  average  coverage  of  the  state  market 
as  a  whole  is  strongest  among  those  families  best  able  to 

buy.  So  powerful  an  alignment  of  market  and  media 
is  seldom  encountered  in  selling. 


PROVIDENCE 

JOURNAiyBULLETlN 


^  New  Englands Second  Latest  Market 


CHAS.  H.  EDDY  CO.  Repre$entatite$  R.  J.  B1  DWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Los  Angeles  Seattle 


f 


Presenting  Four  Outstanding 
Features  on  Two  Pages,  in 
Four  Colors  or  in  Black, 

In  Response  to  the  New 
Demand  by  Advertisers  m 
For  Half-Page  Space  in 
Color  Comic  Sections  jCA 


I.  THE  CLOWNIES— A  delightful 

Imaginative  adventure  for  children. 

2.  ANIMAL  CRACKS— Humor 

and  life  put  into  children’s  toys. 

3.  FLAPPER  FANNY-New 

%  humor  of  modern  girlhood. 

^  4.  SALESMAN  SAM— A 

clean^  slapstick  comedy. 


WRITE  TODAY 

For  Samples  and  Details 


1200  W.  3d  St., 
Cleveland,  Ohio 


NEA  Service,  Inc 


Why,  during  th  g 

that  any  of  us  canp 
New  York  Times,  Iw 
The  Philadelphia  & 
Cincinnati  Times'Sm 
Dispatch  purchased 


higreatest  depression 
ncmember,  have  The 
,  Ip  Chicago  Tribune, 
i  mning  Bulletin,  The 
I'Slr  and  The  St  Paul 
leqW^ood  Presses? 
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E  D 

A  REMINDER 

IX  \  I  KW  ol'  coiKlitit)ii>  prcMiit  in  tins  cmiiitrx 
tocljy  we  (iesire  to  re])ul)lisli.  for  its  etTec'. 
the  editoriiil  mitid.  a  resolution  tliat  was  adopleil 
by  the  American  S<K'iety  of  X'ewspaper  Editors,  ;u 
Washington,  in  the  third  week  of  April,  last . 

"The  American  Society  of  Newspaper  Editors 
recognizes  the  foment  of  the  popular  mind  in  this 
period  of  economic  disturbance,  with  its  accom¬ 
panying  problems  of  governmental,  corporate  and 
individual  management.  We  believe  that,  as  the 
result  of  this  disturbance,  there  will  be  an  urge 
for  change  and  for  experiment  in  the  American 
program,  in  political,  in  commercial,  industrial  and 
social  procedure. 

"This  society  declares  it  to  be  the  consensus 
c>f  opinion  that: 

"The  newspapers  of  the  United  States  are  the 
natural  forum  for  discussion  of  such  problems 
before  the  people  and  by  the  people. 

"That  it  is  a  part  of  newspaper  service  to  fur¬ 
nish  opportunity  and  means  for  such  discussion. 

"That  there  is  nothing  to  be  feared  from  such 
discussion,  and  that,  on  the  contrary,  there  is 
greater  danger  in  the  promotion  of  fallacies  by 
other  means  available  for  propaganda  than  if  such 
proposals  were  given  their  place  in  the  open 
forum  of  the  press,  where  there  would  be  imme¬ 
diate  opportunity  for  their  discussion  and  their 
illumination  and  their  testing  by  the  truths  and 
principles  of  the  American  form  of  government 
and  the  experiences  and  traditions  in  the  develop¬ 
ment  of  that  plan. 

“The  American  newspapers,  through  their  edi¬ 
torial  pages,  supplementing  the  use  of  their  news 
columns,  have  an  opportunity  and  a  responsibility 
in  the  present  situation  to  encourage  and  develop 
right  thinking  on  the  part  of  the  newspaper  read¬ 
ing  public  to  do  their  full  part  in  the  clarification 
of  ideas  and  consequent  action. 

“That  the  people  look  to  the  press  as  never 
before  for  leadership  and  that  the  press  solemnly 
and  confidently  accepts  the  challenge.” 


Washington  Star  says  “Rosevelt”  is  proper 
pronuneiation. 

HUMAN  INTEREST 

IS  THE  newspaper  “only  a  business?”  If  you 
can  answer  that  question  affirmatively  after  read¬ 
ing  these  facts,  either  our  writing  or  your 
reading  needs  an  overhauling. 

Louis  Bringmann,  60-year-old  German  cook, 
slowed  by  his  years,  joined  New  York’s  unemployed 
army.  Penniless,  he  at  last  found  shelter  under  a 
corrugated  box  on  a  Brooklyn  theatre  fire-escajte, 
and  marked  his  flimsy  home  with  a  plea  that  he  be 
not  disturbed.  But  the  laws  covering  theatre  exits 
are  sternly  enforced.  A  jKjliceman  reluctantly  moved 
the  old  man  off  his  perch,  and,  returning  to  the 
station-house,  gave  the  yarn  to  the  reporters.  It 
wasn’t  worth  much,  a  stick  or  so  in  the  morning 
papers,  but  it  was  read  by  a  number  of  people.  One 
offered  a  job  for  life  as  a  gardner  on  a  Jersey 
estate.  Others  sent  money  to  newspaiters.  But 
Bringmann  had  vanished. 

The  World-Telegram  found  an  editorial  in  the 
tragedy  of  the  old  man’s  disappearance  just  as  his 
troubles  were  over,  never  dreaming  that  newspaper 
editorials  were  his  favorite  reading  matter.  He  was 
accustomed  to  tear  the  editorial  page  out  and  pocket 
it  for  leisure  reading.  The  other  morning,  he  picked 
out  this  particular  page  and  was  startled  to  read  his 
own  name  and  story.  Clipping  in  hand,  he  trudged 
to  a  police  station  where  officers  and  newspapermen 
greeted  him  with  whoops  of  joy.  The  Jersey  job 
was  checked  by  telephone  and  found  to  be  still  open. 
And  at  the  Times  office  in  Manhattan,  there  awaited 
$35  in  donations  resulting  from  the  brief  news  men¬ 
tions.  A  reporter  dug  into  his  own  thin  purse  for 
breakfast  money  and  carfare  ta  New  York,  and 
Bringmann,  lover  of  newspajier  editorials,  philoso¬ 
pher,  with  thwarted  youthful  ambitions  to  be  a 
preacher,  was  sent  on  his  way  to  a  peaceful  close 
of  his  troubles. 

Who  will  say  that  the  space  might  better  have 
been  used  for  politics,  business,  or  science?  No  one. 
we  believe,  who  knows  that  the  newspaiier’s  treat¬ 
ment  of  life’s  iniiKinderables  touches  civilization 
vitally. 


Ye  shall  know  the  truth,  and  the  truth 
shall  make  you  free. — John.  VIII;  32. 


SHOULD  BE  WHIPPED 

HEN  the  depression  ends  and  we  look  back 
upon  the  nightmare  we  shall  not,  it  is  to  be 
hoi)ed,  forget  to  pay  our  respects  to  ruthless 
persons  who  used  the  hyi)er-sensitiveness  of  an  hour 
in  which  every  business  could  be  suspected  of  being 
a  bit  shaky,  to  spread  rumors  that  all  was  not  well 
with  this  or  that  institution.  That  isn’t  "competi¬ 
tion.”  Let  A1  Capone  name  it! 

When  as  solid  and  faithful  a  newspaper  as  fioston 
Transcript  is  forced  to  publish  a  first-page  announce¬ 
ment  that  it  has  “not  the  slightest  intention  of  sus¬ 
pending  publication,”  to  prevent  injury  from  irre¬ 
sponsible  rumors,  the  limit  of  indecency  has  lieen 
reached.  This  happened  one  day  this  week.  The 
Transcript  is  as  well  financed  as  any  newspaper  of 
its  size  and  type. 

The  Transcript  made  light  of  the  matter,  laughing 
at  the  false  report,  but  we  think  the  source  of  the 
rumors  ought  to  be  tracetl  and  those  responsible 
exposed  for  what  they  are. 


Publish  political  speeches  zchen  actual  neu’s, 
for  public  scrz'icc.  zcilhout  respect  to  radio  com¬ 
mercialism.  Collect  for  partisan  propaganda  in 
display  space. 

FOOD  FOR  THOUGHT 

NEW  and  clear  vision  of  the  advertising 
function  may  be  caught  from  the  measured 
words  of  Robert  Cromie,  editor  and  proprietor 
of  raucoui’er  Sun.  Every  man  who  writes,  sells 
or  contracts  for  space  owes  it  to  himself  to  give  the 
following  brief  statement  his  best  thought,  .^t  the 
Pacific  .Advertising  Clubs  convention  he  said ; 

"The  big  undone  job  in  the  world  today  is  to  dis¬ 
tribute  economically  the  huge  stream  of  food,  and 
gfHids,  and  ideas  which  the  modern  engineer,  and 
soil  chemist,  and  educationalist,  are  producing  for 
civilization. 

“The  place  of  publicity  in  that  job  is  a  key  posi¬ 
tion.  Standing  between  producer  and  consumer,  it  is 
the  work  of  those  in  the  advertising  field  to  interpret 
and  sell  the  con.sumer  an  economy  that  will  effectively 
distribute  those  gwds,  and  allow  the  masses  to 
enjoy  them. 

“Because  of  the  present  depression,  some  people 
now  believe  that  a  private  capitalistic  economy  can¬ 
not  do  the  job  of  newer  distribution;  they  think  the 
only  way  out  is  state  capitalism  and  Communism. 
I  disagree  with  them.  Communism  may  be  all  right 
for  a  few  years  in  a  country  like  Russia,  which  has 
unlimited  needs  and  apjietites  for  everything  that 
can  be  produced.  But  try  that  Russian  experiment 
in  United  States  and  Canada,  where  individual  tastes 
have  been  developed,  and  where  our  masses  are  dis¬ 
criminating,  then  the  idea  of  Communism  disappears, 
as  it  will  in  Russia,  once  they  catch  up  on  production. 

"The  Communist  idea  is  outselling  Capitalism  5 
to  1  today  w'ith  people  in  North  .America,  because 
only  the  vicious  exploitative  features  of  Capitalism 
are  being  emphasized.  In  criticizing  its  evils,  people 
should  not  lose  sight  of  the  many  benefits  and  liber¬ 
ties  which  come  to  the  human  family  under  a  private 
capital  system.  If  this  continent  is  not  careful,  it 
will  soon  find  itself  saddled  with  Communism,  just 
as  the  L’nited  States  was  saddled  with  Prohibition. 
That  is  why  Capitalism  must  quickly  rid  itself  of 
its  manipulative  features,  and  also  rid  itself  of  a 
"reater  iiart  of  the  400  billion  dollars  of  accumulated 
high  interest  bearing  debts  it  is  trying  to  pack 
around.  Then  Capitalism  can  tackle  in  earnest  the 
job  of  newer  distribution. 

“To  intelligently  interpret  that  distribution  and 
exchange  of  food,  and  goods,  and  ideas,  is  newspaper 
advertising’s  contribution  to  civilization.” 


I  A  L 

SOLID  IVORY 

^  I'^HIS  is  an  unpleasant  story,  hard  to  tell.  For 

I  years  we  have  been  admirers  of  the  Procter 
&  Gamble  corporation,  of  Cincinnati,  manu¬ 
facturers  of  Ivory  Soap  and  other  products,  for  its 
fair  dealings  with  the  public  and  its  own  employes. 
The  corporate  name  spelled  success,  honor  and  fine 
.Americanism.  But  evidently  some  small-bore  indi¬ 
vidual  has  gained  power  in  the  management,  or  in 
some  advertising  unit  operating  for  the  coinpanv. 

One  of  the  reliable  New  York  syndicates  sent  out 
to  its  newspaper  clients  a  copyright  article  which 
described  how  soap  might  be  cheaply  made  at  home. 
The  article  was  written  by  a  woman  of  understand-  j 
ing  and  genuine  sympathy  for  the  unnumbered  house-  j 
keepers  who  are  trying  to  keep  up  the  self-respect  1 
of  their  homes  and  families  in  these  times  when 
millions  of  bread-winners  have  lost  their  incomes. 
The  article  stated  that  by  saving  cooking  fats  and 
boiling  them  with  ammonia,  borax,  lye  or  other 
chemicals,  it  is  possible  to  produce  home-made  soap 
which  will  do  quite  well.  It  seems  an  awkward 
process,  though  most  of  our  grandmothers  were 
familiar  with  it,  and  it  is  improbable  that  many 
women  would  spend  their  time  making  soap  if  they 
did  not  need  to.  However,  if  one  does  not  possess 
the  price  of  a  cake  of  store  soap,  yet  desires  to 
bathe  and  wash  clothes  despite  poverty,  it  is  a  good 
thing  to  know  how  soap  may  be  cheaply  obtained. 

To  us  this  newspajjer  service  seems  kind  and  appro¬ 
priate  to  the  times. 

But  what  happened?  .Advertising  agents  acting 
for  Procter  &  Gamble  ordered  the  Ivory  Soap  ad¬ 
vertising  contracts  cancelled  with  certain  newspapers 
that  had  published  the  little  syndicate  article.  To 
be  sure  that  punishment  was  meted  out  to  all  those 
who  had  thus  offended,  a  list  of  all  newspapers  sub¬ 
scribing  to  the  service  of  the  syndicate  was  obtained. 
Then,  something  else  happened.  A  hot  protest  was 
filed  with  Procter  &  Gamble.  Presently  certain 
advertising  contracts  that  had  been  cancelled  were 
reinstated. 

The  incident  is  too  transparent  and  fragile  to 
warrant  much  comment.  We  are  glad  someone  in 
Procter  &  Gamble  had  sense  and  decency  enough 
to  rescind  the  cancellation.  If  the  order  had  stood, 
this  instance  of  advertiser  control  would  have  gone 
down  in  history  as  a  classic  proof  that  “free  press" 
in  this  country  is  buncombe  and  that  advertisers  do 
control  editorial  expression. 


Sixty  tons  of  zmste  paper  tvere  cleared  from 
the  Stadium  floor  after  the  all-night  session  of 
the  Democrats.  Might  have  been  a  press  agent's 
convention. 

FRAUD  VOIDS  CONTRACT 

PUBLISHER  solicited  a  specific  piece  of 
copy  from  an  advertiser  and  obtained  a  con¬ 
tract  for  the  publication  of  this  single  adver¬ 
tisement  in  his  periodical.  The  advertiser  prepared 
the  copy  and  received  a  prfxif  for  O.K.  from  the 
publisher.  The  proof  was  finally  approved  and  re¬ 
turned  to  the  publisher,  who  subsequently  discovered 
that  the  advertising  was  grossly  misleading  and 
fraudulent.  The  question  before  the  publisher  is  of 
justification  for  refusal  to  publish  the  advertising, 
in  the  face  of  a  specific  contract  to  do  so. 

Our  records  show  no  ca.se  exactly  parallel,  but 
we  feel  certain  that  basic  principles  of  contract  law 
apply.  .A  fundamental  to  a  valid  contract  is  a  com¬ 
plete  meeting  of  minds  of  the  contracting  parties, 
both  as  to  the  nature  of  the  work  to  be  done  and  its 
cempensation.  In  this  case,  there  was  no  such  con¬ 
junction.  in  that  the  publisher  did  not  learn  the  true 
nature  of  the  business  until  after  agreement  had  been 
reached  and  some  performance  preliminary  to  ful¬ 
fillment  had  been  rendered. 

.A  .second  fundamental  is  that  a  contract  which 
would  result  in  violation  of  the  law  is  not  enforce¬ 
able.  On  either  or  both  of  these  grounds,  the  pub¬ 
lisher  can  safely  risk  a  suit  at  equity,  for  the  plain¬ 
tiff  could  not  come  into  court  with  clean  hands. 

There  is  no  question  here  as  to  the  common  carrier 
character  of  the  press,  or  its  right  to  refuse  adver¬ 
tising.  The  question  is  whether  a  contract  for  per¬ 
formance  of  a  fraudulent  act  is  enforceable.  Public 
policy  dictates  that  the  advertising  be  refused  publi¬ 
cation  ;  any  other  course  under  the  circumstances, 
would  make  the  publisher  particeps  criminis. 
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PURELY  PERSONAL 


COL.  KOHKRT  R.  ^IcC()RMICK, 
Tribune  editor  and  pub¬ 
lisher,  sixike  in  Kansas  City  July  7 
before  the  local  branch  of  the  Federa¬ 
tion  of  .American  Husiness  on  the  sub¬ 
ject,  “The  Sack  of  Rouk*  and  the  Sack¬ 
ing  of  America.” 

William  Randolph  Hearst  will  speak 
on  "Courage  to  the  People  of  the  West¬ 
ern  States,"  .\ug.  1,  before  the  annual 
conference  of  western  governors  to  be 
held  in  Los  .Angeles.  His  message  will 
be  broadcast. 

A.  L.  Shuman,  vice-president  of  the 
fort  Worth  (Tex.)  Star-Tcle</rain,  and 
jjrs.  Shuman  are  on  a  motor  tour 
which  will  take  them  through  the 
Rocky  Mountains  and  down  the  Pacific 
Coast- 

Major  Robert  P.  Holliday,  publisher. 
Sou  Francisco  Call-Bulletin;  Major 
Janies  E.  Wales,  managing  editor, 
Berkeley  Gazette  and  Captain  Pierre  C. 
Bain,  Los  Angeles  Herald  and  Express 
advertising  department,  are  on  15  days 
of  active  duty  at  San  Luis  Obispo,  Cal. 

Dr.  Frank  F.  Barham,  publisher  of 
the  Los  Angeles  Evening  Herald  & 
Express,  has  been  honored  by  the  re¬ 
naming  of  Hollywotxl  Way  to  Barham 
Boulevard. 

Grove  Patterson,  editor  of  the  Toledo 
Blade,  addressed  the  Hillsdale  (Mich.) 
Rotary  Club  at  a  luncheon  last  week. 

.Arthur  S.  Draper,  assistant  editor. 
Sew  York  Herald  Tribune,  left  July  8 
tor  a  vacation  at  Chestertown,  N.  Y., 
in  the  Adirondacks. 

T.  K.  Smith,  president  of  the  Ketchi¬ 
kan  (.Alaska)  Chronicle,  recently  had 
charge  of  a  Ketchikan  group  welcoming 
several  hundred  Rotarians  who  made  the 
.Alaskan  cruise  following  the  interna¬ 
tional  convention  in  Seattle.  Fay  Par¬ 
sons.  editor  and  publisher,  Cortland 
(X.  AD  Democrat,  and  Richard  J. 
McLean,  publisher,  Plymouth  (N.  H.) 
Record,  were  among  those  in  the  Rotary 
party. 

James  L.  McGovern,  editor,  Bridge- 
fort  (Conn.)  Times-Star,  has  returned 
from  a  trip  to  Chicago  and  the  Middle 
West. 

Clare  Swisher,  editor,  Erie  Times, 
tabloid,  is  spending  one  week  of  his 
vacation  in  New  York  City. 

H.  B.  Hornby,  publisher,  Ux’alde 
(Tex.)  Leader-News,  is  arranging  the 
Uvalde  homecoming  program  in  honor 
of  Speaker  John  N.  Garner  of  Uvalde, 
vice-presidential  nominee. 

E.  J.  Hanna,  publisher.  Harbor 
Springs  (Mich.)  Emmet  County 
Graphic,  has  been  named  to  the  council 
of  administration  of  the  Michigan  Vet¬ 
erans  of  Foreign  Wars. 

(jeorge  W.  Peck,  president  of  the 
Stroud  (Okla.)  Democrat,  has  been  ap¬ 
pointed  executive  vice-president  of  the 
Oklahoma  State  Life  Association. 

William  R.  Jones,  editor  and  pub¬ 
lisher,  Bergen  field  (N.  J.)  Interboro- 
RrAno,  and  Mrs.  Jones  and  son  have 
returned  from  a  vacation  in  Washing¬ 
ton,  D.  C. 

John  .A.  Riggs,  former  owner  and 
publisher.  Hot  Springs  (.Ark.)  Nexv 
Era,  which  is  now  under  the  manage¬ 
ment  of  his  son,  E.  Afarion  Riggs,  is 
critically  ill  at  his  home  in  Hot  Springs 
IS  a  result  of  a  nervous  collapse. 

Harry  E.  Willis,  publisher.  East  San 
Diego  (Cal.)  Progress,  is  a  candidate 
for  member  of  the  California  Assembly. 
J.  .A.  Sharpe,  editor,  Lumberton 
(X.  C.)  Robersonian,  recently  cele¬ 
brated  his  2Sth  continuous  year  as  edi¬ 
tor  of  the  newspaper. 

IN  THE  BUSINESS  OFFICE 

HOW.ARD  DAVIS,  business  man¬ 
ager,  Ncio  York  Herald  Tribune, 
«  a  member  of  the  advisory  committee 
of  36  formed  to  direct  the  reorganiza¬ 
tion  of  the  Republican  Committee  of  the 
Town  of  Pelham,  addressed  a  Republi¬ 
can  dinner  meeting  July  7  at  the  Pel¬ 
ham  Country  Club. 

Ralph  D.  Henderson,  husiness  man¬ 


ager.  Houston  (Te.x.)  Press,  was  re¬ 
cently  elected  president  of  the  Rotary 
Club  of  Houston. 

Jo.seph  H.  Jordan,  business  manager, 
Duluth  Herald  and  Neios-Tribune,  lias 
been  elected  president  of  the  Duluth 
Rotary  Club. 

John  Mead,  Jr.,  secretary-treasurer 
of  the  Erie  Times  Publishing  Company, 
covered  the  Republican  and  Democratic 
conventions  for  the  Times. 

J.  F'dwin  Baker,  husiness  manager, 
l\dm  Beach  (Fla.)  Times,  attended  the 
Elks  convention  in  Birmingham  re¬ 
cently.  Mr.  Baker  is  a  past  president 
of  the  Florida  State  Elks  .Association. 

Phil  Knox,  former  circulation  man¬ 
ager,  Long  Beach  (Cal.)  Sun,  is  now 
with  the  Acme  Colorprint  Company, 
Daily  News  building,  Los  .Angeles. 

Gene  Gillespie,  advertising  manager. 
Palm  Beach  (Fla.)  Times,  is  spending 
the  last  two  weeks  of  July  visiting 
friends  in  southern  .Alabama. 

Joseph  H.  Sullivan,  advertising  de- 
(lartment.  Fall  River  (Mass.)  Herald 
Neies,  has  been  appointed  captain  of  the 
life  saving  crew.  Paramount  Swimming 
Club,  Fall  River. 

Marjorie  Hall,  business  office.  Fall 
River  (Mass.)  Herald  News,  is  spend¬ 
ing  her  vacation  at  Newport.  R.  1. 

Mrs.  .Anne  Duncan,  business  office. 
Flushing  Y.)  Journal,  is  spending 
her  vacation  in  New  Hampshire. 

Frederick  Hilsinger,  display  depart¬ 
ment,  Bridgeport  (Conn.)  Times-Star, 
has  been  on  vacation. 

Alice  Stager,  classified  department. 
Flushing  (N.  Y.)  Journal,  is  spending 
her  vacation  at  Lake  George. 

William  F.  Donovan,  advertising  de¬ 
partment,  Fall  Rh’cr  (Mass.)  Herald- 
Ncivs,  is  on  his  vacation. 

George  .A.  Young,  retail  advertising 
manager,  Boston  Herald-Traveler,  is  on 
vacation. 

C.  H.  Erwin,  business  manager. 
Berkeley  (Cal.)  Gazette,  spent  his  vaca¬ 
tion  at  Lake  Tahoe. 

IN  THE  EDITORIAL  ROOMS 

SIL.AS  B.  R.AGSDALE,  secretary- 
treasurer  of  the  News  Publishing 
Company  and  managing  editor,  Galves¬ 
ton  Xcii’s  and  Tribune  has  returned 
from  a  vacation  trip  to  El  Paso  and 
Carlsbad  Caverns.  He  was  accompanied 
by  his  son,  Silas  11. 

Kenneth  Toill,  managing  editor, 
Columbus  Ohio  State  Journal,  and  Mrs. 
Toill,  have  returned  from  an  eight-day 
cruise  on  the  Great  Lakes. 

R.  H.  Horst,  managing  editor.  South 
Bend  Tribune,  is  covering  the  special 
legislative  session  in  Indianapolis. 

Ralph  B.  Frye,  assistant  managing 
editor,  Bridgeport  (Conn.)  Post,  and 
Mrs.  Frye  are  the  parents  of  an  eight- 
pound  son.  Dean  Carson  Frye,  born  re¬ 
cently  at  their  home  in  Fairfield,  (lonn. 
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J.  C.  Son 


C.  SON.  Texas’  oldest  printer  and 
editor,  who  at  the  age  of  84  still 
edits  and  publishes  a  weekly  paper 
whose  tyiie  is  set 
entirely  by  hand 
and  is  printed  on 
a  press  94  years 
old,  was  given  an 
ovation  upon  his 
recent  appearance 
before  the  Texas 
Press  .Associa¬ 
tion  at  its  Min¬ 
eral  Wells  con¬ 
vention. 

Born  in  Mis¬ 
souri,  Mr.  Son 
began  his  print¬ 
ing  career  at  the 
age  of  20  on  the 
Harrisonville  Cass  County  Democrat. 
His  first  Texas  connection  was  with 
the  Plano  Neies.  He  later  became 
traveling  editor  and  state  agent  of  the 
Dallas  Daily  Commercial,  He  held  the 
latter  position  until  1876,  when  he  de¬ 
cided  to  enter  rural  journalism. 

Mr.  Son  settled  in  the  county  seat 
town  of  Palo  Pinto,  the  only  voting 
precinct  in  the  county,  yet  15  miles 
from  a  railroad,  and  began  the  publi¬ 
cation  of  the  Palo  Pinto  Star,  and  he 
has  been  the  sole  editor  and  publisher 
ever  since.  While  the  aged  publisher 
now  has  a  helper,  and  in  recent  years 
when  times  were  more  prosperous  he 
had  .several,  for  many  years  after  found¬ 
ing  the  Star,  he  set  all  his  type  him¬ 
self,  ran  the  paper  off  the  press,  and 
did  all  his  job  work  unaided.  The  Star 
has  four  pages  of  five  18-inch  columns. 
It  prints  90  per  cent  of  all  the  official 
printing  of  Palo  Pinto  County. 


Winder  R.  Harris,  managing  editor, 
Norfolk  (V’^a. )  Virginian-Pilot,  ad¬ 
dressed  the  convention  of  the  .Atlantic 
Retail  Grocers’  Association  at  Virginia 
Beach,  Va.,  July  11. 

George  H.  Waldron,  city  editor, 
Utica  (N.  Y.)  Observer-Dispatch,  has 
returned  after  several  weeks’  illness. 

Benjamin  D.  Kornfield.  Sunday  edi¬ 
tor,  Bridgeport  (Conn.)  Post-Telegram, 
will  spend  his  vacation  at  Fort  Ethan 
.Allen.  He  is  a  captain  in  the  army 
reserve  corps. 

Robert  C.  McCabe,  news  editor.  New 
York  Herald  Tribune,  is  on  vacation. 

Julius  W.  Jockusch,  Jr.,  city  editor, 
Galveston  Neivs,  has  received  his  com¬ 
mission  as  lieutenant,  junior  grade. 
U.  S.  Naval  Reserve. 

Clarence  S.  Johnston,  managing  edi¬ 
tor,  Ottumwa  (la.)  Courier,  covered 
the  national  political  conventions  in 
Chicago  for  his  paper. 

Warren  K.  Brimblecom,  managing 
(Continued  on  next  page) 


STILL  HOT? 

Yes,  but  your  readers  are  still  following  the  most  effective 
of  your  features. 

For  instance,  if  you  have  Rube  Goldberg’s  daily  strip,  your 
readers  are  not  passing  it  up  on  account  of  the  heat. 

The  followers  of  Zoe  Beckley’s  heart  interest  feature  are  as 
much  addicted  to  it  in  hot  weather  as  in  winter. 

Good  features  weather  ail  weathers! 

For  steadying  hot-sea,son  circulation,  try  a  few  McNaught 
features. 

The  McNaught  Syndicate,  Inc. 

V.  V.  MoNiTT  TIMES  BUILDING  charles  v.  moadam 

Chairman  NEW  YORK,  N  Y.  Resident 


I  Tiik  Eiiitoic 
iDllOI»l*KII  Tiik^i 


Bit  4|itc  ki.y 
Picked  The3i 
Up 


In  happened  when  The  Coos  Bay 
(Oregon)  Times  dropped 
Cinders  and  A'oung  Buffalo 
Bill.  The  substitute  strips  only 
enraged  the  Oregonians.  Appeals 
and  threats  of  the  populace  com¬ 
pelled  the  reinstatement  of  Ella 
and  Bill.  Here’s  a  reproduction 
of  the  front  page  story  (June  S) 
in  which  The  Coos  Bay  Times 
tells  what  happened: — 

You  Win !  Dear 
Old  Ella  Is  Right 
Back  Wihh  Us 


Remember  that  old  College  yell, 
—••They’re  all  right.  Who’s  all 
right?  Team,  team,  team!” 

Well,  the  Coos  Bay  Times  was 
yelled  at  plenty  between  3:00  p.m. 
yesterday  and  10  a.m.  today.  Notes 
pushed  under  the  door  during  the 
bight,  bundles  of  letters  in  the 
morning  mail,  and  dozens  of  tele¬ 
phone  calls  informed  the  ’Times 
that  its  readers  think  Ella  Cinders 
and  Buffalo  Bill  are  absolutely  all 
right  as  far  as  comic  strips  are 
concerned. 

On  the  inside  of  this  paper  to¬ 
day  are  published  all  back,  num¬ 
bers  of  the  two  popular  features. 
They’re  there  because  the  readers 
of  this  paper  want  them  and 
they’re  there  to  stay. 

Scores  of  boosts  (or  Ella  and 
Young  Buffalo  Bill,  ranging  from 
dire  threats  to  touching  appeals, 
were  received  in  favor  of  this, 
team  of  strips 

It  was  an  interesting  election, 
and  the  Coos  Bay  Times  whenever 
possible  is  more  than  glad  to 
abide  by  the  wishes  of  its  readers 
as  to  the  features  appearing  in 
this  paper 

Congratulations.  Ella  you’re  a 
popular  youngster*  And  you.  too 
Buffalo  Bill'  Power  to  vou! 

For  terms  and  samples 
on  Ella  Cinders  ( daily 
and  Sunday)  and 
Young  Buffalo  Bill 
( daily)  please  wire 

UNITED  FEATURES 

MONTE  BOURJAILY 
General  Manager 

220  East  42nd  Street 
New  York 
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PERSONAL 

{Continued  front  page  25) 


editor,  Ncivton  (Mass.)  Graphic,  has 
announced  his  candidacy  for  the  state 
House  of  Representatives. 

L.  E.  Claypool,  editorial  writer  on 
the  Eureka  (Cal.)  Humboldt  Times, 
and  for  years  an  Associated  Press  edi¬ 
tor,  spoke  recently  before  the  Eureka 
Kiwanis  Club. 

W.  R.  Walton,  city  editor,  South 
Bend  Tribune,  who  is  traveling  in  Eu¬ 
rope,  is  sending  feature  articles  to  his 
paper. 

John  S.  Piper,  financial  editor,  San 
Francisco  News,  spent  his  vacation  in 
the  High  Sierras.  Frank  A.  Clarvoe, 
assistant  managing  editor,  has  departed 
for  Lake  County  for  his  vacation. 

George  Daley,  sports  editor.  New 
York  Herald  Tribune,  is  chairman  of 
the  sports  committee  of  the  bridge 
tournament  being  held  July  17  at 
N.Y.A.C.  for  the  benefit  of  the  Olympic 
Fund. 

W.  F.  Pfister,  city  editor,  Sheboygan 
(Wis.)  Press,  and  exalted  ruler  of  the 
Sheboygan  Elks  Lodge,  attended  the 
national  Elks  Convention  in  Birming¬ 
ham,  Ala.,  this  week. 

Arthur  C.  Clarke,  Sunday  editor. 
New  York  Herald  Tribune,  is  on  vaca¬ 
tion  in  Nova  Scotia  fishing. 

J.  M.  McClellan,  assistant  night  city 
editor,  Philadelphia  Pttblic  Ledger,  was 
host  last  week  at  a  buffet  breakfast 
party  for  members  of  the  Public  and 
Evening  Ledgers  staffs. 

Edward  Holland,  night  city  editor. 
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Boston  Daily  Record,  is  on  vacation. 
Malcolm  Carr  is  substituting.  Melvin 
J.  Massuco,  day  picture  editor  of  the 
Record,  is  on  vacation. 

Patrick  Cosgrove,  formerly  assistant 
day  city  editor,  Boston  Evening  Ameri¬ 
can,  has  become  publisher  of  the  Irish 
Nezes,  a  Boston  weekly. 

David  Bradley,  son  of  Henry  D. 
Bradley,  general  manager,  Bridgeport 
(Conn.)  Tiiiics-Star.  has  joined  the 
daily’s  editorial  staff  for  the  summer 
months. 

Edith  Johnson,  syndicate  writer  and 
columnist,  Oklahoma  City  Daily  Okla¬ 
homan,  is  spending  her  vacation  in 
Washington,  D.  C.  She  is  accompanied 
by  Edith  Gaylord,  daughter  of  E.  K. 
Gaylord,  publisher  of  the  Daily  Okla¬ 
homan  and  Titnes. 

Marion  Reilly,  aviation  columnist, 
Erie  (Pa.)  Times,  has  been  granted  a 
limited  commercial  pilot’s  license. 

Dr.  W.  A.  Evans,  health  editor,  Chi¬ 
cago  Tribune  and  the  Tribune  syndicate, 
spent  the  oast  week  at  .Aberdeen,  Miss., 
his  former  home.  He  is  writing  a  his¬ 
tory  of  Monroe  County,  of  which 
.Aberdeen  is  the  seat. 

Howard  Pratt,  formerly  with  news¬ 
papers  in  Providence,  R.  L,  Holyoke, 
Mass.,  and  other  cities,  has  joined  the 
Worcester  (Mass.)  Evening  Gazette 
staff. 

Paul  E.  Sann,  Nezv  York  Evening 
Post  copy  boy,  who  recently  made  a 
vacation  trip  from  New  York  to  Rich¬ 
mond,  wrote  a  by-line  story  for  the 
Richmond  (Va.)  Times-Dispatch,  giv¬ 
ing  his  impressions  of  the  trip  and  of 
Richmond. 

Vivian  Shirley,  Ledger  Syndicate  fea¬ 
ture  writer,  was  in  Washington,  D.  C.. 
last  week  gathering  material  for  a 
series  on  the  Bonus  Army. 

David  BHven  and  Russell  Ireland 
have  joined  the  Worcester  (Mass.) 
Telegram  staff. 

Charles  Morse,  sports  writer,  Worces¬ 
ter  (Mass.)  Evening  Post,  is  on  a  mo¬ 
tor  trip  to  Maine. 

Sara  Ellen  Davidge.  University  of 
Texas  School  of  Journalism  graduate, 
recently  joined  the  Galveston  Tribune 
city  staff. 

Charlotte  ^fosle,  assistant  society 
editor,  Galveston  Nezvs,  has  returned  to 
work  after  a  six-months’  tour  of  the 
Mediterranean.  She  was  accompanied 
by  her  mother. 

Granville  Price,  Neze  York  Herald 
Tribune  sports  department,  was  a  recent 
visitor  in  Galveston  and  other  Texas 
points  where  he  worked  before  going 
to  New  York. 

.A1  Theriot,  federal  reporter  for  the 
New  Orleans  (La.)  Daily  States,  has 
resigned. 

Ralph  Beebe,  telegraph  editor,  Pon¬ 
tiac  (Mich.)  Daily  Press,  is  on  a 
month’s  vacation.  Tom  Wilson,  as¬ 
sistant  tel^raph  editor,  is  handling  wire 
copy  in  his  absence. 

^^urice  Klefikir,  of  the  copy  desk, 
Indianapolis  Star,  and  Mrs.  Klefikir 
are  the  parents  of  a  son,  born  recently. 

Alexander  Macdonald,  city  staff. 
Bridgeport  (Conn.)  reached 

the  semi-finals  in  the  Bridgeport  City 
Tennis  Tournament  this  month. 

Joseph  R.  Mickler,  staff,  Tampa 
(Fla.)  Daily  Times,  suffered  a  broken 
left  arm  and  numerous  cuts  and  bruises 
July  6  when  his  automobile  collided  with 
a  truck  at  a  street  intersection. 

Carlos  Lane,  Indianapolis  Times  staff, 
and_  Mary  Bostwick,  feature  writer, 
Indianapolis  Star,  accompanied  the 
third  Indiana  air  tour  on  its  six-day 
trip  over  the  state  this  week. 

Zack  F.  Woodall,  Richmond  (Va.) 
News-Leader  copy  desk,  has  returned  to 
his  duties,  after  a  long  illness. 

Richard  Frankhauser,  until  recently 
a  member  of  the  Grand  Rapids  (^^ich.) 
Herald  editorial  staff,  is  now  covering 
the  Calhoun  county  courthouse  run  at 
Marshall  for  the  Battle  Creek  (Mich.) 
Moon- Journal. 


Cecille  Choiin,  Chicago  Daily  Nezes 
fiction  editor,  left  this  week  on  a  vaca¬ 
tion  trip  to  New  A’ork. 

William  Thatcher,  of  the  Boston 
Evening  American  copy  desk,  is  on 
vacation  in  Belchertown.  Theodore  .A. 
Glynn,  cojiy  desk  chief  of  the  .American, 
has  returned. 

David  Phillips  of  Grinnell.  la.,  has 
joined  the  staff  of  the  Grinnell  Herald. 

Duke  Shoop,  state  capital  correspond¬ 
ent,  Kansas  City  Star,  has  returned  to 
Jefferson  City,  Mo.,  after  having  been 
assigned  to  the  Star’s  Washington  bu¬ 
reau  for  the  present  session  of  Con¬ 
gress. 

Ray  Irvin,  Charlotte  (N.  C. )  Ob- 
serz’er  reportorial  staff,  has  returned 
to  work  after  an  absence  of  a  week  fol¬ 
lowing  a  sinus  operation.  Harry  Grif¬ 
fin,  Federal  building  and  clubs  reporter, 
handled  his  work. 

Fritz  Littlejohn,  sports  reporter, 
Charlotte  (N.  C.)  Observer,  has  re¬ 
turned  from  a  brief  vacation  in  New 
A'ork  City. 

.Albert  C.  Nute,  art  editor,  Toledo 
Times,  has  returned  from  a  vacation 
trip  to  Missouri. 

Worth  Judge,  columnist  and  reporter. 
Port  Chester  (N.  Y.)  Daily  Item,  and 
Mrs.  Judge  are  on  a  motor  trip  to 
Gouverneur,  Syracuse  and  the  Thousand 
Islands. 

Merlin  Kennedy,  federal  reporter. 
New  Orleans  Item,  is  directing  “What 
Price  Glory,’’  to  be  produced  by  the 
New  Orleans  Little  Theater  the  latter 
part  of  August. 

Dick  Harris,  formerly  of  the  New 
Orleans  Times-Picayune  and  the  New 
Orleans  Morning  Tribune,  recently 
joined  the  .\ew  Orleans  Daily  States 
city  staff. 

J.  J.  Sullivan,  suburban  editor.  Provi¬ 
dence  (R.  1.)  News-Tribune,  has  re¬ 
turned  to  work  from  a  vacation  in 
Bermuda. 

John  Montgomery,  formerly  with  the 
Nezv  York  American,  the  Morning 
'Telegraph  and  the  United  Press  Wash¬ 
ington  bureau,  has  joined  the  Memphis 
(Tenn.)  Press  -  Scimitar  reportorial 
staff. 

Paul  Masserman.  formerly  city  edi¬ 
tor  of  the  Ez'anszntle  (Ind.)  Journal  is 
associated  with  H.  C.  Hiatt,  former 
cameraman  for  the  Detroit  Mirror  in  a 
feature,  news  and  art  service  in  De¬ 
troit.  Mr.  Masserman  has  been  on  the 
staff  of  the  Indianapolis  Times  and  the 
Milwaukee  Wisconsin  News. 

John  Henderson,  Des  Moines,  la.,  has 
joined  the  Cedar  Rapids  (la.)  Gazette 
and  Republican  staff. 

Theo.  C.  Alford,  Washington  corre¬ 
spondent,  Kansas  City  Star,  has  joined 
Mrs.  Alford  and  their  daughter,  Jane, 
for  a  week’s  vacation  at  Kansas  City. 

Howard  L.  White,  society  editor, 
.W«>  y'^ork  Herald  Tribune,  has  re¬ 
turned  from  a  motor  tour  of  the  sum¬ 
mer  vacation  resorts  covering  4,000 
miles.  He  was  accompanied  by  Herald 
Tribune  road  men  who  met  him  at  speci¬ 
fied  places  and  took  him  through  the 
.Adirondacks,  Vermont,  the  White 
Mountains,  Maine  as  far  north  as  the 
Rangeley  Lakes,  Massachusetts  and 
Cape  C^. 

Carl  Gifford,  Toledo  Times  staff 
photographer,  is  on  vacation. 

Edwin  B.  Haakinson,  city  editor, 
Sioux  City  (la.)  Tribune,  and  Mrs. 
Haakinson,  left  July  9  for  a  10,000- 
mile  vacation  tour  of  western  United 
States,  with  brief  trips  into  Mexico  and 
Canada.  Mr.  Haakinson  will  write  an 
account  of  various  stages  of  the  jour¬ 
ney,  to  appear  each  Friday  for  eight 
weeks  with  advertising  tie-ups. 

Louis  Blackburn,  former  Oklahoma 
City  newspaperman,  arrived  in  Okla¬ 
homa  City  recently  after  14  months  in 
Hawaii  and  the  Orient.  He  served  as 
special  correspondent  during  the  Sino- 
Japanesc  fighting  at  Shanghai. 

Emmanuel  R.  Freedman,  a  graduate 
of  the  Columbia  University  School  of 
Journalism,  has  been  appointed  assistant 


instructor  in  the  summer  session  of  the 
school.  He  is  also  doing  work  for 
the  .Vezi’  York  Times  and  is  school  cor¬ 
respondent  for  the  Neze  York  ITorhj. 
Telegram. 

Harold  G.  Nye,  night  city  editor 
ll'orcester  (Mass.)  Telegram,  has  re¬ 
turned  from  his  vacation. 

Sidney  T.  Checkland,  of  the  Ottazea 
(Out.)  Journal  reportorial  staff,  is  on 
vacation. 

Padriac  King,  of  the  Boston  I)ail\< 
Record  rewrite  battery,  is  on  vacation, 

George  French,  formerly  of  the  Neve 
Orleans  Times-Picayune,  and  recently 
of  the  San  Francisco  Chronicle,  has 
returned  to  New  Orleans.  He  plans  tu 
free-lance. 

Horace  Brown,  day  reportorial  staff 
Ottazva  (Ont.)  Citizen,  has  returned 
from  his  vacation. 

Emerson  S.  Sherow,  formerly  wi.li 
the  Rahzeay  (X.  J.)  Record,  is  mm 
night  city  editor  of  the  Staten  Island 
.Adzance. 

Harry  Tucker,  who  has  been  writing 
for  Richmond,  Va.,  newspapers  for  the 
past  37  years,  marked  his  birthday  July 
4  in  his  customary  manner  of  turning 
out  his  daily  “Main  Street”  column  for 
the  Times-Dispatch.  What  birthday 
he  celebrated  is  not  indicated,  but  the 
records  show  that  he  is  in  his  60's. 
During  his  career  Mr.  Tucker  has 
worked  on  the  old  Ez'ening  Leader,  the 
Times,  the  Dispatch,  the  I'irginian,  the 
News,  the  News-Leader  and  the  Times- 
Dispatch. 


CHANGES  OF  OWNERSHIP 

Sale:  of  the  Raton  (N.  M.)  Range. 

by  the  New  Mexico  Publishing  Com¬ 
pany,  to  Karl  E.  Kilby,  Wichita,  Kan., 
was  announced  recently.  Kilby  for  13 
years  was  a  director  of  the  Coleman 
Lamp  Company’s  advertising  depart¬ 
ment  at  Wichita. 

Liberty  (Tex.)  Vindicator,  weekly, 
has  been  sold  by  Charles  W.  Fisher  to 
its  editor,  C.  C.  Travis.  It  was  stated 
that  D.  E.  Young,  former  editor,  Cleve¬ 
land  (Tex.)  Advocate,  would  be  busi¬ 
ness  manager. 

Monroeville  (O.)  Spectator,  a  weekly, 
established  in  1870,  has  been  sold  to 
W.  S.  and  G.  A.  Harding  of  Mont¬ 
pelier,  O.,  who  took  possession  last 
week.  Mr.  Harding  until  recently  was 
with  the  West  Unity  (O.)  Reporter. 

Carl  Portman,  Colgate,  Okla.,  jour¬ 
neyman  printer,  recently  took  over  a 
part  interest  in  the  Ada  (Okla.)  Bulle¬ 
tin.  The  Bulletin  was  formerly  owned 
by  W.  J.  Brown,  who  retired,  and  L.  R. 
Clark,  who  remains  as  editor  and  part 
owner.  Portman  becomes  business 
manager. 

J.  H.  Buckles  recently  purchased  the 
Ruskin  (Neb.)  News,  a  weekly,  from 
Edward  Dirks.  He  will  publish  the 
weekly  in  another  shop.  Mr.  Dirks  is 
moving  his  printing  equipment  to 
Hastings,  Neb. 

Leland  Smith  of  Arkansas  City,  Kan., 
has  purchased  the  Cedarvale  (Kan.) 
Messenger. 


SPECIAL  EDITIONS 

Knoxville  (Tenn.)  journal 

two  supplements  of  12  pages  each 
presenting  an  inventory  of  cast  Tennes¬ 
see’s  civic  and  economic  assets,  with 
Sunday  edition  July  10. 

Wilmington  (Del.)  Ezfery  Evening. 
July  7,  20-page  tabloid,  featuring  a  spe¬ 
cial  baby  supplement. 

Worcester  (Mass.)  Telcgram-Cazette, 
mid-year  financial  review,  July  S. 

Portland  (Me.)  Evening  News, 
sort  Edition,  June  30,  48  pages. 

Worcester  (Mass.)  Evening  Post, 
Mid-Year  Financial  News  Edition,  July 
6,  12  pages. 

LaCrande  (Ore.)  Observer,  36-page 
“Confidence  Edition,”  June  IS. 
Woodward  (Okla.)  Daily  Press,  June 


30,  annual  political  edition. 


Luray  (Va.)  Page  Nezvs  S'  Courier. 
32-page  ^ition,  June  28,  marking  tt!> 
65th  anniversary.  W.  C.  Lauck  is  edi¬ 
tor  and  publisher. 
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On  the  Subject  of 

WINNING 
NEW  READERS 


When  you  do  decide  to  win  new  readers 
by  having  a  more  readable  newspaper, 
examine  carefully  the  claims  of  all  news 
faces. 

The  modern  newspaper  needs  more 
weight  in  the  tone  of  the  news  text.  Many 
faces  are  now  in  use  for  news  text  that 
were  made  before  the  invention  of  the 
halftone.  “Color”  is  necessary — more 
“color” — but  too  much  “color”  is  just  as 
unwise  as  not  enough  “color,”  or  tone. 

Be  sure  that  the  news  face  that  you  se¬ 
lect  has  the  correct  proportions.  Intertype 
pioneered  with  a  news  face  whose  pro¬ 
portions  are  now  accepted  as  Standard. 

Some  news  faces  have  characters  which 
look  good  standing  alone,  but  are  not 
properly  proportioned  in  the  spacing  on 
the  line.  Each  letter  in  Ideal  News  Face 
has  light  AROUND  the  letter  as  well  as 
IN  the  letter.  This  is  one  of  the  most  vital 
reasons  why  Ideal  News  stands  out  as 


superior  —  even  in  tests  where  several 
columns  of  news  text  are  used  in  making 
the  tests. 

Don’t  be  misled  by  first  impressions. 
The  main  reasons  for  modernizing  the 
news  text  of  your  paper  are:  (1)  to  get 
a  more  readable  newspaper;  (2)  to  get  a 
news  face  that  helps  rather  than  hinders 
the  pictures  and  the  headings  in  your 
newspaper. 

Intertype  Ideal  News  Face  is  a  proved 
news  face  that  is  in  use  by  many  hun¬ 
dreds  of  progressive  newspapers.  It  is 
used  on  presses  having  rubber  rollers  as 
well  as  on  presses  using  composition  rol¬ 
lers.  It  is  both  fully  readable  and  easily 
printable  under  all  practical  working 
conditions. 

And — Ideal  News  Face  is  the  news  face 
that  is  made  on  the  new  and  modern  Wide 
Tooth  Matrices  that  cost  no  more  and  run 
in  other  line  composing  machines. 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  N.  Y.;  Chicago,  130  North 
Franklin  Street;  New  Orleans,  816  Howard  Avenue;  San 
Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South 
Maple  Avenue;  Boston,  80  Federal  Street;  Canada,  Toronto 
Type  Foundry  Co.  Ltd.  Distributors  Throughout  the  World 


Set  in  Intertype  Ideal  New«.  Ooudy  Btild  and  Gowtj  Bold  Italic. 


Jeanne  de  Kolty,  magazine  writer, 
former  member  of  the  Holly^cood 
(Cal.)  Cili:u;n-NeziS  staff,  to  Caryl 
Warner,  an  attorney,  recently. 

William  Cullen  Bryant,  publisher. 
Tcancck  (X.  J.)  Timcs-Rcvicw,  to 
Miss  Margaret  G.  Kelso  of  Tenafly, 
luly  6  in  Christ  Church,  Ridgewood, 
X.  J. 

Lawrence  Topperwein,  San  Antonio 
Hvcnini!  AVtiW  artist,  to  Miss  Lydia  Jo 
Fagel  of  (ionzales,  Tex.,  recently  at 
Xew  Braunfels,  Tex. 

■  of  Kenneth  Toler,  manager,  Mcin/'liis 

I  to  (Tenn. )  Commercial  Al'f’eal-lh'cninn 
re-  Appeal  bureau  at  Jackson,  Miss.,  to 
Miss  Xan  Constance  Olson,  July  5  at 
in  Lumberton,  Miss. 

Leslie  Chrismer,  advertising  staff. 
Chester  (Fa.)  Times,  to  Miss  Beulah 
Scholl,  Frospect  Fark,  X.  Y.,  recently. 
itie.  Frederick  Kirk  Mcllvaine,  United 

ten.  prgjj  manager  at  Fittsburgh.  to  Miss 
^  _  Charlotte  Grace  Erdnian,  of  Tarentum. 

Fa.,  at  the  Eirdman  home  on  July  2. 
'*  The  couple  will  make  their  home  in 
Tarentum. 

Lawrence  Fertig  of  the  Fertig  .\d- 
5ort  'ertising  Agency,  Xew  York,  to  Miss 
.t  is  I^ertha  Alexander,  July  8,  by  Justice  of 
ireiy'plissfbiranreven  probable  B  ‘he  Peace  J.  J.  O’Brien  at  Greenwich, 
imilar  cxi)enditure  upon  better  adver-  Conn,  ^hey  "''ill  make  their  home  in 
ng  would  produce  similar  or  better  Great  Xeck,  L.  1. 

ults” — an  unfortunate  confusion  of  Frederic  S.  Marquardt,  Manila 
aning  in  tlie  word  “better”  in  that  (P.  I.)  Philippines  Free  /Vcj.t  editorial 
iteiice — and  what  is  bis  remedy? —  department,  to  Miss  .\lice  Wilcox, 
(V.  daughter  of  Mrs.  L.  1).  Lockwood,  San 

- -  E'rancisco,  June  17  at  San  E'rancisco. 

WEDDING  BELLS  David  McGreen,  Philadelphia  Public 

AMES  S.  PfJOLER,  Detroit  Tree  Lcdj/cr  staff,  to  Miss  Mildred  McCor- 
Press  staff,  and  co-winner  of  the  mick,  of  Philadelphia  in  Rome.  Italy. 
1931  Pulitzer  reporting  award,  to  The  ceremony  was 


Corsini  Chapel  of  the  Popes',  Cathedral 
of  St.  John  Late.:.n.  July  12,  by 
Rev.  Carroll  McCormick,  brother  of  tht 
hride  who  was  recently  ordained  ir 
Rome. 

Walter  G.  Rundle,  bureau  manager 
United  Press,  at  Lincoln,  Xeb.,  to  Valj. 
quette  Morrison,  daughter  of  \lrs.  .Mm- 
Morrison,  Lincoln,  July  Ri.  Following 
a  church  ceremony,  the  couple  left  fur 
two  weeks’  honeymoon  to  Coloradu 
Wyoming  and  the  Black  Hills,  S.  D.,  in' 
eluding  a  two-day  visit  to  Rundle's  par¬ 
ents’  home,  Orleans,  Xeb. 

PRESS  ASSOCIATION  NOTES 

W  ILFORD  WILLE,  International 
Xews  Service  state  filing  editor 
in  the  Chicago  division,  is  on  vacation 
James  A.  Sullivan,  assistant  manager 
of  the  L’nited  Press  at  Harrisburg,  Pa. 
spent  part  of  his  vacation  visiting  at 
Mahanoy  City,  Pa. 

George  M.  Johnson,  of  the  .Associated 
Press  staff  at  Parkersburg.  W.  Va., 
accompanied  by  Mrs.  Johnson,  arrived 
recently  on  the  steamer  Milwaukee  after 
a  trip  abroad. 

WAGES  REDUCED  AGAIN 

A  second  pay  adjustment  for  em¬ 
ployes  of  the  Lansiufi  (Mich.)  State 
Journal  has  been  announced.  The  latest 
reduction  aggregates  7  per  cent,  on  top 
of  an  earlier  10  per  cent  slash  plus  a 
week’s  vacation  without  pay.  The  man¬ 
agement  also  announced  that  a  deferred 
salary  plan  under  which  some  employe? 
were  paid  but  85  per  cent  of  their  stipu¬ 
lated  wage,  the  rest  being  held  for  them 
and  paid  semi-annually,  is  being  aban¬ 
doned  because  of  excessive  bookkeeping 


pUR  OVN  VOR!X> 
Letters 


performed  in  the  costs. 


Hoiit  Space  Was  Used 

Milwaukee  Papers 
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ADVERTISERS  are  seeking  the  utmost  value 
for  every  dollar  in  1932.  The  above  chart 
shows  that  such  value  is  available  only  in  The 
Journal  in  Milwaukee — and  advertisers  are 
concentrating  more  of  their  appropriations  in 
this  newspaper  than  ever  before. 

The  Journal  sells  .effectively  in  Milwaukee 
because  its  circulation  is  the  kind  that  reaches 
the  buyers:  built  steadily  on  reader  interest 
alone — concentrated  in  the  trade  area  —  80% 
home  delivered.  And  the  market  is  America’s 
twelfth  largest 


The  unequalled  service  offered 
the  publisher  through  our  En¬ 
gineering  Department  is  backed 
by  a  well  established  company 
which  has  successfully  catered 
to  newspaper  plant  owners  for 
forty  years.  This  is  your  assur¬ 
ance  of  a  dependable  service 
you  can  rely  on  with  full  safety 


Max  miller,  reporter  of  the 
Yau  Diego  Sun.  whose  book  “I 
Cover  the  Waterfront”  was  released 
June  10.  has  l>een  notified  by  the  pub¬ 
lishers,  Dutton  &  Co.,  Xew  York,  that 
a  second  edition  is  under  way. 

Mr.  Miller  whose  daily  job  is  to 


Write  selling  house  nearest  you 

American  Type  Founders 
Company 

VISUALIZERS  AND  PLANNERS 


THE  MILWAUKEE  JOURNAL 
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Getting  Better  Printing 


Saving  Money 


THE  SYRACUSE  HERALD 


STEP  into  this  progressive  news¬ 
paper  plant  where  Goodrich 
Rubber  Rollers  have  been  running 
steadily  for  over  5  years.  Or  go  into 
any  newspaper  plant  that  uses  these 
rollers.  Ask  the  men  you  meet  what 
they  think  of  them. 

Start  with  the  pressman.  “Sure 
they’re  great,”  he  says, “always  ready 
to  go —  never  get  dirty —  don’t  need 
washing  up.  Save  us  a  lot  of  time.” 

Then  ask  the  Mechanical  Super¬ 
intendent.  “Runs  come  through  fast¬ 
er  with  Goodrich  Rollers”  is  his 
report.  “Whether  we’re  sweltering 
in  sticky  summer  heat,  or  running 
in  dry  steam-heated  air,  makes  no 
difference  to  these  rollers.  Our 
weather  worries  are  over.  We  never 


have  to  worry  about  a  roller  melting 
and  holding  up  an  edition.” 

Right  on  up  they’ll  repeat  the 
same  story.  The  business  manager 
will  show  you  cost  records  that 


Thk  Syracuse  (N.Y.)  Herald  model  news¬ 
paper  plant — 10  Goss  press  units,  one  Goss 
4  deck,  2  plate  wide  color  presses,  all  com¬ 
pletely  equipped  with  Goodrich  Rollers. 


prove  how  Goodrich  Rollers  save 
in  cleaning  materials,  in  spares  and 
replacements  in  ink,  —  how  they 
more  than  pay  for  themselves  in 
extra  wear  alone. 

And  the  publisher  himself  will 
point  with  pride  at  the  sharp  clean 
print— the  bright  highlights  and 
dense  solids  of  the  half  tones.  He’ll 
tell  you,  too,  how  advertisers  keep 
his  paper  on  their  lists  because  of  the 
better  reproduction  they  can  depend 
upon. 

If  you  want  your  paper  to  enjoy 
these  advantages,  if  you  feel  you 
should  establish  these  savings,  put 
Goodrich  Rubber  Rollers  on  your 
presses.  Drop  us  a  line.  We  shall 
gladly  give  you  full  particulars. 


75  West  Street,  New  York 


NILES  &  NELSON,  Inc. 

Exclusive  Distributors 


400  West  Madison  St.,  Chicago 


Goodrich  TrUtte^  Rollers 
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THIS  RETAIL  WORLD 

A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 


By  WILLIAM  NELSON  TAFT 
Editorial  Director,  Retail  Ledger  Publications 


E\'ER  have  to  drop  out  of  a  parade 
for  a  considerable  length  of  time 
and  then  try  to  catch  up?  If  you  have, 
you  can  sense  a  little  of  the  way  I  feel 
when,  after  seven  weeks’  absence  from 
close  contact  with  the  retail  world,  I 
find  myself  once  more  trying  to  get  in 
step  and  at  the  same  time  to  familiarize 
myself  with  what’s  taken  place  in  the 
meantime. 

.\s  luck  would  have  it.  June  was  one 
of  the  two  biggest  “convention  months’’ 
of  the  year,  from  the  retail  p<iint  of 
view.  In  addition  to  the  joint  meeting 
of  the  Sales  Promotion  Division  and 
the  Merchandise  Managers’  Division  of 
the  National  Retail  Dry  Goods  Associa¬ 
tion,  held  in  New  York  in  conjunction 
with  the  convention  of  the  Advertising 
Federation  of  America,  there  were  the 
concurrent  conventions  of  the  Control¬ 
lers’  Congress,  the  Store  Managers’ 
Division,  Personnel  Group,  Traffic 
Group  and  the  Retail  Delivery  Associa¬ 
tion  of  the  N.R.D.G.A.  in  Pittsburgh 
and  the  National  Retail  Credit  Associa¬ 
tion  convention  in  Washington — to  say 
nothing  of  other  news  that  made  June 
distinctly  noteworthy  from  a  retail 
angle.  The  major  angles  of  these  have, 
however,  been  thoroughly  covered  in  the 
columns  of  the  Editor  &  Publisher,  so 
we  can  tab  them  ’’history’’  and  pass  on 
to  matters  of  more  immediate  moment. 
*  * 

ONE  would  hardly  expect  a  mer¬ 
chant,  in  this  day  and  age  to  speak 
right  out  in  public  and  declare  that 
“Business  can  be  a  lot  of  fun,”  but 
that’s  precisely  what  Charles  Gelman, 
of  Merkel  &  Gelman.  Glens  Falls, 
N.  Y.,  maintains  that  it  is  and,  as  proof 
of  his  contention,  he  points  to  the  fact 
that  his  firm  has  increased  both  its  vol¬ 
ume  and  its  profits  (the  latter  by  a  full 
33%)  since  the  first  of  last  year.  If 
you’re  interested  in  knowing  how  they 
did  this  in  a  city  of  some  18,000  popula¬ 
tion,  with  an  annual  business  of  about  a 
quarter-million  dollars  as  a  basis,  full 
details  will  be  sent  upon  request. 

*  *  t 

JOHN  GUERNSEY— and  he  should 
know  if  anyone  does — predicts  that, 
compared  with  1929,  this  year's  retail 
sales  will  be  down  about  40  per  cent, 
which  may  sound  like  a  whooping  big 
figure  until  you  recall  the  percentace- 
that  other  big  businesses  (the  stock 
market  and  the  railroads,  for  example) 
are  off  through  comparison  of  the  same 
two  years. 

This  40  per  cent  drop,  Mr.  Guernsey 
figures  has  been  fairly  gradual  and  even, 
decreasing  from  $50,0(K).000,000  in  1929 
to  $44,000,000,000  in  1930,  to  $37,500,- 
000,000  last  year  and  slumping  to  an 
estimated  $30,000,000,000  for  the  cur¬ 
rent  12  months.  With  the  exception  of 
the  1929  total,  based  upon  the  statistics 
gathered  in  connection  with  the  Census 
of  Distribution  for  that  year,  the  other 
data  are  of  course  estimates,  but  Mr. 
Guernsey,  who  is  in  charge  of  the  Retail 
Distribution  Department  of  the  Census 
of  the  Department  of  Commerce,  feels 
that  they  are  fairly  accurate. 

So  far  as  the  different  divisions  of  re¬ 
tail  business  are  concerned,  the  Guern¬ 
sey  estimate  shows  that  cash  sales  have 
risen  steadily  since  1929,  when  they 
amounted  to  65.85  per  cent  of  all  retail 
sales,  going  to  66  per  cent  in  1930.  to 
66.7  per  cent  last  year  and  probably 
touching  the  68  per  cent  figuce  this 
year — presumably  an  indication  of  the 
fact  that  the  buying  public  realizes  that 
it  can  obtain  greater  economies  when  it 
does  not  have  to  pay  for  the  privilege 
of  credit.  .'\t  tlx-  same  time,  however, 
sales  on  open  accounts  have  also  slightlv 
increased  since  1929,  according  to  the 
Guernsey  estimates.  Four  years  ago, 
this  division  of  retail  sales  accounted 
for  20.9  per  cent  of  total  volume,  while 
it  is  figured  that  22  per  cent  will  fall 
under  the  same  classification  this  year 


— although,  of  course,  the  total  of  this 
22  per  cent  is  far  less  than  the  total  of 
the  lower  percentage  figure  in  1929, 
$6,600,000,000  as  compart  to  $10,250,- 
000,000. 

It  is  in  installment  selling,  according 
to  the  Department  of  Commerce  figures, 
that  the  principal  decline  has  been  noted. 
In  1929,  sales  on  installments  amounted 
to  13.25  per  cent  of  the  total  (some 
$6,500,000,000)  while  this  year,  they 
are  not  expected  to  exceed  10  per  cent 
($3,000,000,000).  So  far  as  prompt¬ 
ness  of  payment  is  concerned,  the  retail 
world  appears  to  have  suffered  but  little, 
if  the  government’s  figures  are  to  be 
accepted  without  challenge.  Open  ac¬ 
count  credit  outstanding  at  the  end  of 
the  year  in  1929  amounted  to  22.2  per 
cent  of  the  total,  with  the  same  figure 
applying  to  1930  and  rising  to  22.6  per 
cent  last  year.  This  j-ear’s  bad  news 
of  the  same  ty]x;  is  not  expected  to  be 
worse  than  22.7  per  cent — and  a  gain 
of  one-half  of  1  per  cent  in  four  years 
like  those  we  have  been  through  since 
the  beginning  of  1929  is  certainly  a 
long  way  from  a  national  credit  catas¬ 
trophe. 

Installment  credit  doesn’t  present  quite 
as  rosy  a  picture,  but  even  here  the 
outlook  is  far  from  gloomy.  The  1929 
figure  for  outstanding  installment  credit 
accounts  at  the  end  of  the  year  was  45 
per  cent.  This  year’s  is  estimated  at 
50  per  cent — but  the  total  indebtedness 
has,  of  course,  dropped  sharply,  from 
$2,925,000,000  to  $1,500,000,000.  leaving 
little  to  worry  about  on  this  score.  Now 
if  volume  would  only  start  upward.  .  .  . 
*  *  * 

JUST  when  the  anti-chain  movement 
appeared  to  be  quieting  down,  the 
city  of  St.  Louis  steps  in  with  a  chain 
store  tax  so  drastic  in  its  provisions 
that  the  entire  chain  industry  is  re¬ 
ported  to  be  girding  up  its  legal  loins 
in  an  effort  to  block  the  move  once  and 
for  all,  for  if  the  St.  Louis  statute  holds 
water  in  the  courts  it’s  a  certainty  that 
duplicates  of  it  will  be  rushed  through 
city  councils  elsewhere. 

Under  this  ordinance  a  graduated 
.scale  is  to  be  imposed  upon  chain 
stores,  ranging  from  $25  a  store  for 
chains  with  five  stores  or  less  to  $250 
a  store  for  systems  with  more  than  25 
links.  Because  of  the  fact  that  they 
are  particularly  hard  hit,  the  food 
chains  are  leading  the  fight  against  this 
new  form  of  taxation,  claiming  that, 
with  average  net  profits  per  store  barely 
“reasonable”  under  the  most  favorable 
of  conditions  at  the  present  time,  any 
additional  tax  would  eliminate  all  possi¬ 
bility  of  obtaining  a  return  for  their 
merchandising  efforts. 

Previously,  a  number  of  cities 
throughout  the  country,  had  a  somewhat 


Gallup 


Says: 


“My  surveys  indi¬ 
cate  that  few  news¬ 
papers  anywhere 
compare  in  intensity 
of  reader  interest 
with  The  Des 
Moines  Register  and 
Tribune.” 

245,241  A.  B.  C. 


similar  tax  in  mind,  but  dropped  the 
plan  at  least  temporarily.  In  Portland, 
Ore.,  the  chain  store  interests  succeeded 
in  obtaining  an  injunction  against  the 
collection  of  a  tax  of  this  sort  and  a 
court  in  Spartansburg,  S.  C.,  has  ruled 
that  a  local  chain  store  tax,  graduated 
according  to  dollar  volume  and  number 
of  stores  is  “beyond  the  power  and 
authority  of  municipal  corporations 
under  the  laws  of  South  Carolina.” 
There'll  be  others,  though,  and  plenty 
of  them  before  the  final  decision  is 
handed  down  in  the  St.  Louis  case. 
Meanwhile,  the  chain  interests  are  rue¬ 
fully  recalling  the  statement  in  the 
minority  report  of  the  U.S.  Supreme 
Court  in  the  Indiana  tax  case,  calling 
to  mind  the  established  legal  principle 
that  “the  power  to  tax  is  also  the  power 
to  destroy.” 

*  *  * 

WHILE  August  is  proverbially  one 
of  the  dullest  months  of  the  re¬ 
tail  year,  a  number  of  leading  stores 
throughout  the  country  staged  promo¬ 
tions  last  August  which  succeeded  in 
bringing  in  large  slices  of  both  volume 
and  profit.  Digest  of  a  number  of 

these  will  be  gladly  sent  to  anyone  in¬ 
terested. 

*  *  4> 

STORES  which  are  looking  for  un¬ 
usual  ways  to  pick  up  odd  change 
these  days  might  do  a  lot  worse  than 
to  take  a  leaf  from  the  experience  of 
Abraham  &  Straus,  Brooklyn,  N.  Y., 
with  their  “Lady’s  Maid”  department, 
which  officials  of  tlie  store  report  to  be 
“extremely  satisfactory.” 

The  department,  a  small  one,  is  lo¬ 
cated  close  to  one  of  the  main  entrances 
and  may  be  identified  by  a  sign  reading 
“The  Lady’s  Maid.”  Here  every  clean¬ 
ing  and  repairing  need  of  the  average 
housekeeper  is  met.  Dresses,  blankets, 
gloves  and  a  lot  of  other  things  are 
taken  in  to  be  cleaned,  hosiery  is  re¬ 
paired  and  “invisible”  mending  of  burns, 
moth  holes  and  the  like  is  also  taken 
care  of. 

In  short,  the  shop  aims  to  do  everything 
that  a  lady’s  maid  would  do,  with  the 
e.xception,  of  course,  of  such  matters 


as  hair-dressing,  manicuring  and  the 
like  which  are  handled  elsewhere  in  the 
store.  “The  Lady’s  Maid”  has 
featured  at  its  present  location  at 
A.  &  S.  for  the  past  three  months  or 
so  and,  thanks  largely  to  consistent,  in¬ 
teresting  advertising,  has  proven  a  dis¬ 
tinctly  profitable  innovation. 

*  m  * 

Noted  recently  in  one  of  the 
Woolworth  emporiums — signs  on 
a  number  of  counters  calling  attention 
to  “Books — 10c.”  and  then,  on  another 
counter  which  stood  alone  in  its  gloiy, 
a  sign:  “Reading  Books — 10c.”  Why? 
Don’t  ask  me.  But  maybe  the  others 
dealt  with  ’riting  and  ’rithmetic. 

*  *  * 

TO  ME,  one  of  the  most  significant 
events  of  the  past  few  weeks  in 
Washington  was  the  way  in  which  Con¬ 
gress  almost  acceded  to  the  demands  of 
the  voting  public.  The  v.p.  clamored 
for  a  checking  of  taxes  and  Congress 
responded  with  a  taxing  of  checks. 
Maybe  it  was  a  tyixigraphical  error. 
The  fact  remains,  however,  that  stores 
with  extensive  payrolls  are  now  busily 
engaged  in  trying  to  figure  out  whether 
it’s  cheaper  to  pay  the  tax  on  the  sep¬ 
arate  checks  or  to  hire  bodyguards  for 
their  cash  disbursements. 

CHANGES  IN  DULUTH 

A  reorganization  of  the  Duluth 
(Minn.)  Herald  and  N eivs-T ribune  ex¬ 
ecutive  staff  was  announced  this  week. 
Francis  J.  Hanson,  formerly  treasurer, 
was  appointed  assistant  publisher  to 
Paul  Block  and  M.  F.  Hanson.  Wil¬ 
liam  F.  Henry,  advertising  manager, 
was  named  general  manager  and  Joseph 
H.  Jordan,  business  manager  of  the 
News-Tribune,  became  business  man¬ 
ager  of  both  papers. 

WRITERS  SWAP  ASSIGNMENTS 

Following  the  usual  custom  of  ex¬ 
changing  big  league  baseball  club  as¬ 
signments  after  July  4,  Irving  Vaughan, 
Chicago  Tribune  baseball  writer,  is  now 
covering  the  White  Sox  and  Edward 
Burns  is  reporting  the  games  of  the 
Cubs. 


Newspapers  that  h<a\ze  come  down  through  the  yadrs. 


The  First  Daily  Newspaper 
West  of  the  Hudson  River 


Relies  upon 
Wood 


Esiublishfil 
■n  1826 


ASKS  DOUB^D  N.  Y.  INCOME  TAX 

L.  S.  Official  CalM  Liquor  DUpenaer 

HOLMK  RESITS  AS  JUSTiCE 

QUQSIT  I^test  bullct^ 

- r  - 


WOOB 

FLONG  CORPORATIO’4 

HOOSICR  FALLS.  N.Y 


A  Daily  For  Over  A  Century 

IX  the  year  when  the  Xew  York  Cen¬ 
tral  railroad  was  layinx  its  first 
twenty  miles  of  track,  Rochester  en¬ 
joyed  readinK  the  first  daily  newspaper 
published  west  of  the  Hudson  River — 
the  Rochester  Daily  Advertiser,  fore¬ 
runner  of  the  pre.sent  Tinies-Unlon. 

From  its  first  year  when  it  had  for 
editorial  discussion  the  ‘‘Tariff  of  Abcni- 
inations,”  this  paper  has  been  a  fighter 
for  Its  community.  It  has  thereby 
become  an  out.standing  newspaper  in  an 
extended  territory. 

The  Tinies-Union  was  among  the 
earliest  to  adopt  the  Wood  Dry  Mat  as 
a  means  of  assuring  quicker  production 
of  better-printed  newspaper  pages. 
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Mechanical  Superintendents  and 
Trained  Pressmen  Know  From  Ex¬ 
perience  When  Their  High  Speed 
Heavy  Duty  Presses  Are  Running 
at  Maximum  Speed  and  Capacity — 
Smoothly  and  Without  Labor  On 


What  A  Record  For  A  Roller 
Just  Recently  Placed  on  the 
Market, 


Their  Bearings 


That  Is  Why 

Manhattan  Rubber 
Inking  Rollers 


are  being  rapidly  installed  on  the  BIGGEST-BUSIEST  PRESSES  in  the 
trade — Their  conviction  induced  by  the  most  severe  tests  behind  the 
trial  installations  of  this  New  Soft  Resilient  Rubber  Inking  Roller  has 
thoroughly  convinced  them  that  the  Manhattan  Rubber  Inking  Roller 
is  by  far  the  best  and  most  scientifically  constructed  roller  on  the 
market. 

WATCH  THIS  LIST  GROW 


List  of  Newspapers  now  using  the  Manhattan  Inking  Rollers 


Albany  Times  Union,  Albany,  IS.  Y. 
Boston  American,  Boston,  Mass. 
Chattanooga  News,  Chattanooga,  Tenn. 
Chicago  Tribune,  Chicago,  III. 

Chicago  Times,  Chicago,  III. 

Christian  Science  Monitor, 

Boston,  Mass. 

Cleveland  Shopping  News, 

Cleveland,  Ohio 

Columbus  Dispatch,  Columbus,  Ohio 
Corsicana  Sun,  Corsicana,  Texas 
Daily  Times  Herald,  Dtdlas,  Texas 
Dallas  Dispatch,  Dallas,  Texas 
Dallas  News,  Dallas,  Texas 
Dayton  News,  Dayton,  Ohio 
Des  Moines  Register-Tribune, 

Des  Moines,  Iowa 
Detroit  Daily  News,  Detroit,  Mich. 
Detroit  Free  Press,  Detroit,  Mich. 
Detroit  Mirror,  Detroit,  Mich. 

Detroit  Times,  Detroit,  Mich. 

Detroit  Polish  Daily  News, 

Detroit,  Mich. 


Durham  Herald-Sun,  Durham,  N.  C. 

Indianapolis  News,  Indianapolis,  Ind. 

Independence  Examiner, 
Independence,  Mo. 

Kansas  City  Star,  Kansas  City,  Mo. 

Lancaster  Eagle,  Lancaster,  Ohio 

Lincoln  State  Journal,  Lincoln,  Nehr. 

Lincoln  Star,  Lincoln,  Nebr. 

Minneapolis  Daily  Star, 

Minneapolis,  Minn. 

Minneapolis  Tribune, 

Minneapolis,  Minn. 

News — New  York’s  Daily  Tabloid, 
New  York  City 

New  Orleans  Item  &  Tribune, 

New  Orleans,  La. 

Nebraska  Farmer,  Lincoln,  Nebr. 

Norristown  Times-Herald, 

Norristown,  Pa. 

Oklahonuin,  Oklahoma  City,  Okla. 

Omaha  World  Herald,  Omaha,  Nebr. 

Philadelphia  Bulletin, 

Philadelphia,  Pa. 


Philadelphia  Inquirer, 

Philadelphia,  Pa. 

Philadelphia  Record, 

Philadelphia,  Pa. 

Pittsburgh  Post-Dispatch, 

Pittsburgh,  Pa. 

Pittsburgh  Press,  Pittsburgh,  Pa. 

Pittsburgh  Sun-Telegraph, 

Pittsburgh,  Pa. 

Roanoke  Times-World,  Roanoke,  Va. 

Salina  Journal,  Salina,  Kans. 

St.  Joseph  News-Press, 

St.  Joseph,  Mo. 

St.  Paul  Daily  News,  St.  Paul,  Minn. 

Simpsons  Leader  Times, 

Kittanning,  Pa. 

Scranton  Times,  Scranton,  Pa. 

Scrantonian,  Scranton,  Pa. 

Utica  Post  Dispatch,  Utica,  N.  Y. 

Waterloo  Courier,  Waterloo,  Iowa 

World-Telegram,  New  York  City 

Youngstown  Vindicator, 

Youngstown,  Ohio 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 


OF  RAYBBSTOS-MANHATTAN,  IN& 


MECHANICAL  RUBBER  GOODS 


PASSAIC,  N.  J. 


DISTRIBUTORS 


SAM’L  BINGHAM’S  SON  MFC.  CO. 


ChtraKO.  III. 
Cleveland,  Ohio 
De.  Molne.,  Iowa 
Kalamazoo,  Mich. 
NaHhville,  Tenn. 


.Atlanta,  Oa. 
Detroit,  Mich. 
KanHa.  City,  Mo. 
IMtt.bDrch,  Pa. 
Dallas,  Tex. 


Indianapolis,  Ind, 
Minneapolis,  Minn. 
St.  I.oois.  Mo. 
Spriniefleld,  Ohio 
Cincinnati,  Ohio 


GODFREY  ROLLER  COMPANY 

311-%13-31,5  No.  Camac  St. 
Philadelphia.  Pa. 


FRANK  A.  REPPENHAGEN 

3.Ti>  Oak  Street,  BnlTalo,  N.  T. 


WILD  &  STEVENS,  INC. 

5  Porehase  Street,  Boston.  Mass. 
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WALTER  FOLGER  IS  NEW  PRESIDENT 
OF  PACIFIC  ADVERTISING  CLUBS 

Advertising  Must  Assume  Burden  of  Rebuilding  Business 
When  Depression  Ends,  Kleizer  Says — Today’s 
Conditions  Basic,  Sweetland  Believes 


I 

I 


to  Kditor  &  Pi'BI.isheh) 

Vancouver,  b.  c,  Juk-  lo— 

AdvertisiiiK  as  a  vital  aRency  in  the 
reconstruction  of  North  American  indus¬ 
try  when  depression  ends  formed  the 
keynote  of  several  addresses  given  be¬ 


ness  will  he  on  a  sound,  lasting  basis, 
according  to  (jeorge  W.  Kleiser  of  San 
Francisco,  whose  address  on  “Adver¬ 
tising’s  Kes|)onsibility”  was  one  of  the 
features  of  the  meeting. 

“With  the  change  in  the  trade  situa¬ 


OflRcers  of  the  Parifir  Advertising  Clubs  Association  photographed  at  their 
convention  in  Vancouver,  B.  C.,  last  week.  Left  to  right:  E.  R.  Minshall,  San 
Diego,  vice-president;  S.  S.  Conklin,  Long  Beach,  retiring  vice-president;  Roy 
A.  Hunter,  Vancouver,  retiring  president;  Mrs.  Cara  Hardy,  Los  Angeles,  vice- 
president;  Walter  A.  Folger,  San  Francisco,  new  president;  H.  B.  Robinson, 
Portland,  retiring  vice-president;  Sam  L.  Chernis,  W'alla  Walla,  Wash.,  vice- 
president;  Irving  Spengler,  Sacramento,  secretary.  Orrin  Hale,  Merriman  Holtz 
and  Harry  P.  Royer,  vice-presidents,  are  not  in  the  picture. 


fore  the  convention  of  Pacific  .Advertis¬ 
ing  Clubs  which  ended  here  Saturday. 
It  was  a  five-day  convention,  the  first  to 
be  held  by  the  association  in  Canadian 
territory,  and  delegates  declared  it  to  be 
the  most  successful  so  far,  from  the 
standpoint  of  constructive  business  done 
and  the  furthering  of  advertising's 
highest  ideals. 

\\’alter  Folger  of  San  Francisco  who 
started  his  business  career  by  sweeping 
out  the  basement  of  the  Pacific  Tele¬ 
graph  and  Telephone  Company  of  which 
he  is  now  vice-president,  is  the  new 
president  of  the  association.  He  suc¬ 
ceeds  Roy  .A.  Hunter  of  V'ancouver. 
Other  officers  elected  are :  Irving  F'ng- 
ler.  Sacramento,  secretary-treasurer ; 
Orrin  Hale,  Seattle,  vice-president,  dis¬ 
trict  No.  1 :  Sam  Chernis,  Long  Beach. 
Cal.,  vice-president,  district  No.  2; 
Merriman  Holtz.  Portland,  vice-presi¬ 
dent.  district  No.  3;  Harry  P.  Royer. 
Sacramento,  vice-president,  district  No. 
4;  E.  R.  Minshall,  San  Diego,  vice- 
president.  district  No.  5;  C.  W.  Hard¬ 
ing,  Los  Angeles,  vice-president-at- 
large.  Sacramento  was  chosen  as  the 
convention  city  for  1933. 

It  will  be  the  duty  of  advertising  to 
see  that  when  the  inevitable  upturn  in 
industry  comes  the  rebuilding  of  busi¬ 


tion  from  one  where  anything  could  be 
sold  which  could  be  manufactured  to 
one  where  anything  can  be  manufac¬ 
tured  that  can  be  sold  the  opportunity 
exists  for  a  genuine  demonstration  of 
the  results  that  can  be  obtained  through 
IK)werful  advertising  intelligently  done," 
he  said.  “This  should  be  done  on  be¬ 
half  of  meritorious  products  directed 
to  a  timid  and  doubting  public  through 
the  primary  media  serving  them." 

The  confidence  of  both  advertiser  and 
imblic,  which  to  a  greater  or  lesser  de¬ 
gree  has  been  shaken  by  extreme  meth¬ 
ods  in  advertising  during  these  unusual 
times,  must  be  restored,  he  declared. 
“This  can  be  acomplished  only  through 
honesty,  truth  and  straight-forwardness 
in  advertising  itself,"  he  added.  “.Ad¬ 
vertising  will,  no  doubt  lead  us  out  of 
the  depression  and  probably  will  be  one 
of  the  fir.st  industries  to  recover  if 
those  to  whom  it  is  entrusted  use  it 
IK)werfully  and  sanely.” 

“Where  Is  This  State  Called  Nor¬ 
malcy,”  was  the  subject  chosen  by  Ben 
J.  Sweetland.  advertising  e.xecutive  of 
Seattle,  formerly  of  New  York  City. 

“'The  far-sighted  business  man,”  Mr. 
Sweetland  declared,  “is  going  to  accept 
tfxlay’s  condition  as  basic,  and  Itegin 
to  build  upon  what  he  has  now.  He  is 


JUST  COMPARE 

Wc  don't  expect  you  to  take  our  word  for  it,  nor  to  rely  upon  the  experience 
of  others. 

And  to  we  respectfully  invite  you  to  try  Certifieds  in  your  own  plant  and 
compare  their  workins  qualities,  and  above  all,  the  printing  they  make 
possible. 

Why  not  try  them  now  —  samples  are  free. 


Long  Beach  .Advertising  Club  on 
“Names  Are  News.” 

Charles  H.  Webster,  commissioner 
of  the  Vancouver  Publicity  Bureau 
and  George  I.  Warren,  commissioner 
of  the  Victoria  and  Island  Publicity 
Bureau,  were  the  chief  speakers  on 
community  and  travel,  dealing  with 
the  subjects  of  co-operative  com¬ 
munity  advertising. 

W.  C.  Russell,  advertising  director 
of  the  I'ancoiwcr  Province,  was  chair¬ 
man  of  the  Newspaper  Departmental 
Session,  with  Arthur  Neitz  of  Seattle 
and  E.  Eichelberger  of  Seattle  as  vice- 
chairmen.  Speakers  and  leaders  of  the 
discussion  were  Walter  May,  associate 
editor,  Portlatui  Oregonian ;  C.  E. 
Johns,  Seattle;  W.  .A.  MacDonald,  Van¬ 
couver,  and  Warren  F'.  Kraft,  •  of 
.Seattle. 

G.  F'.  O’Neil,  manager  of  Foster  & 
Kleiser,  Seattle,  was  chairman  of  the 
Outdoor  .Advertising  Sessions,  and 
production  departmental  discussion 
was  in  charge  of  V.  C.  Irons,  of 
McConnel  &  Ferguson,  N’ancouver, 
and  Harry  FL  Kent,  also  of  Vancouver. 

The  Retail  .Advertising  chairman 
was  R.  C.  Scibird,  manager  of 
Hudson’s  Bay  Company,  Vancouver, 
with  R.  D.  Friend  of  Seattle  as  vice- 
chairman.  Miss  Cara  Harding,  Los 
.Angeles,  led  the  discussion  on  “Should 
Retail  Stores  Keep  Up  the  Same  .Ad¬ 
vertising  Promotion  .As  In  Previous 
Years,  Allowing  Percentage  to  In¬ 
crease?" 

Garnet  Weigel  of  the  Knight- 
Counihan  Company,  San  Francisco, 
presided  at  the  Sales’  Managers 
sessions. 


JAMES  IN  HOLLYWOOD 

Rian  James,  columnist  of  the  Brook¬ 
lyn  Daily  Eagle,  left  this  week  for 
Hollywood  to  work  on  the  script  of  a 
new  motion  picture.  During  his  ab¬ 
sence  his  column  is  being  written  by 
guest  conductors  among  whom  are  Paul 
Whiteman.  John  Erskine,  .Arthur  Pipp- 
iiian,  and  Ray  Perkins. _ 

There  is  continuous,  consistent  prog¬ 
ress  in  the  many  fields  of  science- 
regardless  of  transient  conditions  .  ♦ . 
New  cures  for  human  diseases  are 


being  discovered  as  you  read  this  •  * . 
Newly  discovered  heavenly  objects 
wink  down  upon  us  *  .  .  Old  civiliza¬ 
tions  emerge  under  the  pick  of  the 
archaeologist  •  • .  Novel  aircraft  streak 
their  way  from  horizon  to  horizon .  ♦ . 
Let  them  read  the  news  in  science 


not  going  to  remain  dormant  until  some¬ 
thing  happens,  because  he  knows  that 
whatever  happens  will  be  the  result  of 
actions  on  the  part  of  other  far-sighted 
business  men.  He  will  know  that  if  he 
waits  for  such  times  that  the  other  fel¬ 
low  will  have  such  a  lead  on  him  it  will 
l)e  difficult  for  him  to  catch  up. 

“F?veryone  is  waiting  for  some  magic 
hand  to  come  along  in  the  dark  of  the 
night  and  to  bring  back  what  we  call 
normalcy.  It  is  well  to  remember  that 
nothing  happens  unless  we  make  it 
happen." 

Mr.  Sweetland  cited  many  sjtecific 
cases,  both  in  United  States  and  Canada, 
where  industries  have  prospered  during 
the  depression  by  proper  advertising  and 
merchandising. 

Criticism  of  the  “fear  complex”  in 
advertising  was  voiced  by  Dr.  Neil 
MacDougall  of  V’ancouver,  who  charged 
that  certain  forms  of  advertising  were 
converting  jteople  into  a  “snivelling 
crawling  race  of  hypochondriacs.” 

Centralized  control  of  production, 
either  by  business  men  alone  or  w'ith 
the  assistance  of  government,  is  coming 
to  be  recognized  as  a  necessity  if  the 
world  is  to  avoid  future  and  more  dis¬ 
astrous  depressions  than  the  present  one, 
was  the  contention  of  Professor  \V’.  .A. 
Carrothers  of  the  University  of  British 
Columhia. 

H.  J.  Harrison  of  the  San  Francisco 
Chronicle  presided  over  the  news¬ 
paper  classified  managers'  dei)art- 
inental  sessions. 

Constance  M.  Patterson,  executive 
secretary  of  the  Seattle  .Advertising 
Club  was  chairman  of  the  Club 
Management  Sessions.  .Among  the 
speakers  were  Mrs.  Lela  Huey, 
executive  secretary  of  the  .Advertis¬ 
ing  Club  of  Portland,  Ore.,  on  “Show¬ 
manship  in  Program  Planning” ;  S.  L. 
Chernis,  president,  Walla  Walla  .Ad¬ 
vertising  Club,  on  “Repeat  Sales  and 
New  Customers  in  Club  .Attendance” : 
F?niery  Olson,  managing  director, 
Los  .Angeles  .Advertising  Club  on 
“Regulating  the  Membership  Curve.” 
and  S.  S.  Conklin,  president  of  the 


MAT  CORPORA^ON  translated  for  laymen  by  Science  Serv- 

340  Madison  Avenue  ^  ^  New  York,  N.Y  ^ 

For  dependable  Certified  Dry  Mats  Washington,  DX.  Budget  prices. 
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U  NirCRMlW 


Columbian  Inks  run  true  to 
standard  formulae  day  in  and  day 
out-*  which  guarantees  uniform 
and  even  print . 

^any  Publishers  and  Press¬ 
men  have  proven  this  in  their 
own  plants,  'toucan  do  likewise. 


THE  L.MARTIM  COHPANY 

45  E.  42n4  ST.  NEW  YORK,  N.Y. 

Arthur  5.  Thompson,  Manager, 
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ROWE  ELECTED  HEAD 
OF  VIRGINIA  PRESS 

Fredericksburg  Publisher  Honored 

At  Colonial  Beach  Meet — Audited 
Circulation  Plan  For  Week¬ 
lies  Is  Analyzed 

Analysis  of  the  1 1  weekly  newspaper 
members  of  the  Virginia  Press  Circu¬ 
lation  Audit  Bureau  featured  the  clos¬ 
ing  session  of  the  V’irginia  Press  Asso¬ 
ciation  at  Colonial  Beach  last  week. 
The  analysis  was  made  by  Clement 
Moore,  of  Wolf  &  Co.,  Philadelphia 
accountants,  who  stressed  the  pressing 
need  of  audited  circulation  among 
weekly  papers,  and  told  of  the  progress 
of  the  audit  movement. 

Following  his  talk  R.  T.  Corbell, 
Leesburg  London  Times-Mirror.  was 
elected  chairman  of  the  board,  and  J.  B. 
Wall,  Farwville  Herald,  manager  of  the 
State  Circulation  Audit  Bureau. 

Josiah  P.  Rowe,  Jr.,  editor  of  the 
Fredericksburg  Free  Lanee-Star,  was 
elected  president  of  the  Association, 
succeeding  Rufus  G.  Roberts,  who  pre¬ 
sided. 

George  O.  Green.  Clifton  Forge  Re¬ 
view,  was  re-elected  treasurer  and 
James  C.  Latimer,  Farmville,  was  re¬ 
elected  secretary  for  the  17th  term. 

Among  the  speakers  at  the  meeting 
were  Bruce  Crawford,  of  Craivford's 
U’eekly,  Norton,  who  gave  a  descrip¬ 
tion  of  his  experiences  in  the  Kentucky 
mining  territory:  Dr.  Sidney  B.  Hall, 
state  superintendent  of  public  instruc¬ 
tion;  C.  J.  Heatwole,  of  the  state  edu¬ 
cation  association,  and  W'illiam  L. 
Daley,  National  Editorial  .Association. 

The  Farmville  Herald  was  awarded 
the  Grumman  cup  given  for  the  best 
weekly  published  in  the  state. 

The  closing  day  of  the  meeting  was 
spent  in  a  ’’Know  Virginia”  tour  of  the 
Northern  Neck  section  of  Virginia, 
visiting  Wakefield.  Stratford,  and  other 
historic  places,  with  a  luncheon  at 
Montross,  a  banquet  at  Kilmarnock, 
and  a  lawn  party  at  the  home  of  W.  Y. 
Morgan,  publi.sher  of  the  IVarsaw 
Northern  N^eck  Nezes. 


JUDGING  PLAY  CONTEST 

William  G.  King,  assistant  drama 
critic  of  the  New  York  Evening  Post, 
left  for  Dorset,  Vt.,  July  14  to  serve 
as  a  judge  in  the  annual  little  theatre 
tournament  sponsored  by  the  Dorset 
Players.  Mr.  King  has  served  an¬ 
nually  for  several  years  as  one  of  the 
judges  in  the  Belasco  Cup  Tournament 
in  New  York.  Edith  Walton,  associate 
editor  of  The  Forum  and  Otis  Skinner, 
actor,  are  the  other  judges  of  the  Dorset 
contest. 

ACME  CAMERAMAN  INJURED 

While  covering  a  recent  outboard  re¬ 
gatta,  Gus  Pasquelerra.  photographer 
from  the  Philadelphia  office  of  .Acme 
Service  suffered  a  badly  burned  leg 
when  a  twisted  rope  threw  him  from 
a  surf  board  from  which  he  was  taking 
pictures. 


NEW  COMPANY  FORMED 


Corporation  Organized  to  Operate 
Hamilton  (O.)  Daily  Newt 

(Special  to  Editor  &  Publisher) 

Hamilton',  O.,  July  12 — .A  new  cor¬ 
poration  under  the  name  of  Hamilton 
Daily  News,  Inc.,  has  been  formed  to 
operate  the  Hamilton  Daily  News, 
which  was  bought  last  week  after 
being  in  receivership  for  two  years. 
The  officers  and  directors  are:  Presi¬ 
dent  and  treasurer,  C.  S.  Beeler,  man¬ 
ager  of  the  C.  M.  Schwartz  Realty 
Company :  vice-president,  Mrs.  Mary 
M.  Beckett,  president  of  the  Beckett 
Paper  Company:  and  secretary,  Frank 
K.  Vaughn,  president  of  the  Vaughn 
Building  Company. 

The  paper  will  be  actively  directed 
by  Mr.  Beeler  and  Mr.  \'aughn,  who  as 
trustees  made  the  purchase  from  E.  G. 
Ruder,  receiver.  No  changes  in  per¬ 
sonnel  have  been  announced.  L.  R. 
Duvall,  formerly  of  Asheville,  N.  C., 
has  been  operating  the  property  as  edi¬ 
tor  and  manager  for  the  receiver.  The 
corporation  is  capitalized  at  $50,000. 

The  new  owners  of  the  paper  have 
been  active  in  Hamilton  affairs.  Mr. 
Vaughn  was  chairman  of  the  commis¬ 
sion  which  wrote  the  city’s  new  char¬ 
ter  calling  for  a  manager-council  gov- 
ei'iiment,  and  led  the  successful  cam¬ 
paign  for  its  adoption.  Mrs.  Beckett,  a 
member  of  the  board  of  education, 
headed  a  movement  last  winter  to  pro¬ 
vide  clothing  for  the  unemployed  and 
donated  the  use  of  facilities  of  the 
Beckett  Paper  Company. 


TO  DISCUSS  JOURNALISM 

Lectures  on  contemporary  journalism 
will  form  a  part  of  the  summer  course 
of  lectures  on  contemporary  literature 
started  at  Columbia  University  last  week. 
.A  series  of  five  talks  on  journalism 
will  be  given  from  July  20  to  July  28. 
The  speakers  will  be  Rollo  Ogden,  edi¬ 
tor  .Veti'  York  Times:  Ellery  Sedgwick, 
editor,  Atlantic  Monthly:  Henry  Seidel 
Canby,  editor,  Saturday  Reviezv  of  Lit¬ 
erature:  Bruce  Bliven,  editor.  The  Neze 
Refiublic:  Will  D.  Howe:  Dean 
Charles  C.  Williamson:  and  Carl  Van 
Doren,  editor  of  the  Literary  Guild  of 
.America. 


NEW  TEXAS  WEEKLY 

Conroe  (Tex.)  Journal,  a  new 
weekly,  appeared  last  week.  Charles  \V. 
Pyle  is  publisher;  Earnest  Watson,  edi¬ 
tor,  and  G.  T.  Rhuebotham  is  silent 
partner.  Messrs.  Pyle  and  Rhuebotham, 
recently  of  Houston,  are  veteran  Texas 
newspapermen.  Mr.  Watson,  was  re¬ 
cently  city  editor  of  the  Longviezv 
Daily  Nezes  and  publisher  of  the  Long- 
znew  Tribune,  weekly  tabloid. 


TO  COVER  OLYMPICS 

Paul  Shanahan,  publisher  of  the 
Joliet  (III.)  Spectator,  illustrated 
weekly,  has  resigned  and  will  leave 
July  23  for  Los  .Angeles  to  cover  the 
Olympic  Games  for  the  Chicago  Amer¬ 
ican. 


It  stands  to  reason  that  a  motor  built  especially  to 
take  care  of  the  particular  problems  in  operating 
typesetting  machines  is  the  most  practical  to  use. 
That  is  the  Cushman  Motor.  It  is  used,  and  has 
been  used  for  years  by  publishers  all  over  this 
country y  Canada  and  abroad. 

When  you  need  a  motor  get 
a  Cushman.  You  will  soon 
be  equipped  100%. 

A 

CUSHMAN  ELECTRIC 
COMPANY 

Concord,  N.  H. 

Toronto  Foondrr  Oo.,  Toronto,  Can. 
Canadian  Dlatribaton 


P,  T.  ANDERSON  HONORED 


SUGGESTS  NEWSPAPER  TAX 
FOR  RELIEF  FUND 

OERNARD  DICKM.ANN,  presi- 
^  dent  of  the  St.  Louis  Real 
Estate  Exchange,  suggested  at 
recent  group  meeting  at  which 
distress-relief  measures  were  con¬ 
sidered,  that  St.  Louis  newspapers 
should  be  taxed  one  cent  each. 
His  idea  was  that  the  extra  cent 
would  be  paid  by  the  purchaser, 
and  each  newspaper  would  sell  for 
three,  instead  of  two,  cents. 

Mr.  Dickmann  estimated  that  this 
measure  would  produce,  according 
to  present  circulation  volume, 
about  $7,000  a  day  or  $2,440,000 
a  year. 


BENT  SUES  PUBLISHER 

Ask*  $30,000  Because  Will  Hays 
Biography  Was  Not  Printed 

Silas  Bent,  author,  began  an  action 
for  $30,000  against  Horace  Liveright. 
Inc.,  publishers.  New  York,  in  U.  S. 
District  Court  in  Manhattan  July  8. 
The  defendant  is  charged  with  not  ful¬ 
filling  a  contract  with  Mr.  Bent  in  pub¬ 
lishing  a  biography  of  Will  Hays,  movie 
“czar.” 

In  his  complaint  Mr.  Bent  alleges 
that  Horace  Liveright  urged  him  to 
write  the  biography  and  that  a  contract 
was  drawn  Feb.  14,  1930,  which  made 
arrangement  for  royalties  and  for  the 
publication  of  the  book  “within  a  rea¬ 
sonable  time.”  .Advance  royalties  of 
$500  were  paid  at  the  time,  and  $700 
was  paid  when  the  manuscript  was 
turned  over  to  the  publisher  for  pub¬ 
lication  on  Aug.  15,  1930.  The  book 
has  not  been  published  and  Mr.  Bent 
asks  the  $30,000  to  cover  loss  of  royal¬ 
ties  ;  “the  loss  of  enhanced  reputation 
which  would  have  enured  to  him  by 
publication,  and  the  loss  of  services  and 
disbursements  rendered  and  paid  by  him 
in  connection  with  the  writing  of  the 
hook.” 


Macon  General  Manager  Selected  At 
Most  Outstanding  Citizen 

Peyton  T.  .Anderson,  vice-president 
and  general  manager  of  the  Macon 
(Ga.)  Telegraph  and  News,  last  week 
was  selected  as  Macon's  most  outstand¬ 
ing  citizen  for  1931  by  a  joint  commit¬ 
tee  of  nine  men,  sponsored  by  the  XlacDn 
Junior  Chamber  of  Commerce.  Mr 
and  Mrs.  Anderson  will  be  honor  guests 
at  a  dinner  July  21.  at  which  Mr 
.Anderson  will  be  presented  a  loving  cup 

The  joint  committee  was  unanimous 
in  the  selection  of  Mr.  Anderson,  has. 
ing  it  principally  on  his  efforts  to  save 
the  Luther  Williams  Bank  and  Trust 
Company,  and  his  subsequent  work  to 
organize  the  City  Bank  and  Trust  Com¬ 
pany  that  succeeded  it. 

The  new  bank,  of  which  Mr.  Ander- 
.son  is  vice-president,  assumed  liquida¬ 
tion  of  the  old  bank  and  protected  some 
7,0(X)  or  8,000  depositors. 

Many  business  men,  under  Mr.  .An¬ 
derson’s  leadership,  made  guarantees  in 
an  effort  to  check  an  invisible  run  on 
the  Luther  Williams  Bank.  .After 
$150,000  was  subscribed,  and  the  sub¬ 
scribers  had  held  several  meetings,  the 
plan  finally  was  abandoned  at  2  o'clock 
one  night  and  the  bank  was  ordered 
closed.  Plans  for  the  new  bank  were 
started  immediately. 

The  committee  also  recognized  Mr. 
Anderson’s  lead  in  the  organization  of 
a  large  municipal  market,  at  which 
farmers  of  Bibb  and  surrounding  coun¬ 
ties  bring  fresh  produce  for  sale.  Mr. 
Anderson  led  that  organization  as  chair¬ 
man  of  the  agricultural  committee  of 
the  Macon  Kiwanis  Club. 

Mr.  Anderson’s  civic  record  covers 
many  years.  He  is  a  former  president 
of  the  Kiwanis  Club,  a  former  district 
governor  of  the  organization,  a  former 
president  of  the  Macon  Chamber  of 
Commerce,  and  has  led  the  community 
chest  through  many  successful  drives. 
He  now  is  vice-president  of  the  Middle 
Georgia  Council  of  the  Boy  Scouts. 


Advantages  of 

Morley  Mats 

1.  They  mold  well  at  low  pressures.  They 
take  and  retain  a  perfect  impression  with 
ample  depth. 

2.  They  scorch  faster  and  require  less  pack¬ 
ing  than  ordinary  mats. 

3.  They  are  properly  conditioned  before 
shipment  and  are  ready  for  use  when 
taken  from  the  case. 

4.  They  are  uniform  in  gauge  and  shrink. 

5.  They  are  made  in  different  types  to  suit 
all  requirements. 

Samples  of  Morley  Mats 
will  be  sent  on  request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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Are  Pennsylvanians 


Able  To  Buy? 

IF  YOU  want  some  concrete  evidence  why  Pennsylvanians  are 
maintaining  their  normal  living  standards,  and  that  they  are  able 
to  buy  your  product,  here  are  the  comments  of  a  number  of  manufac¬ 
turers  employing  labor,  which  show  the  activity  of  their  respective 
businesses. 


1.  From  a  Gandy  Company: 

“Shop  completely  closed  at  this  time  last  year  is  now 
operating  on  five-day  week  with  full  force.  Production 
behind  our  orders  last  week.” 

2.  From  a  Bedding  Concern: 

“For  the  first  time  in  several  years  we  are  working  both 
day  and  night  shifts.” 

3.  From  a  Specialty  Firm: 

“Unit  of  sales  higher  and  dollar  volume  greater  than 
in  1931.” 


4.  From  a  Dress  Industry: 

“Working  to  limit  of  trained  local  labor  supply.  Have 
had  unusually  good  spring  season.” 

5.  From  a  Cigar  Factory: 

“Happy  to  state  we  could  not  add  another  employee,  as 
every  place  in  our  plant  is  occupied.” 

6.  From  a  Box  Manufacturer: 

“Have  been  successful  in  doubling  capacity  of  plant 
during  past  si.x  months  and  are  maintaining  production 
at  capacity.” 

These  six  cases  are  typical  of  the  rapid  recovery  that  is  going  on  in 
Pennsylvania,  and  why  it  is  one  of  the  most  profitable  markets  in  the 
country  today. 

National  advertisers  will  do  well  to  concentrate  a  goodly  part  of 
their  advertising  appropriation  on  this  market  and  use  the  news¬ 
papers  listed  below. 


C'irculutlon 

‘4,500 

llnm 

10.000 

linoH 

tt  Allentown  Call . 

.(M) 

38,13H 

.12 

.12 

ft  Allentown  Call . 

..(S) 

30,255 

.12 

.12 

ttBeaver  Falls  News  Tribune, 

..(E) 

8,214 

.04 

.04 

**Chetter  Timet . 

..(E) 

21,178 

.09 

.08 

**Connell8ville  Courier . 

..(E) 

6,875 

.05 

.05 

**Easton  Express . 

..(E) 

34,312 

.12 

.12 

ttErie  Times . 

..(E) 

33,343 

.09 

.09 

ttGreensburg  Review- 

Tribune  . 

(EM) 

13,240 

.06 

.06 

ttHarrisbur^  Telegraph . 

..(E) 

46,556 

.11 

.11 

ttHazleton  Plain  Speaker.... 

..(E)  1 

21,696 

.08 

.07 

ttHazleton  Standard-Sentinel. 

.(M)  I 

■4,500 

10.000 

lirculation 

lines 

linen 

ttCebanon  News  Times . 

..(E) 

11,134 

.05 

.05 

••Scranton  Times . 

..(E) 

50,431 

.15 

.14 

••Sharon  Herald . 

..(E) 

7,114 

.04 

.04 

••Washington  Observer  and 
Reporter  . 

(ME) 

16,009 

.06 

.06 

••West  Chester  Local  News.. 

..(E) 

11,210 

.05 

.05 

••Wilkes-Barre  Times  Leader. 

..(E) 

27,052 

.07 

.07 

ttWilliamsport  Sun  and 

Gazette  &  Bulletin . 

(ME) 

27,150 

.10 

.10 

tfYork  Dispatch . 

..(E) 

20,968 

.07 

.07 

••A.B.C.  Publishers’  Statement,  April  1,  1932. 
ttGovernment  Statement.  April  1,  1932. 
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Advertising  Agencies 

B.  O.  ATTACKED  FROM 
NEW  QUARTER 

Procter  &  Gamble  Placing  Copy  For 

Coco  Castile  Soap  In  Approxi¬ 
mately  150  Papers — Drive  to 
Continue 

liocly  txior,  in  plain,  unvarnished 
terms,  is  beins  discussed  in  new  dram¬ 
atic  newspaper  advertising  copy  now 
being  placed  on  Kirk’s  Coco  Hardwater 
Castile  soap.  This  schedule,  averaging 
between  25U  and  4(KI  lines  each  week, 
is  appearing  in  appro.ximately  150 
papers. 

The  campaign  began  this  month  and 
will  continue  during  the  summer  and 
into  the  fall.  A  feature  of  the  copy 
theme  is  the  manner  in  which  the  ad¬ 
vertisements  i)lay  up  the  fact  that 
Kirk’s  Coco  Castile  is  “unscented”  and 
“ends  body  odor,  leaves  no  medicinal 
smell.” 

“Xo  need  to  disguise  that  unpleasant 
odor  with  a  highly  scented  soap,”  says 
one  piece  of  copy.  .Another  declares 
that  Kirk’s  soap  does  not  make  one 
“smell  like  a  hospital."  All  the  adver¬ 
tisements  are  built  around  action  photo¬ 
graphs  in  which  the  persons  featured 
in  “balloon”  conversation  are  on  the 
dance  floor,  in  the  office,  at  the  club, 
or  at  the  movies. 

Procter  &  Gamble  report  a  gratifying 
increase  in  Kirk’s  Coco  Hardwater 
Castile  sales  for  the  first  six  months 
of  this  year  as  compared  with  the  same 
period  a  year  ago.  One  month’s  sales 
were  as  high  as  40  per  cent  ahead  of 
those  in  1931. 

H.  VV.  Kastor  &  Sons  Advertising 
Company,  Chicago,  is  handling  the 
account. 

Get!  All  of  U.  S.  Rubber  Account 

The  Campbell-Ewald  Company,  De¬ 
troit,  which  for  the  last  three  years  has 
directed  the  advertising  of  United 
.States  tires,  has  been  placed  in  charge 
of  the  United  States  Rubber  Company’s 
entire  advertising  program.  The  pr<^- 
ucts  manufactured,  other  than  tires,  in¬ 
clude  Gatees,  boots,  golf  balls,  water¬ 
proof  clothing,  hose,  belting,  packing, 
rubber  tile  flooring,  bathing  apparel,  and 
a  thousand  other  articles.  The  first 
advertising  campaign  for  a  product 
other  than  tires  will  be  in  behalf  of 
rubber  footwear. 


Gannon  Heads  4-A  Committee 

Charles  F.  Gannon,  director  of  the 
radio  department,  Erw’in,  W’asey  &  Co., 
Inc.,  Xew  York,  has  been  appointed 
chairman  of  the  committee  on  radio 
broadcasting  of  the  .American  .Associa¬ 
tion  of  Advertising  Agencies.  Mr.  Gan¬ 
non  has  served  for  two  years  as  a  mem¬ 
ber  of  this  committee.  Mr.  Gannon 
succeeds  Howard  .Angus  of  Batten, 
Barton,  Uurstine  &  Osborn,  Inc.,  who 
will  remain  on  the  committee. 

Kudner  Flies  to  West  Coast 

•Accompanied  by  Ray  Long,  book 
publisher  and  former  magazine  editor, 
and  Peter  B.  Kyne,  novelist  and  short 
story  writer,  Arthur  H.  Kgdner,  presi- 
tlent  of  Erwin,  Wasey  &  Co.,  Inc.,  flew 
to  the  west  coast  in  his  tri-motored  air¬ 
plane  last  week  for  a  visit  to  his 
agency’s  Pacific  coast  offices.  Stops 
were  made  at  .Akron,  Detroit,  Chicago 
and  other  cities. 


New  Columbia  Campaign 

Empire  .Advertising  Service,  Xew 
A'ork,  has  announced  a  new  campaign 
for  Columbia  Pictures.  Twenty-eight 
national  magazines  will  be  used.  Law¬ 
rence  Weiner  is  the  account  executive. 


Heads  Radio  Department 

Don  Burnham,  formerly  with  Faxon, 
Inc.,  has  joined  Schweizer-Steitz  Com¬ 
pany,  Chicago,  as  an  account  execu¬ 
tive  in  charge  of  radio  advertising. 

New  Post  For  Burnett 

Leo  X.  Burnett  has  been  appointed 
vice-president  of  the  Chicago  office  of 
Erwin,  Wasey  &  Co.,  in  charge  of 
creative  work. 


PROMOTED  BY  KELVINATOR 

V.  C.  Woodcox  to  Direct  Advertising^ 

■"’—Increased  Budg^et  Meintained 

\'.  C.  Wfxxicox,  sales  promotion  man¬ 
ager  of  Kelvinator  Sales  Corporation, 
has  been  made  director  of  both  adver- 
tisMig  and  sales  promotion,  according  to 
announcement  by  J.  S.  Sayre,  sales 
manager  of  the  company. 

“The  personnel  of  both  departments 
has  been  retained  intact,”  said  Mr. 
Sayre,  “and  will  continue  to  operate 
on  a  scale  oi  increased  advertising  as 
compared  to  previous  years,  in  view 
of  the  fact  that  Kelvinator’s  manage¬ 
ment  firmly  believes  the  present  suc¬ 
cessful  record  in  sales  that  the  com¬ 
pany  is  experiencing,  is  directly  due 
to  their  policy  of  consistent  increases 
ill  advertising  and  sales  promotion  bud¬ 
gets  and  schedules. 

“A.  M.  Taylor,  formerly  Kelvinator 
advertising  director,  has  been  appointed 
merchandising  director  of  the  Leonard 
Division,  and  will  devote  his  entire  time 
to  the  advertising  and  sales  promotion 
of  Leonard  Electric  Refrigerators.” 

Faxon  Men  and  Account*  Shift 

F.  P.  Wagener,  F.  E.  Duggan,  and 
Wendell  Walker,  formerly  associated 
with  Faxon,  Inc.,  Chicago,  have  joined 
the  Green,  Fulton,  Cunningham  Com¬ 
pany,  Chicago,  as  account  executives. 
Orders  are  being  sent  out  by  the  latter 
agency,  it  is  announced,  on  advertisers 
for  whom  they  act  as  advertising  coun¬ 
sel,  including  Prima  Company,  Chicago; 
Wm.  Cooper  &  Xephews,  Inc.,  Chicago; 
Kenton  Pharmacal  Company,  Coving¬ 
ton,  Ky. ;  D.  D.  D.  Corporation,  Ba¬ 
tavia,  Ill. ;  and  the  Xurito  Co.,  Chicago. 
Xewspapers,  magazines,  broadcasting, 
and  direct  by  mail  are  being  used  by 
this  group  of  accounts. 

Court  Uphold*  Trademark  “Ethyl” 

Validity  of  the  trademark  “Ethyl”  has 
been  upheld  by  the  United  States  Court 
for  the  Xorthern  District  of  Texas  in 
a  suit  brought  by  the  Ethyl  Gasoline 
Corporation  to  restrain  Henry  Klibanow 
of  Dallas  from  doing’  business  as  Ethyl 
Laboratories.  Judge  William  H. 
.Atwell,  granting  an  injunction,  held  that 
the  corporation  is  alone  entitled  to  use 
the  trademark  “Ethyl.” 

Frigidaire  on  Trip  Around  World 

As  a  promotion  stunt,  Frigidaire 
Corporation  is  sending  its  2,250,000th 
unit  on  a  tour  of  the  world,  with  spe¬ 
cial  ceremonies  planned  for  each  port  of 
call.  The  machine  was  completed  July 
8  and  was  shipped  to  San  Francisco  to 
sail  July  22  on  the  President  Pierce 
of  the  Dollar  Lines.  It  is  to  be  dis¬ 
played  later  at  the  Chicago  World’s 

Fair.  - 

Join*  Bower*  Agency 

Vernon  Johnson,  until  recently  pub¬ 
lisher  of  the  Spanish  movie  magazine 
Cinelandia,  Los  Angeles,  has  been  ap¬ 
pointed  an  account  executive  with  the 
Thomas  M.  Bowers  Company  agency 
recently  organized  in  Los  Angeles  by 
Thomas  M.  Bowers. 


Keystone  Chemical  Appoint* 

The  Keystone  Chemical  Corporation, 
Detroit,  manufacturers  of  Square  Deal 
Cleanser  and  Square  Deal  Water  Soft¬ 
ener,  announces  the  appointment  of 
C.  C.  Winningham,  Inc.,  as  advertising 
and  merchandising  counsel. 

Join*  Homer  McKee,  Inc. 

Carl  Carstensen,  formerly  of  the 
Chicago  Daily  Xm's  promotion  depart¬ 
ment,  has  joined  the  staff  of  Homer 
McKee,  Inc.  Mr.  Carstensen  will  assist 
Mr.  McKee  in  handling  the  Daily  Xews 
promotion  advertising. 

Steamship  Company  Appoint* 

The  Wisconsin  &  Michigan  Trans- 
)K)rtation  Company,  Milwaukee,  has  ap- 
jKiinted  Klau-V’an  Pietersom- Dunlap 
.Associates,  Inc.,  to  direct  its  advertising 

account.  _ 

Hoyt  Agency  Appointed 

Charles  W.  Hoyt  Company,  Inc.,  Bos¬ 
ton,  has  been  appointed  to  direct  the 
advertising  of  C.  L.  Hauthaway  & 
Sons,  Inc.,  of  Lynn,  Mass. 


DAMAGE  SUIT  DISMISSED  | 

N.  Y.  Court  Thows  Out  Action  For 

Failure  To  Prosecute 

A  suit  brought  by  Lee  Trcnholm, 
former  newspaperman  and  now  head 
of  a  Xew  York  publicity  bureau,  against 
the  James  F.  Newcomb  Advertising 
Agency,  for  $6,500  damages,  was  dis¬ 
missed  in  the  New  York  County  Su¬ 
preme  Court  this  week. 

Trenholm  set  forth  in  his  complaint 
that  he  had  drawn  up  a  publicity  plan 
for  the  last  Olympic  VV  inter  Games 
at  Lake  Placid  and  that  he  had  made 
arrangements  with  the  defendant  to 
merge  his  publicity  plan  with  the  New¬ 
comb  company’s  advertising  schedule. 

The  plaintiff  charged  that  the  agency 
proceeded  without  incorporating  Tren- 
holm’s  plan  into  its  program  and  ob¬ 
tained  an  independent  contract.  In  dis¬ 
missing  the  action  for  failure  to  prose¬ 
cute,  Justice  Valente  granted  the  de¬ 
fendant  $52  costs. 

June  Store  Sale*  Off 

Preliminary  figures  on  the  value  of 
department  store  sales  show  a  decline 
from  May  to  June  of  somewhat  more 
than  the  estimated  seasonal  amount. 
The  Federal  Reserve  Board’s  index, 
which  makes  allowances  both  for  num¬ 
ber  of  business  days  and  for  usual  sea¬ 
sonal  changes  was  70  in  June  on  the 
basis  of  the  1923-1925  average  as  100, 
compared  with  73  in  May  and  an  aver¬ 
age  of  75  for  the  first  six  months  of 
the  year.  In  comparison  with  a  year 
ago  the  value  of  sales  for  June,  ac¬ 
cording  to  the  preliminary  figures,  was 
26  per  cent  smaller.  The  aggregate  for 
the  first  six  months  of  the  year  was  23 
per  cent  smaller. 

Macfadden  Promotion* 

John  F.  Carter,  formerly  western 
manager,  has  been  made  advertising 
manager  of  Physical  Culture.  Roland 
Crane,  Chicago  representative,  becomes 
western  manager,  and  Robert  E.  Ken¬ 
nedy,  Xew  A’ork  representative,  is  now 
eastern  advertising  manager.  Lester  B. 
Tunison,  former  advertising  manager 
of  Physical  Culture,  goes  to  True  Story 
magazine  as  vice-president  in  charge  of 
sales  promotion. 

Rayon  Firm  Promote*  H.  N.  Cappel 

Directors  of  the  Tubize  Chatillon 
Corporation,  New  York,  maker  of  arti¬ 
ficial  silk  yarn,  have  elected  H.  N.  Cap- 
pel,  vice-president  in  charge  of  sales 
and  F.  C.  Niederhauser,  vice-president 
in  charge  of  operations.  Mr.  Cappel. 
formerly  sales  representative  in  Penn¬ 
sylvania,  was  placed  in  charge  of  ad¬ 
vertising  and  sales  service  departments 
in  1929,  and  in  1930  was  made  sales 
manager. 


Radio  Firm  Bankrupt 

The  Irving  Trust  Company,  New 
York,  was  appointed  July  7  as  equity 
receiver  for  National  Radio  Advertis¬ 
ing,  Inc.,  of  120  West  42d  Street.  The 
petitioner  was  the  National  Electrical 
Transcription  Corporation,  a  creditor  in 
the  amount  of  $3,177.  Assets  were  said 
to  exceed  liabilities,  but  no  estimates 
were  filed. 


New  Po*t  for  Townsend 

Charles  E.  Townsend  has  been  ap- 
IKtinted  sales  manager  of  Elastern  Adver¬ 
tising  Company,  Xew  England  Car 
Card  Advertising  organization,  Boston. 
He  was  formerly  sales  promotion  man¬ 
ager  of  Street  Railways  Advertising 
Company  and  Barron  G.  Collier,  Inc., 
Xew  York. 


Cosmetic  Account  to  Vautrain 

The  Charles  E.  V’autrain  Associates, 
Inc.,  advertising  agency  of  Holyoke. 
Mass.,  has  been  api>ointed  to  handle  the 
account  of  Paul  Weidenmiller,  Inc., 
Springfield,  Mass.,  manufacturer  of 
cosmetics  and  beauty  shop  equipment. 


Lo*  Angeles  Agency  Move* 

The  Philip  J.  Meany  Company,  ad¬ 
vertising  agency,  Los  Angeles,  has 
moved  from  the  Petroleum  Securities 
Building  to  the  Architects  Building, 
Fifth  and  Figueroa  Street. 
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NEW 
ENGLAND’S 

Transportation  Needs 
Refleeted  in  Record 
Motor  Car  Registrations 


jS  NEW  ENGLAND  a  premier  market  for 
Automobiles?  Here  are  a  few  pertinent  facts 
taken  from  the  recent  government  report 

on  1931  automobile  (all  classes)  registrations 
and  licence  revenue  receipts  for  the  entire  country: 

Only  eleven  states  made  gains  in  registration  during 
1931.  Three  of  them  were  New  England  States. 

New  England  with  but  2%  of  the  nation’s  area,  was 
fifth  in  registration  totals,  its  six  states  grouped  as  a 
regional  territory. 

This  registration  total  showed  1,697,733  motor  car  regis¬ 
trations  in  New  England. 

These  six  states  were  third  in  the  amount  of  money  paid 
for  licences,  spending  the  great  sum  of  $25,643,906. 

When  a  population  consisting  of  eight  and  a  quarter 
millions  can  show  these  registrations  and  can  afford  to 
spend  all  these  millions  of  dollars  in  a  depression  year 
just  to  “make  the  wheels  go  round”  —  its  economical 
situation  must  have  a  pretty  solid  foundation.  It  has! 

New  England  is  almost  the  only  section  that  has  not 
“cracked”  to  any  extent  in  an  economical  sense,  during 
the  long  business  slump.  As  conditions  gradually  are 
now  making  a  turn  for  the  better  in  many  parts  of  the 
country — New  England  correspondingly  feels  the  im¬ 
petus  of  the  1932  upturn — plus  the  “jump”  on  many 
other  trade  fields,  furnished  by  New  England’s  consistent 
soundness. 

No  1932  reports  of  automobile  sales  are  available  for 
all  of  these  six  states,  but  judging  from  recent  news  dis¬ 
patches  along  many  lines.  New  England  is  justifying  its 
reputation  as  an  auto  sales  field.  Its  people  are  steadily 
employed,  and  spending  “Summer  money”  for  millions 
of  dollars  worth  of  everything  in  the  way  of  nationally 
advertised  necessities  and  luxuries. 

These  53  newspapers  in  39  principal  New  England 
centers  carry  the  advertising  linage  responsible  for  the 
great  bulk  of  such  sales  in  this  vast  consumers’  market. 


MASSACHUSETTS  —  Population  3,SS2.3M 
CIrcu- 


tAttlaboro  Sun . 

‘Boston  Ere.  American 
‘Boston  Sunday  Adrertlser 

‘Boston  Globa . 

tBoston  Transcript . 

‘Boston  Post . 

‘Boston  Post . 

‘Brockton  Entarprise . 

‘Fitchburg  Santinel . 

‘Harerhlll  Gasatte  . . 
tHolyoka Transcrmt  3t  Telegram.. . 
‘Lawrence  Eagla-Trlbune . 


‘Lynn  Item . 

‘Lowell  Courler-CItlxen  and  Era.  Leader 
‘New  Bedford  Standard  Marcury 
‘New  Bedford  Sunday  Standard. 

‘North  Adams  Transcript . 

‘Pittsfield  Eagle. . 

‘Salem  News. . 

‘Taunton  Gasatte . . 

‘Worcester  Telegram  and  Etsnlng  Gasatte 
‘Worcester  Sunday  Talegram 

CONNECTICUT  —  Population  I.3Sg,*31 
‘Bridgeport  Post  Talegram . (EJtM)  43.3SI 

(% 


‘New  London  Day . 

‘Norwalk  Hour . 

‘Stamford  Adrocate . 

‘Watarbury  Republican  &  American 
‘Waterbury  Republican  3t  American 
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.  (E) 

.  (E) 
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14,223 

7,741 

12,434 

27,442 

32,833 


‘Hartford  Courant. . 
‘Hartford  Cou  rant. . 
tHartlord  Timas  . . . 
‘Middletown  Press  . 
NauOtttck  Nows  . 
‘Now  Britain  Herald. 
tNsw  Harsa  Register 
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.433 
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MAINE  —  Population  748,414 
tPortland  Press-Herald  Express,  Sunday 
Tsl^ram . (MAE)  43,187 

NEW  HAMPSHIRE  —  Population  443,483 

‘ConcMtrd  Monitor-Patriot .  (E)  4,432 

tKeene  Sentinal .  (E)  4,234 

tMsnchsstar  Union-Leader . (MAE)  33,484 

RHODE  ISLAND  —  Population  444,347 
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34,441 

44.743 

43.433 

43.434 
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.433 

.433 

.47 
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tPawtucket  Times . 

tProrldence  Bulletin . 

tProTidence  Journal . 

tProTldanco  Journal . 

‘ProrldencoNsws-Trlbune . 

‘Waatsriy  Sun . 

t  Woonsocket  Call . 

VERMONT  —  Population  332.428 

■BarreTImes .  (E)  7,412 

tBrattleboro  Reformer . 

‘Burlington  Free  Press . 

tRutland  Herald  . 

tSt.  Johnsbury  Caledonian  Record. . 
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tGoTomment  Statement,  April  1,  1432. 

(B)  Combination  rats  Dally  Journal  and  Erening  Bulletin. 
‘  A.B.C.  Publishers'  Statement.  Apr.  1. 1432. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


Death  of  King  C.  Gillette  at  his 
California  ranch  July  10  brought 
to  a  close  a  remarkable  advertising 
career.  When  Gillette  began  to  make 
safety  razors  in  1903,  at  the  age  of  48, 
after  years  of  working  for  others,  he 
turned  to  advertising  at  once,  and  in 
the  years  that  followed,  the  Gillette 
name  and  the  Gillette  picture  were  made 
familiar  even  in  far-off  islands  ami  out- 
of-tlie-way  corners  of  the  earth.  No 
advertising  man  needs  to  be  reminded 
of  the  Gillette  advertising  history  in 
recent  years. 

The  first  Gillette  advertisement,  oc¬ 
cupying  a  half-page  in  System  Maga- 
citue  for  October,  1903,  not  only  paid 
for  itself  but  earned  a  profit.  It  was  a 
straight-forward  selling  talk,  headed 
“We  offer  a  new  razor,”  and  winding 
up  with  a  coupon  illustrated  with  a 
hand  dropping  a  letter  into  a  mail  box. 
In  between  were  two  pictures  of  the 
razor  itself,  both  assembled  and  as  it 
appeared  in  its  open  case,  and  also  a 
sketch  showing  a  razor  being  rinsed 
uiider  a  hot-water  faucet. 

Old-fashioned  in  appearance,  the  copy 
still  is  obviously  good.  “This  is  a  new 
kind  of  razor,”  it  begins,  and  goes  on 
to  tell  about  “the  piece  of  steel  that 
does  the  work  .  .  .  two-edged  and  about 
as  thin  as  this  piece  of  paper  .  .  .  held 
so  tight  that  it  could  not  possibly  cut 
you  .  .  .  can  be  cleaned  by  merely  hold¬ 
ing  it  under  the  faucet  or  dipping  it  in 
the  bowl  an  instant.” 

The  coupon  offered  to  send  a  razor 
for  $5,  to  be  paid  upon  delivery,  adding 
that  at  the  end  of  30  days  the  buyer 
could  get  his  $5  back  u[>on  a  “mere 
statement  of  dissatisfaction.” 

*  *  * 

largest  single  day’s  pies  in 
A  the  more  than  25  years  since  we 
began  business,”  are  reported  by  W.  K. 
Kellogg,  president  of  the  Kellogg  Com¬ 
pany,  as  indicating  the  succep  of  the 
company’s  nation-wide  advertising  and 
sales  drive  on  com  flakes,  which  was 
recently  announced  in  Editor  &  Pub¬ 
lisher. 

“The  current  efforts  on  corn  flakes 
have  proved  once  again  that  in  our  line 
business  may  be  had  if  it  is  gone  after 
hard  enough,”  said  Mr.  Kellogg.  “This 
campaigpi,  which  is  the  most  intensive 
we  have  ever  undertaken,  is  reaching 
our  goal — ^to  help  start  a  quicker  flow  of 
business  through  grocery  stores  and 
maintain  the  volume  that  has  permitted 
us  to  keep  our  operations  at  a  point 
where  we  are  employing  more  people 
for  this  season  of  the  year  than  at  any 
time  in  the  past.” 

As  the  next  stage  in  the  Kellogg  cam¬ 
paign,  Rice  Krispies  are  being  made 
the  subject  of  intensive  advertising  and 
selling  effort.  Copy  is  to  appear  in 
425  newspapers  and  52  magazines  and 
other  publications,  full  color  being  used 
in  many  newspapers.  Broadcasting  and 
sampling  are  also  being  used.  The 
Rice  Krispies  have  been  given  a  new 
package  selected  after  a  check  of  3.000 
women  and  after  sales  tests  in  18  self- 
service  stores  in  three  cities. 

Other  Kellogg  products  are  not  Iteing 
neglected,  the  full  Kellogg  schedule  in¬ 
cluding  approximately  1,800  news- 


BRITISH  radio  listeners  took  out 
4,330,000  licenses  for  their  receiv¬ 
ing  sets  in  1931,  an  increase  of  918,000 
over  the  number  in  the  preceding  year, 
according  to  the  annual  reiwrt  of  the 
British  Broadcasting  Corporation.  Each 
license  cost  10  shillings,  or  nprmally 
about  $2.50,  of  which  slightly  less  than 
half  went  to  the  B.B.C.  and  the  rest 
was  taken  by  the  government.  Total 
revenue  of  the  B.B.C.  was  approxi¬ 
mately  $5,274,000,  an  increase  of  $740.- 
000  at  current  exchange  rates.  Current 
expenses,  including  cost  of  programs 
and  of  the  iiermanent  staff,  were  put 
at  $2,434,(KK». 

A  balance  for  the  vear  of  nearlv 
$8.S0.(KK»  was  shown. 


USE  of  phonograph  records  as  a 
means  of  “filing”  radio  programs 
for  future  reference  is  being  developed 
by  the  RCA  Victor  Company,  which 
this  week  announced  sale  of  special  re¬ 
cording  and  reproducing  apparatus  to 
Lord  &  Thomas,  Inc.,  for  use  on  Lucky 
Strike  programs.  The  broadcast  is 
received  on  a  regular  radio  set,  picked 
u])  by  a  microphone  placed  in  front  of 
the  loudspeaker,  and  recorded  on  disks. 
The  latter  may  then  be  played  for  study 
of  the  |)rogram  at  leisure. 

*  *  * 

Rearrangement  of  the  calen¬ 
dar  as  urged  by  the  World  Calen¬ 
dar  Association  would  help  advertisers 
in  two  ways,  it  is  argued  by  Sabine  L. 
Baring-Gould,  of  the  William  H.  Ran¬ 
kin  Company,  New  York,  writing  in 
the  Journal  of  Calendar  Reform. 

For  one  thing,  he  points  out,  budget¬ 
ing  and  accounting  of  the  advertising 
appropriation  would  be  simplified  if 
each  month  began  always  on  the  same 
day  of  the  week.  At  present  expendi¬ 
tures  in  newspapers,  weekly  magazines, 
or  broadcasting  may  vary  as  much  as 
20  per  cent  from  month  to  month,  de¬ 


pending  upon  the  number  of  Sundays 
or  other  preferred  days. 

More  importance,  however,  according 
to  Mr.  Baring-Gould,  lies  in  the  possi¬ 
bility  of  arranging  holidays,  as  far  as 
possible,  so  they  would  always  fall  on 
Mondays.  This,  he  says,  “would  do 
much  to  stimulate  consumption — indus¬ 
try’s  present  greatest  need.”  Among 
goods  that  would  be  helped  he  lists 
automobiles,  tires,  gasoline  and  oil, 
clothing,  shoes,  camping  equipment,  and 
other  holiday  articles. 

TIk-  World  Calendar  calls  for  uni¬ 
form  quarters,  each  beginning  with  a 
31 -day  month  and  following  with  two 
30-day  months.  January,  April,  July, 
and  October  would  begin  on  Sundays, 
and  the  other  months  would  be  always 
the  same  from  year  to  year.  The  365th 
day  of  the  year  would  be  named  Year- 
Day  and  considered  as  an  extra  Satur¬ 
day  or  holiday  between  Dec.  30  and 
Jan.  1.  In  leap  years.  Leap  Day  would 
be  considered  as  an  extra  Saturday  or 
holiday  between  June  and  July. 

Proposals  for  a  13-month  calendar, 
however,  are  frowned  upon  as  decreas¬ 
ing  the  effective  life  of  advertising  in 
monthly  magazines.  A  number  of  such 
monthlies  would  be  bankrupted,  the 
writer  says,  if  compelled  to  put  out  an 
extra  issue  each  year  with  little  likeli¬ 
hood  of  additional  advertising. 


NEWSPAPERS  BEST  MEDIUM 

Boston  representatives  of  Procter  & 
Gamble  Company,  in  the  first  of  a  ser¬ 
ies  of  advertisements  announcing  j 
drastic  reduction  in  the  price  of  the 
company’s  soaps,  declared  that  news¬ 
papers  were  chosen  as  the  medium 
through  which  to  make  the  announce¬ 
ment  because  they  offered  the  most  ef¬ 
fective  and  quickest  means  of  getting 
this  news  to  the  .\merican  public. 


AD  TIPS 


.4ltkin-K}-nett  Company,  14iMi  So  P»nn 
Square,  Philadelphia,  Pa.,  piaceM  th” 
following  new  accounts :  Jacobs  .Cirerafi 
Kngine  Company,  Pottstown,  Pennsyi 
vania,  manfacturers.  Airplane  Kngines 
Dexdale  Hosiery  Company,  Lansdale 
Pennsylvania  manufacturers.  Women’ll 
Hosiery. 

Anderson,  Davis  Si  H.vde,  Inc.  20'; 
East  42nd  Street,  New  York  City  i« 
placing  the  Pocono  Rubber  Cloth  Com 
ga^^^renton,  N.  J.,  mfrs.  SWAVEL 

Ankrum  Advertising  Company,  100 
North  La  Salle  street,  Chicago.  ’  No* 
handling  the  account  of  Universal 
Laboratories,  Chicago. 

Kluu-Van  Pietersom-Dunlap  ..Vssori- 
ates,  Inc.,  744  North  4th  Street,  Mil¬ 
waukee.  Placing  account  for  the  Wis¬ 
consin  &  Michigan  Transportation  Com¬ 
pany,  Milwaukee. 

Van  Allen  Advertising  Company  i 

North  La  Salle  Street,  Chicago.  L’s’ing 
some  newspapers  in  middle-west  on 
Chicago  Herald  &  Examiner  promotion 
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TEMPERATURE  AND  ATMOSPHERIC  CHANGES 
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Branches  arc  located  in  every 
industrial  center.  Write  lor 
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United  States  Rubber  Company 

MARKET  STREET,  PASSAIC,  N.  J. 
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Courageous  And  Sagacious  Newspaper 
Advertisers  Are  Reaping  Real  Results 


Increased  advertisins  will  hasten  the  return  of  better  business.  This 
is  true  in  the  retail  sellins,  as  well  as  in  the  national  field. 

We  read  daily  of  successful  department  store  sales,  where  full  news¬ 
paper  sections  are  beins  used,  due  to  the  courase  of  the  men  at  the 
head,  who  use  the  right  merchandise  and  advertise  at  the  right  time. 

The  biggest  and  most  outstanding  concerns  are  not  reducing,  but  rather 
increasing  the*ir  Newspaper  space  with  splendid  results  and  refuse  to 
recognize  any  such  condition,  as  the  men  without  foresight  and  back¬ 
bone  are  whining  about.  Men  with  courage  and  wisdom  are  showing 
gains  rather  than  losses. 

We  give  the  names  of  a  few:  Kolynos  —  E.  R.  Squibb  —  Vicks 
Chemical  Co.  —  Norwich  Chemical  Co.  —  California  Fruit  Growers 
Association  —  Coca  Cola  —  Timken  Co.  —  Greyhound  Bus  Co.  — 
Kellogg  —  General  Cigar  Co.  —  Regal  Shoe  —  Lorillard  Co.  —  Col- 
gate-Palmolive-Peet  Co.  —  Bon  Ami  —  Copeland  Products  and  many 
others.  In  every  industry  there  seems  to  be  one  or  two  that  stand  out 
as  leaders. 

Mr.  Francis  Sisson,  Vice-President  of  the  Guaranty  Trust  Company, 
has  said,  "The  recovery  movement  is  well  under  way  and  by  August 
things  will  be  getting  back  to  normal."  Editor  &  Publisher,  with  its 
great  prestige  and  close  contacts  with  the  chief  advertising  executives 
among  the  agencies  and  national  advertisers,  urges  you  to  start  now  — 
be  ready  for  the  return  of  prosperity  just  around  the  corner. 


EDITOR  &  PUBLISHER 

1  700  Timet  Square  Buildins,  Times  Square^  New  York  City 
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DAILY  PLANS  FOR  BIG 
BOXING  EVENT 


Eight  German  Amateur  Fighting 

Champs  on  Way  to  Take  Part 
in  Chicago  Tribune  Golden 
Gloves  Contest 

Arrangements  for  the  Chicago  Trib¬ 
une's  second  annual  International 
(iolden  Gloves  Bouts  to  be  held  at 
Soldiers’  Field,  Chicago,  July  26,  fea¬ 
turing  the  eight  amateur  champions  of 
Germany  against  Chicago’s  own  Golden 
(ilove  winners,  are  being  made  under 
the  direction  of  Arch  Ward,  Tribune 
sjKirts  editor. 

The  Tribune  is  paying  the  expenses 
of  the  German  team’s  trip  to  .America. 
Accompanied  by  Frederich  Burger,  pres¬ 
ident  of  the  German  .\mateur  Boxing 
.Association,  the,  German  team  sailed 
for  the  United  States  on  the  “Europa,” 
July  10.  They  will  arrive  in  New  York, 
July  17,  and  will  be  met  by  Mr.  Ward 
and  Westbrook  Pegler,  Tribune  syndi¬ 
cate  sports  writer. 

Following  the  success  of  the  first 
international  tournament  a  year  ago. 
when  the  French  team  fought  the 
Golden  Gloves  champions  and  attracted 
a  crowd  of  40,000  spectators,  the  Trib¬ 
une  decided  to  make  these  tournaments 
an  annual  affair. 

The  German  team  has  been  tried  and 
tested  in  international  competition  in 
Berlin,  following  the  Munich  finals  of 
the  11  regional  winners.  Max  Schmel- 
ing  has  been  given  the  fighters  last- 
minute  pointers. 

The  Chicago  champions  will  begin 
training  next  week  at  I.ake  Wawasee. 
Ind.  Wilfrid  Smith  and  Harvey  Wood¬ 
ruff.  Tribune  sports  writers,  have  been 
assigned  to  cover  their  activities.  Mr. 
Pegler  will  accompany  the  German  box¬ 
ers  from  New  York  and  write  of  their 
training  preparations. 

Upon  their  arrival  in  Chicago,  the 
German  boys  will  be  quartered  at  the 
Germania  Club.  On  July  23  a  civic 
demonstration  has  been  arranged  at 
which  German  citizens  will  greet  the 
boxers.  Work  has  started  on  the  ring¬ 
side  construction  at  Soldiers’  Field. 
There  will  be  46,000  reserved  seats  and 
another  40,000  general  admission  tickets. 


Daily  Motoriring  Routes 

The  South  Pend  (Ind.)  S^m's-Times 
in  recent  months  has  increased  its  motor 
distribution  until  it  now  has  25  routes 
covering  2,000  miles  daily,  according  to 
George  Schmid,  circulation  manager. 
More  routes  are  being  planned.  Rural 
readers  on  these  routes  now  receive  the 
same  editions  as  are  delivered  by  car¬ 
riers  in  the  city.  The  daily  provides 
steel  enameled  tubular  boxes  placed 
along  the  highway  by  the  subscribers’ 
homes.  Distributors  are  charged  for 
the  copies  taken  out  cutting  down  the 
number  of  accounts.  Each  owns  his 
own  car  and  is  paid  on  a  mileage  basis. 


Richmond  Carrier*  Take  Trip 

Thirty-six  carrier  boys  of  the  Rich¬ 
mond  Times-Disf'atch,  winners  in  a 
recent  subscription  contest,  left  Rich¬ 
mond  July  7  for  a  boat  trip  to  Baltimore 
and  a  tour  of  Maryland  and  Eastern 
Pennsylvania.  They  were  accompanied 
by  C.  D.  Jones,  circulation  manager  of 
the  paper,  and  J.  Ford  Moyer  and  B.  F. 
Crump,  district  managers.  They  re¬ 
turned  July  10. 


Conducting  Carrier  School 

The  Des  Moines  Register  attd  Trib¬ 
une  is  conducting  a  school  each  Satur¬ 
day  morning  for  carrier  salesmen  who 
have  just  joined  the  organization>  The 
class  is  in  charge  of  J.  A.  Swan,  car¬ 
rier  promotion  manager,  who  instructs 
the  boys  in  methods  of  approach  and 
selling  of  the  paper. 

Carrier*  Guest*  of  Daily 

More  than  100  Passaic  (N.  J.) 
Herald-Neu'S  newspaper  boys  enjoyed  a 
swim  at  Areola  Pool  July  7  as  guests 
of  the  paper  under  the  guidance  of 
Jere  Healy,  circulation  manager. 


DELIVERED  DAILIES  BY  BOAT 


Despite  unusually  high  waters, 
the  morning  edition  of  the  Kansas 
City  Star  was  distributed  on  time  to 
subscribers  at  Em]xjria,  Kan.,  July  6, 
after  completing  the  task  of  transporta¬ 
tion  by  rowboat  where  the  highway  was 
under  water.  The  picture  shows,  John 
Logan  of  Topeka  (left)  and  Harold 
Haidly,  Topeka,  truck  drivers  for  the 
Star,  in  bathing  suits  arriving  at  Em¬ 


poria  with  the  newspapers  in  the  stern 
of  their  boat.  T.  C.  Russell,  route 
manager  of  the  Star,  arranged  for  the 
boat  at  Topeka,  where  it  was  loaded 
onto  the  newspaper  truck.  When  the 
truck  could  go  no  farther,  the  boat 
was  launched,  the  journey  completed, 
and  the  papers  delivered  to  E.  K. 
Morrison,  the  Star’s  distributor  at 
Emporia. 


CARRIERS  VISIT  WASHINGTON 


Forty  From  Detroit  New*  Spend 
Five  Day*  in  Capital 

Forty  carrier  boys,  winners  in  a  con¬ 
test  conducted  by  the  Detroit  News,  in 
which  more  than  1,500  carriers  partic¬ 
ipated  from  Jan.  15"  to  April  15,  left 
Detroit  July  9.  in  a  special  car  for  a 
five-day  educational  tour  of  Washing¬ 
ton.  Enroute  they  stopped  at  Harper’s 
Ferry,  made  famous  by  John  Brown’s 
raid.  In  Washington  the  party  was 
escorted  by  guides  through  the  Capitol. 
White  House,  Bureau  of  Printing  and 
Engraving  and  later  visited  the  Na¬ 
tional  Cemetery  at  Arlington,  Mt.  Ver¬ 
non,  Monticello,  the  Naval  Academy  at 
.Annapolis  and  other  places  of  interest. 
They  also  visited  the  National  Museum 
and  saw  the  “Spirit  of  St.  Louis,”  the 
National  Art  Galleries,  the  Roosevelt 
.Animal  Collection  and  ascended  the 
Washington  Monument. 

Roy  B.  Haan,  assistant  circulation 
manager,  headed  the  party. 


“Cla**i  Find*”  Prize* 

As  a  means  of  getting  specific  in¬ 
formation  regarding  readers’  likes  and 
dislikes  and  attracting  readers  to  the 
classified  columns  of  the  paper,  Chicago 
American  is  "paying  $20  in  cash  every 
day  in  connection  with  its  “Classi  Finds” 
promotion  feature.  Names  of  20  read¬ 
ers  are  published  in  the  classified  section 
each  day.  These  people  are  invited  to 
come  to  the  office  and  answer  certain 
brief  questions  regarding  the  editorial 
content  of  the  paper. 


Booklet  in  School 

A  small  volume  of  facts  about  .Alaska 
published  recently  by  the  Ketchikan 
Chronicle,  largely  to  take  up  slack  time 
in  news  and  composing  rooms  of  the 
newspaper,  has  been  selected  by  the 
federal  bureau  of  Indian  affairs  and  the 
territorial  commissioner  of  education 
for  a  place  in  200  public  schools  of 
.Alaska. 


Ha*  Fingerprint  Bureau 


PUBLIC  ACCEPTS  NEW  PRICE 

Lo*  Angela*  New*  Sell*  Out  at  Three  1 
Cent*  in  New,  Larger  Size 

The  first  issue  of  the  Los  Angeles  a 

Illustrated  Daily  News  to  be  issued  at  I 

the  increased  price  of  three  cents  per  ii 

copy  and  in  the  new  six-column,  IS-inch  a 

size  was  a  sell-out,  according  to  E.  G.  y 

Patterson,  business  manager. 

“The  public  accepted  the  paper  at  a 

the  new  price  with  enthusiasm,”  Mr.  d 

Patterson  told  FZditor  &  Pl'blisher  this  r 

week.  “We  had  a  sell-out  and  actually  a 

lost  thousands  of  sales  because  we  ran  } 

short  of  newsprint.  This  was  due  to 
the  unexpected  consumption  required  to  i 
get  the  new  presses  into  their  stride."  ” 

The  Illustrated  Daily  News  went  to  [ 
its  new  size  and  new  price  July  6. 

E.  Manchester  Boddy,  publisher,  an-  '  ’ 

nounced  at  the  time  that  the  purpose  * 
was  to  make  the  reading  public  pay 
enough  to  make  the  paper  pay  for  itself 
and  a  reasonable  profit.  ■ 


I**ue<l  “Convention”  Extra  I  ( 


The  Vancouver  (B.  C.)  Sun  dis-  f 
tributed  special  “convention”  issues  to  “ 
delegates  to  the  Pacific  Advertising  ' 
Clubs  Association  at  their  meeting  in 
A'ancouver  last  week.  Pages  one  and  ^ 
two  of  the  noon  edition  were  replated  ^ 
for  the  extra  edition.  In  all  editions  of 
Tuly  6  the  Sun  carried  a  front  page  2 
cartoon  depicting  the  power  of  adver-  t 
tising.  The  special  edition  carried  the  j 
convention  program,  and  an  eight-col-  i 
umn  photograph  of  the  delegates.  s 

Sponsored  Excursion  ] 

.A  boat  excursion  from  Detroit  to  { 
Put-in-Bay  was  sponsored  by  the  Royal  i 
Oak  (Mich.)  Daily  Tribune  for  its  i 

readers  July  14.  Coupons  for  the  ex-  i 

cursion  were  run  in  the  paper.  \ 


Giving  Away  SO  Automobile*  J 

Fifty  automobiles  will  be  given  away 
to  the  winners  of  the  new  “Jig-Saw  j 
Presidential  Game”  announced  by  the  ] 

Chicago  Herald  and  Examiner.  i  j 


Effective  Modern  i 
Typefaces 

are  available  to  the  Ludlow- 


Five  Join  California  Group 

Five  circulation  managers  recently 
joined  the  California  Circulation  Man¬ 
agers’  Association.  They  are :  Oscar 
W.  Pratt,  circulation  director,  Fresno 
Pee  and  Republican,  and  Fresno  Trib¬ 
une;  Byron  H.  Markey,  city  circulator, 
Fresno  Bee;  Alexander  Sehers,  coun¬ 
try  circulation  manager,  Fresno  Bee; 
E.  White,  city  circulator  for  the  Fresno 
Tribune,  and  Milton  Angle,  circulation 
manager,  Sacramento  Union. 

Host  to  Carrier* 

About  20  newspaper  boys  were  the 
guests  of  J.  W.  Gentry,  bookkeeper  of 
the  IVaynesboro  (Va.)  News-Virginian, 
recently  at  Back  Creek,  a  local  swim¬ 
ming  resort,  where  they  enjoyed  a  swim 
and  a  picnic  supper. 

Prize*  for  Fish  Stories 

The  San  Antonio  Light  sports  de¬ 
partment  recently  conducted  a  fish  story 
contest,  with  various  local  firms  offer¬ 
ing  prizes  for  the  best  story  of  the  week. 

Featuring  Industrial  New* 

The  Springfield  (Mass.)  Sunday  Re¬ 
publican  is  devoting  a  page  to  indus¬ 
trial  news  of  western  Massachusetts. 


Add*  New  Feature 

The  Poston  Daily  Record,  recently 
.started  a  new  column  called  “What’s 
Troubling  You.”  written  by  Joan  Low¬ 
ell,  feature  writer. 


Carrier*  Attend  Picnic 

The  Globetrotters,  80  boys  comprising 
the  carrier  organization  of  the  Dodge 
City  (Kan.)  Globe,  held  their  annual 
picnic  at  the  Country  Club  recently. 


As  an  aid  for  identification  and  in¬ 
surance  against  kidnaping,  the  Freedom 
(Okla.)  Co//,  recently  established  a  free 
fingerprint  service,  in  which  parents  are 
permitted  to  have  their  children  finger¬ 
printed  and  recorded.  Miss  Ruth  Hin¬ 
ton,  editor  of  the  paper,  believes  the 
paper  is  the  first  to  establish  this  type 
of  service. 


equipped  composing  room- 
typefaces  your  advertisers  will 
heartily  appreciate  and  use  to 
advantage. 


rs  Ludlow  Typograph  Co. 

O.  K.  Mitchell,  former  country  cir-  *  ^  ' 

culation  manager,  Los  Angeles  Evening  2032  Clybourn  Ave.,  Chicago 

Express,  has  been  appointed  circulation  '  ' 

manager  of  the  I  entura  (Cal.)  County  m  lublow  tempo  meoiuM  and  rtupo  uisht 


_ _ _ *vu4  can 


(P«nn«yW*nU)  D«l  y  mm  ■  ^  know,  th^ 

•  W.  h.ve  put  on  many  cont«t«  “"i^;rVenU*m.n  -  the  men 

„rn.  ere  thorougWy  .*»>••»«» . 

lame. 


©he  CIharle5  Parf  loufedo. 

Circulation-Building  Experts 

Sixth  Floor,  Occidental  BuHdtng^  Indianapolis, Indiana ■ 
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WILL  R.  SMALL,  65,  former  pub¬ 
lisher,  IdmnlU  (Ind.)  Observer 
and  former  advertising  manager  of  the 
iogansfiort  Journal,  died  at  his  home 
in  Indianapolis,  recently.  He  had  been 
a  printers'  supply  salesman  for  several 
years. 

Michael  J.  O’Connor,  former  man¬ 
aging  editor,  Scioark  (N.  J.)  Ledger, 
di^  July  7,  after  a  heart  attack.  In 
recent  years  he  had  been  an  auctioneer 
and  chairman  of  the  Newark  Board  of 
,\djustment. 

Charles  C.  Goodrich,  of  York  Har¬ 
bor,  Me.,  a  director  of  the  B.  F.  Good¬ 
rich  Company,  Akron,  which  his  father 
founded,  died  July  10  at  his  home  after 
a  long  illness.  Prior  to  1907  he  was 
active  in  the  management  of  the  com¬ 
pany. 

A.  P.  Burdick,  53,  owner  of  the 
Sortomille  (Kan.)  Nervs  and  former 
editor,  died  recently  at  Wichita.  At 
the  time  of  his  death  he  was  a  federal 
grain  inspector  in  Kansas  and  Colorado, 
but  retained  ownership  of  the  Norton- 
ville  property. 

Frank  T.  Woods,  43,  formerly  presi¬ 
dent  of  the  mailers’  union  at  Kansas 
City,  died  last  week  in  Kansas  City. 

Albert  Sherwood,  55,  for  more  than 
20  years  assistant  chief  electrician  of 
the  Chicago  Herald  and  Examiner,  died 
July  11  in  Los  Angeles  following  an 
illness  of  several  months.  Mr.  Sher¬ 
wood  was  electrician  in  charge  of  in¬ 
stallation  of  printing  presses  at  the 
Herald  and  Examiner  when  that  news¬ 
paper  moved  from  its  former  location 
at  Madison  and  Franklin  streets  to  its 
present  home  in  Hearst  Square.  Leav¬ 
ing  Chicago  10  years  ago,  Mr.  Sher¬ 
wood  went  to  Los  Angeles.  For  the 
past  five  years  he  had  been  with  the 
Los  Angeles  Neivs. 

Albert  Day  Wilhelm,  Jr.,  until  re¬ 
cently  general  manager  of  the  M.  M. 
Kelly  Advertising  Agency,  Inc.,  Buf¬ 
falo,  was  drowned  while  swimming  in 
Lake  Erie  July  9. 

John  H.  Long,  44,  for  six  years  a 
member  of  the  credit  department  of 
the  San  Diego  (Cal.)  Union  and  Trib- 
\me,  died  recently. 

George  W.  Fiske,  79,  mailing  rocim 
superintendent,  Batavia  (N.  Y.)  Daily 
Seu's,  died  July  3  at  the  Batavia  Hos- 
lital. 

Mrs.  Mary  Kalor  Hutchinson, 
ior  many  years  with  the  Brockton 
Mass.)  Times,  died  July  7,  at  her  home 
n  East  Jaffrey,  N.  H.  She  was  a  mem- 
xr  of  the  New  Hampshire  Republican 
State  Committee. 

Col.  William  E.  Rothery,  63,  presi- 
ient  of  a  Charlotte,  N.  C.,  brokerage 
oncern  that  carried  his  name,  and  for- 
ner  newspaperman  and  diplomat,  died 
n  Charlotte  July  9.  In  the  early  days 
)f  his  career  he  was  with  dailies  in 
i’ortland.  Ore.,  San  Francisco  and  Los 
\ngeles. 

Mrs.  Mary  Clark  Montgomery,  66, 
nfe  of  Walter  S.  Montgomery,  pub- 
isher  of  the  New  Albany  (Ind.)  Trib¬ 
ute,  died  July  9  at  her  home.  She  had 
osisted  her  husband  in  publishing  news- 
spers  in  four  Indiana  cities,  and  had 
xen  a  prominent  worker  in  the  Indiana 
Republican  Editorial  Asscxriation. 

■ - • - 

**The  Direct  To  You" 
Service 

SEE  SYD  CLARKE 

(Ttirel  Expert) 

FIRST 


Intemationel  'Serrlee 
Rae  dee  PetlteOtamps 
PARIS 


OeMe  A4iMeet  IMwtellr  Perts 

I 

- - - 


Daniel  W.  Williams,  69,  father  of 
Ben  Ames  Williams,  magazine  writer, 
and  for  many  years  publisher  of  the 
Jackson  (O.)  Standard- Journal,  died  in 
a  hospital  in  Columbus,  July  9.  He 
was  a  student  of  nature  and  recently 
had  been  writing  a  nature  column  for 
the  Columbus  (O.)  Cithen. 

Thomas  Collett,  82,  father  of 
Charles  and  Harry  Collett,  publishers  of 
the  1  ronton  (O.)  Neios,  died  at  his 
home  in  that  city  this  week.  Mr.  Col¬ 
lett  at  one  time  served  as  editor  of  the 
Portsmouth  (O. )  Times. 

Clement  C.  Woodard,  former  press¬ 
man  on  the  Nezo  York  Times  for  20 
years,  died  of  heart  disease  at  Washing¬ 
ton  Sanitarium,  Takoma  Park,  Md., 
July  11.  Mr.  Woodard  was  born  in 
Washington,  Aug.  1,  1859,  and  had  been 
living  in  that  city  since  his  retirement 
from  the  Times  on  a  pension  several 
years  ago. 

Charles  Noble  Gregory,  80,  inter¬ 
national  lawyer  and  for  17  years  an 
editor  of  the  American  Journal  of  In¬ 
ternational  Lazo,  died  at  his  home  in 
Washington,  D.  C.,  July  10. 

Henry  M.  Rose,  74,  assistant  secre¬ 
tary  of  the  Senate  since  1905  and  prior 
to  that  a  widely-known  editor  and  pub¬ 
lisher  in  Michigan  died  at  his  home  in 
Washitlgton,  D.  C.,  recently.  The  body 
was  sent  to  Grand  Rapids  for  burial. 

Mrs.  Edith  Charlotte  Miller, 
wife  of  Worth  C.  Miller,  publisher  of 
the  Buena  Park  (Cal.)  News,  died  re¬ 
cently  at  Long  Beach,  Cal.,  after  an 
illness  of  two  years. 

Albert  B.  Christenson,  67,  veteran 
Wisconsin  newspaperman  died  in  the 
Marathon  hospital,  Wausau,  July  7.  He 
started  his  career  as  a  printer  with  the 
Oshkosh  (Wis.)  Northzvestern.  He 
worked  at  his  trade  for  about  30  years 
during  which  time  he  was  twice  pub¬ 
lisher  of  the  Merrill  (Wis.)  News. 
Later  after  disposing  of  his  interest  in 
the  News  he  had  charge  of  the  Merrill 
Daily  Herald  mechanical  department. 

H.  J.  B.  Morris,  31,  editor  of 
Adz'ertising  Display,  London  monthly 
ppblished  by  the  .ddz’crtiser’s  Weekly, 
was  found  shot  dead  at  his  home  re¬ 
cently.  Morris  was  considered  one  of 
the  most  brilliant  of  trade  journal  edi¬ 
tors  in  England.  His  health  had  been 
undermined  by  war  experiences. 


POPULARITY  CONTEST 

The  Sheboygan  (Wis.)  Press  is 
sponsoring  its  second  annual  popularity 
contest  to  select  ‘‘Miss  Sheboygan  of 
1932”  and  reward  her  with  a  16-day 
vacation,  including  a  cruise  of  the 
Caribbean  sea  and  the  West  Indies. 
Other  prizes  will  also  be  awarded. 
Each  cash  dollar  spent  with  Sheboygan 
business  firms  cooperating  with  the 
Press  will  entitle  the  spender  to  cast 
100  votes  in  the  contest. 


MARKS  60TH  ANNIVERSARY 

The  Hutchinson  (Kan.)  Nezvs  marked 
its  60th  birthday  July  4.  A  special 
edition  was  published  to  commemorate 
the  occasion. 
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HARRY  F.  BAKER 

Harry  F.  Baker,  41,  associate  editor 
of  the  Boot  and  Shoe  Recorder,  trade 
paper,  died  at  his  home  in  Ridgefield, 
X.  J.,  July  7  of  a  heart  attack.  He 
was  born  in  Dayton,  O.,  and  was  grad¬ 
uated  from  the  University  of  Michigan. 
He  began  his  career  as  a  reporter  on 
Dayton  newspapers,  and  later  came  to 
New  York  where  he  was  with  Inter¬ 
national  News  Service  and  the  Nezv 
York  Tribune  as  a  financial  news  re¬ 
porter.  He  was  with  the  Boot  and 
Shoe  Recorder  14  years,  and  from  1929 
to  1931  was  editor  of  Hosiery  Age,  a 
subsidiary  publication. 

GUY  CLEMMITT 

Guy  Clemmitt,  religious  editor  of  the 
Cleveland  Plain  Dealer,  died,  July  9,  at 
the  age  of  42.  He  was  born  in  Lexing¬ 
ton,  Va.,  and  started  newspaper  work 
as  a  reporter  on  the  Baltimore  Sun  in 
1911.  Following  that  he  took  a  minis¬ 
terial  course  in  the  Bible  Institute  of 
Canton,  O.  Later  he  served  as  reporter 
and  assistant  city  editor  of  the  Canton 
Repository. 

WILLIS  C.  THOMAS 

Willis  C.  Thomas,  65,  publisher  of 
the  Montebello  (Cal.)  News,  the  East 
Los  Angeles  Gazette  and  the  Pico- 
Rivera  Nezvs,  and  Mrs.  Thomas  were 
killed  July  6  when  their  can  ran  into  a 
street-car  while  trying  to  avoid  hitting 
another  car  near  Norw'alk,  Cal.  Mrs. 
Thomas  was  killed  instantly  and  her 
husband  died  later  in  a  hospital. 

M.  J.  PHILLIPS 

Michael  J.  Phillips,  55,  former  editor 
of  the  Santa  Barbara  (Cal.)  Daily 
News,  died  recently  at  Pasadena,  Cal. 
For  several  years  he  had  been  with  the 
Keystone  Publishing  Company,  Los 
Angeles  trade  journal  publishers,  as 
editor  of  their  various  magazines.  He 
was  the  author  of  several  books. 

PAPER  MILLS  SOLD 

Sale  of  the  Nashwaak  Pulp  and 
Paper  Company,  Ltd.,  mills  and  real 
estate  at  Union  Point,  near  St.  John. 
N.  B.,  to  the  Port  Royal  Pulp  and 
Paper  Company,  Ltd.,  with  head  offices 
in  Quebec  City,  was  announced  re¬ 
cently.  The  transaction  does  not  include 
the  extensive  timber  holdings  of  the 
Nashwaak  Company  on  the  Nashwaak 
and  Southwest  Miramichi  Rivers. 


YOU'VE  HAD 
AN  IDEA 

VOU’D  like  to  give  better 
'  coverage  to  a  news  field. 

Or  there's  a  local  feature 
you’ve  wanted  to  build  up,  a 
department  you’d  like  to  start, 
or  something  else  you’ve  al¬ 
ways  wanted  to  do  to  improve 
your  paper. 

You’ve  always  wanted  to  in¬ 
crease  its  attractiveness  if  you 
could  only  find  the  right  man 
for  the  job.  He’s  waiting  for 
you  —  listed  with  the  Person¬ 
nel  Bureau  of  Sigma  Delta  Chi, 
a  national  organization  of 
trained  newspaper  and  maga¬ 
zine  men. 

Write  or  wire  — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


No  Charge  to  Employers 


DANIEL  F.  SHEDD 

Daniel  F.  Shedd,  father  of  Fred 
.Shedd,  editor  of  the  Philadelphia  Bulle¬ 
tin  and  president  of  the  American 
Society  of  Newspaper  Editors,  died  in 
Haverhill,  Mass.,  July  9.  He  was  born 
in  Frances  Town,  N.  H.,  and  served 
with  the  13th  New  Hampshire  Infantry- 
in  the  Civil  War. 


LEOPOLD  JORDAN 

Leopold  Jordan,  journalist,  play¬ 
wright  and  author,  died  July  10  at  his 
home  in  Berkeley,  Cal.  He  wrote  sev¬ 
eral  plays  for  the  late  Rose  Coghlan 
and  later  was  manager  for  Olga 
Nethersole  on  her  Australian  tour. 


$50,000  LIBEL  SUIT 

A  $50,000  libel  suit  was  filed  July  6 
by  Councilman  Gnver  C.  Oberle  against 
J.  Pelletiere,  publisher  of  the  Palisades 
Park  (N.  J.)  Information  based  on  a 
letter  signed  “Taxpayer”  in  the  issue  of 
May  21. 


k 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 

Omaha  World -Herald 

Omaha,  Nebraska 

Ask  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  111  West  Washington 
Street 

New  York:  Daily  News  Bldg. 

220  East  42nd  St. 

San  Francisco:  First  National 
Bank  Building 


J 


IheWELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


NEW  YORK 
BROOKLYN 
OUT  OF  TOWN 

BACK  NUMBER 
NEWIPAPER5 

Hotalinc'i  New/ Agency 

TIME5  BUILDING 

NfW  YORK  CITY 

Tel.  BRyant  9  0344 
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FIELD  MANAGERS  TO  MEET 

Round  Table  DUcuesions  Will 

Dominate  Chicago  Convention 

Annual  meeting  of  Newspaper  As¬ 
sociation  Managers,  composed  of 
state  and  regional  press  association 
managers,  will  be  held  in  Chicago 
Aug.  29,  30  and  31  and  Sept.  1,  Harry 
B.  Rutledge,  Norman.  Okla.,  presi¬ 
dent  of  the  organization  and  field 
manager  of  the  Oklahoma  Press  .As¬ 
sociation  has  announced. 

A  four-day  program  is  being  pre¬ 
pared  by  the  officers  most  of  which 
will  be  in  the  nature  of  round-table 
discussions  of  problems  vitally  af¬ 
fecting  the  country  newspapers  of 
the  United  States. 

Several  awards  and  prizes  will  be 
given. 

For  the  best  report  of  the  year’s 
work,  the  National  Editorial  Asso¬ 
ciation  will  give  three  cash  prizes  of 
$25.  $15  and  $10. 

For  the  best  oral  report  made  at 
the  meeting  on  some  project  car¬ 
ried  on  by  an  association  manager 
during  the  year,  a  hat  will  be  given 
by  John  L.  Meyer  of  the  John  L. 
Meyer  Press  Exchange,  Madison, 
Wis. 

For  the  best  report  on  the  subject 
“Methods  and  Facilities  of  Financing 
My  Association,”  the  president’s 
prize,  a  $15  pen  and  pencil  set,  will 
be  given  by  Mr.  Rutledge. 

Other  officers  of  the  association 
are  James  Weir,  West  Virginia  man¬ 
ager,  vice-president:  and  Herman 
Roe.  Minnesota,  secretary-treasurer. 
Directors  are  W.  N.  Hardy,  Pennsyl¬ 
vania,  J.  S.  Hubbard,  Missouri,  and 
John  B.  Long,  California. 


FRAUD  ADVERTISER  PAROLED 

.An  advertisement  which  appeared  in 
ten  North  Mississippi  newspapers 
headed  “Do  You  Want  Employment” 
and  asserting  that  $5,000,000  was  being 
spent  on  the  Mississippi  coast,  brought 
the  arrest  recently  of  C.  D.  Farmer, 
Gulfport,  on  a  charge  of  false  pretense. 
The  advertisement  was  signed  Employ¬ 
ment  Bureau,  Gulfport,  Miss.,  and  re¬ 
quested  a  $1  fee,  which  would  be  re¬ 
turned  if  work  was  not  obtained  in 
30  days.  Upon  promise  to  return  the 
money  he  was  paroled  to  his  attorney 
when  tried  at  Gulfport. 


LIBEL  ANSWERS  FILED 

.Answers  were  filed  to  libel  actions 
brought  by  the  Rev.  John  T.  Prout 
against  the  New  York  American  and 
the  New  York  Evening  Journal  in  the 
New  York  County  Supreme  Court  this 
week.  Articles  complained  of  described 
the  plaintiff  as  an  unfrocked  priest. 
He  is  acting  as  his  own  counsel.  Gen¬ 
eral  denials  are  made  by  both  news¬ 
papers. 

OUTLOOK  SOLD  FOR  $12,500 

The  Outlook  ami  Imief'cndcnt  W'as 
sold  at  a  bankrupt  sale  June  30  to 
Frank  .A.  Tichenor.  publisher  of  Aero 
Digest,  Spur  and  other  magazines,  who 
announced  that  he  would  revive  the 
publication  and  restore  most  of  its  em¬ 
ployes  to  their  former  positions.  An 
unsuccessful  bidded  for  the  property 
was  Funk  &  Wagnalls,  publishers  of 
the  Literary  Digest. 

NEW  LIBEL  TRIAL  DENIED 

A  new  trial  in  the  libel  case  of  Nan 
Britton,  author  of  “The  President’s 
Daughter,”  who  sued  C.  A.  Klunk. 
Marion,  O.,  hotelkeeper,  for  $50,000 
for  selling  a  book  entitled  “The  Answer 
to  ‘The  President’s  Daughter,”’  was 
denied  in  federal  court,  Toledo,  last 
week.  A  jury  gave  a  verdict  for  the 
defendant  when  the  case  was  tfied  last 
fall. 

“BEAN  BALL"  BANNED 

As  the  result  of  an  attack  on  the 
“bean  ball”  in  major  league  baseball 
by  Edward  J.  Geiger,  Chicago  Ameri¬ 
can  sports  editor,  in  his  column,  “Geiger 
says,”  William  Harridge.  president  of 
the  American  League,  has  informed 
umpires  of  that  league  to  put  a  ban 
on  this  dangerous  pitching,  practice. 


ADVERTISING  PLAN  ADOPTED 

Meat  Producers  and  Packers  to 
Deduct  from  Sales  for  Fund 

Adoption  of  a  new  schedule  of  fees 
to  be  charged  at  Iowa  packing  centers 
as  contributions  to  a  meat  advertising 
fund  will  take  place  July,  according  to 
a  decision  of  meat  producers  and  pack¬ 
ers  at  a  recent  meeting.  It  was  agreed 
that  packers  should  deduct  J  cent  from 
the  price  of  each  hog  and  each  calf, 
i  cent  on  each  sheep  and  lamb,  and  1 
cent  on  each  head  of  cattle. 

Packers  will  duplicate  a  like  amount 
on  each  head  of  livestock  and  the  pro¬ 
ceeds  will  be  turned  over  to  the  national 
livestock  and  meat  board  for  an  edu¬ 
cation  program  on  the  uses  of  meat. 
Markets  at  Omaha  and  St.  Joseph  are 
already  collecting  the  increased  fees, 
and  Sioux  City  and  St.  Paul  are  under¬ 
stood  to  be  considering  use  of  the  plan. 

JOINS  FENGER-HALL 

V.  E.  .Atkinson,  Jr.,  for  three  and  a 
half  years  national  advertising  manager 
of  the  Billings  (Mont.)  Gacette,  has 
joined  the  staff  of  the  Fenger-Hall 
Company,  Ltd.,  newspaper  representa¬ 
tives,  with  headquarters  in  San  Fran¬ 
cisco.  Mr.  Atkinson  was  for  five  years 
with  the  Columbus  Ohio  State  Journal 
and  the  Columbus  Dispatch.  Previous 
to  his  latest  work  in  Montana  he  was 
advertising  manager  of  the  Pomeroy 
(O.)  Tribune  owrf  Tribune-Telegraph. 


RESULTS  PLEASE  STORE 

Dodge  City,  Kan.,  Firm  Took  4-Page 
Section  in  Daily 

Eckles  Brothers  Department  store 
used  a  four-page  section  in  the  Dodge 
City  (Kan.)  Globe  last  week  to  an¬ 
nounce  its  annual  July  sale.  This  is 
one  of  the  largest  department  store  ad¬ 
vertisements  ever  run  in  the  Globe. 

“In  spite  of  the  smallest  wheat  crop 
since  1927  and  a  depressed  market  for 
products  of  this  agricultural  community, 
our  annual  July  clearance  sale  is  get¬ 
ting  a  fine  response,”  a  store  official 
said  on  the  fifth  day  of  the  sale.  “There 
is  more  interest  in  good  values  this 
year  than  formerly  and  the  customers 
shop  wisely.  We  are  pleased  with  the 
results.” 

PRESS  AIDS  TAX  FIGHT 

Eight  Oklahoma  newspapersmen  were 
nam^  on  a  policies  committee  of  the 
New  Citizen’s  League  formed  in  Okla¬ 
homa  City  to  fight  Governor  Murray’s 
income  tax  bill.  They  are :  E.  K. 
Gaylord,  publisher,  Oklahoma  City 
Oklahoman  And  Times;  Carl  C.  Magee, 
editor,  Oklahoma  City  News;  Eugene 
Lorton,  publisher,  Tulsa  World;  Richard 
Lloyd  Jones,  editor,  Tulsa  Tribune: 
Raymond  Fields,  editor,  Guthrie  Daily 
Leader;  J.  W.  Norton,  editor,  Nozvata 
Star;  N.  A.  Nichols,  business  manager, 
F.l  Reno  American,  and  C.  S.  Storm, 
co-publisher,  Waurika  News-Democrat. 


WARNS  AGAINST  SOLICITOR 

Newspaper  publishers  are  warned  by 
the  Cedar  Rapids  (la.)  Tribune  to  be 
on  the  lookout  for  an  advertising  solici¬ 
tor  going  under  the  name  of  S.  A 
Traver,  who  contracted  for  space  iii 
the  Tribune  and  then  left  town  without 
making  a  final  settlement.  Traver  buys 
the  space  outright  and  then  resells  it 
under  the  caption  of  “Notables  of 
. ,”  whatever  town  he  is  work¬ 
ing  in.  The  Tribune  carried  a  notice 
at  the  head  of  the  write-ups  to  tte 
effect  that  Traver  was  an  independent 
writer  and  not  a  member  of  the  'Tribune 
staff.  He  had  excellent  credentials  and 
letters  of  introduction  from  several 
large  dailies. 

ROUTED  BANDITS 

Charles  D.  Simeral,  former  news¬ 
paper  editor,  proved  to  two  holdup  men 
this  week  in  Steubenville,  O.,  that  he  is 
not  afraid  of  guns.  Hearing  his  watch¬ 
dog  barking  the  other  night,  Mr. 
Simeral  went  out  to  investigate.  He 
was  attacked  by  a  couple  of  prowlers, 
who  poked  a  revolver  into  his  ribs.  Mr! 
Simeral  struck  the  gun  down,  breaking 
open  the  barrel  and  spilling  the  bullets 
on  the  ground.  His  assailants  fled. 

MARKS  60TH  ANNIVERSARY 

The  Hutchinson  (Kani)  Veter  marked 
its  60th  birthday  July  4.  A  special 
edition  was  published. 


Supplies  and  Equipment 


DAY  AND  NIGHT 
EMERGENCY  SERVICE 

The  manner  in  which 
the  Hoe,  24 -hour, 
night  and  day  emer¬ 
gency  and  repair  de¬ 
partment  functions 
in  getting  replace¬ 
ment  parts  out  in  the 
minimum  of  time  is 
not  a  hit  or  miss 
affair.  It  is  a  posi¬ 
tive,  dependable 
service,  efficiently  or¬ 
ganized  in  personnel 
and  facilities  and 
equipped  with  a  large 
stock  of  parts,  for  the 
sole  purpose  of  help¬ 
ing  publishers. 

R.  H0E&C0.y  Inc. 

O.nmd  Offlma 

ISSth  St.  and  East  River 
S  New  York  Qty  / 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  jour  nearest 
G*B  sales  office 


GENERAL  ELECTRIC 


Rebuilt  Presses 

SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
HOE  Sextuples. 

DUPLEX-4  Duplex  16-page  Tubulars, 
single  or  twins. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 

Ntin  Oace  t  Factory . PlaIntcIS,  N.  J. 

New  York  OMee . Brokaw  BIBi-.  1457  Broatway 

Chieaie  OSce . Maaatnock  Black 


To  get  a  full,  satisfying  interpretation  of  that 
amazing,  fascinating  phenomenon  known  as  the 
Modern  Newspaper 

Read  EDITOR  &  PUBLISHER  Every  Week 


Stereotype  Room 
Efficiency 

Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  at  far  as  possible. 

Moulding  Blankets 

Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(AD  Siaea) 

Space  Packing  Felt 
4  Thieknesses — No.  25, 

No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 

New  England  Newspaper 
Supply  Company 
Woreester,  Maas.,  U.  S.  A. 
Cable  Address  NENSCO 
W3rcester,  Mass. 

CUTTING 

RUBBERS 

RUBBER  INK 

ROLLERS 
PRESS  TAPE 

and  CLIPS 

Stereotype  Supplies 

WET  MAT  DRY  MAT 

American  Publishers 
Supply 

P.  O.  Box  131,  West  Lynn,  Ma* 
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tax  lists  under  fire 

Effort*  Being  Made  to  Decrease 
Their  Publication  on  Coast 

That  an  orRanized  effort  may  be  made 
throughout  California  to  decrease  ma¬ 
terially  the  publication  of  tax  delinquent 
lists  in  newspapers,  if  not  eliminate 
,uch  publication  entirely,  is  indicated  by 
recent  developments  in  widely  separated 
parts  of  the  state. 

Rate  and  space  reductnms  are  being 
urged  in  two  counties  by  county  super¬ 
visors,  while  at  least  two  state  bills  are 
to  be  introduced  doing  away  with  publi¬ 
cation  of  tax  delinquent  notices  in  news- 

paP*'"®-  .  1  -1 

In  Yuba  county  the  supervisors  have 
i«n  waging  a  tight  for  several  months 
tn  effect  a  rate  reduction  (in  tax  de¬ 
linquent  notices,  while  in  \’entura 
county  the  I'ariii  Ilureau  has  charged 
that  the  Saiihi  I’aiila  Chronicle  and  its 
publisher,  Leo  .A.  Smith,  had  used  an 
unnecessary  amount  of  space  in  print- 
utg  the  county's  1931  list. 

.\t  the  request  of  the  N’entura  county 
unit  of  the  California  Newspaper  Piib- 
!i>hers  .Association.  Xeil  K.  Murray, 
president,  appointed  a  committee  to  in¬ 
vestigate  the  charge  made  by  the  Fariii 
Bureau.  The  committee  consisted  of 
Harry  S.  Webster,  San  I'ernardino  Sun 
ind  Telenrani.  cliairnian ;  Maitland  I\. 
Henry,  Lirerniorc  Herald;  and  ,A.  W. 
Flaherty,  Antioch  I.cdficr.  The  coni- 
■nittee’s  report  upheld  the  newspai>ers 
t  the  two  counties  where  specific 
iarges  had  been  made. 

ROBERT  B.  OLSON 

Robert  H.  Olson,  secretary  and  coini- 
<1  of  the  Sterling  Kngraving  Company, 
\ew  York,  and  a  well-known  figure  in 
jhoto-eiigraving  circles,  died  July  12  at 
lis  home  in  Hrooklyn.  at  the  age  of  5.s 
ears.  He  served  for  several  years  as 
<cretary  of  the  Photo- hingravers 
Board  of  Trade  of  New  York  and  also 
ud  been  secretary  to  .Adolph  .Scliuetz, 
president  of  the  International  Photo- 
Engravers  Ihiion.  He  was  born  in 
.  Minnesota  and  was  a  graduate  of  Col- 
Imbia  University  and  the  Columbia 
Law  School.  He  was  a  member  of  the 
Advertising  Club  of  New  York. 

ON  VACATION  IN  OZARKS 

Three  members  of  the  Kansas  City 
itar  staff,  on  vacation  are  taking  their 
amilies  to  the  Ozarks.  The  group  iii- 
ludes  C.  (i.  Wellington,  night  editor; 

M.  Collins,  assistant  editor  of  the 
I'eekly  Kansas  City  Star;  and  T.  C. 
Alford,  chief  of  the  Star's  Washington 
wean.  Calvin  lEby,  real  estate  editor, 
aid  Mrs.  Kby  have  left  on  a  vacation 
Tip  to  .Seattle.  J.  Harry  Jones,  as- 
iistant  city  editor,  is  also  on  vacation. 

SECOND  WAGE  CUT 

The  ninniihihani  Xczes  and  At/c- 
Etrald  have  announced  a  second  wage 
rduction  of  10  per  cent.  It  applies  to 
iD  except  the  mechanical  department 
vith  which  negotiations  for  an  adjust- 
Tcnt  in  the  union  scale  is  being  carried 
*.  The  first  wage  reduction  of  16fi 
itreent  was  made  one  year  ago.  ,A  two 
rteks*  vacation  with  jiay  is  still  granted 
fflployes. 

CROWN  WILLAMETTE  GAINS 

Consolidated  net  profit  of  the  Crown 
I  Mlliamette  Paper  Company,  a  division 
li  the  Crown  Zellerbach  Corporation. 
Counted  to  $2,233,920  for  the  fiscal 
at  ended  on  .April  .30.  coniiiaring  with 
11893.630  for  the  preceding  year.  The 
includes  earnings  of  Pacific  Mills, 
Jd.,  after  deducting  proportionate  in¬ 
vest  of  minority  stockholders. 

CANADIAN  PAPERS  MERGE 

The  Colliiif/'nood  (Out.)  linterprisc 
the  Coltini/icood  B  idle  tin.  were 
•^ged  July  6  and  starting  this  week 
J“l  appear  weekly  as  the  Enterprise- 
jhillelin.  The  officers  are :  W.  A. 
‘‘''gg,  president ;  U.  L.  Hogg,  advertis- 
’g  manager,  and  David  Williams, 
«retary-treasurer  and  editor. 

holding  dance  school 

The  i)oulh  Betul  Tribune’s  annual 
^mg  school  has  opened  in  Melody 
»^ens,  Playland  Park. 


LEGAL  ADVERTISING  RULING 


Papers  Outside  County  Disqualified 
Despite  Mailing  Address 

.A  newspaiter  printed  outside  a  county 
is  not  qualified  to  publish  legal  notices, 
etc.,  as  beihg  “published”  within  the 
county  because  it  is  mailed  there  and 
entered  at  a  postoffice  within  that 
county,  decided  the  (jeorgia  Supreme 
Court  in  the  recent  case  of  Carter  v. 
Land,  164  S.  PE.  205.  The  decision 
denied  the  right  of  the  Catoosa  County 
Record,  printed  at  Rossville,  Walker 
county,  to  compel  the  Catoosa  county 
authorities  to  recognize  it  as  being  en- 
titlefl  to  publish  official  notices. 

The  court  further  decided  that  statu¬ 
tory  re(|uircment  for  designation  of  a 
newsjiaper  publi>hed  “nearest”  to  a 
county,  where  there  is  none  within,  does 
not  nece>sarily  mean  the  one  closest  to 
the  county  line.  The  court  interprets 
"nearest”  as  meaning  "most  accessible 
to  the  greatest  number  of  the  people”  of 
the  county. 

Decisions  of  Montana  and  California 
courts  were  cited  in  support  of  the 
(ieorgia  decision. 

MRS.  GROAT  RETURNS 

Mrs.  Carl  D.  Groat,  wife  of  the  news 
director  of  United  Press,  returned  to 
New  Y'ork  this  week  aboard  the  S.S. 
“Lafayette”  after  a  month’s  visit  in 
PEngland. 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Caih  with  Order) 

1  Time  —  .SO  per  line 

3  Times  — >  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  aix  words  to  the  line 

White  ipace  charye  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  at 
ineertion.  Minimum  apace,  three  lines. 
The  Editor  A  Puhlieher  reserve*  the  right 
to  classify,  edit  or  reject  any  copy. 


MEMPHIS  GROUP  ELECTS 

Frank  Ahlgren,  managing  editor, 
Memphis  (Tenn.)  Evening  Appeal,  has 
been  elected  president  of  the  News¬ 
papermen’s  Club  of  Memphis.  He  suc¬ 
ceeds  George  McCormick,  market  edi¬ 
tor,  Cotnmereial  Appeal.  John  Galella, 
editor,  II  Cittadino,  was  elected  vice- 
president,  and  H.  F.  Durward,  formerly 
with  the  Associated  Press,  was  re¬ 
elected  secretary-treasurer.  The  new 
board  of  governors  is  composed  of  Earl 
Plowman  and  Forest  Allen,  Memphis 
Press-Scimitar;  W.  H.  .Adler,  Commer¬ 
cial  Appeal ;  W.  .A.  Copeland,  Evening 
.Appeal  and  Robert  Simpson,  former 
newspaperman. 

PREPARED  FOLDER 

1  he  .Vrtc  York  Times  has  prepared  a 
folder  containing  reproductions  of  the 
winning  advertisements  in  its  recent 
contest  for  single  column  copy.  The 
folder  is  regular  newspaper  size  with 
the  advertisements  reproduced  accord¬ 
ing  to  specifications.  .Accompanying 
text  is  set  in  the  Times’  regular  news 
style. 


CELEBRATES  58TH  YEAR 

Cassidus  M.  Gardner,  Sr.,  president 
and  publisher  of  the  Peekskill  (N.  Y.) 
Paily  Union,  was  tendered  a  surprise 
dinner  by  his  staff,  June  24  to  mark  his 
.s8th  year  as  a  newspaperman. 


Help  Wanted 


Unusual  Opportunity  for 
Capable  Salea  Repreaentative 

NmvHpaperK.  food  mannfurtiirerH  and  dis- 
tpil»ut<irs  are  intere«t<H!  in  oup  Food  Mer- 
rliaiidising  (?linic,  whicli  flirectly  IncreaHeR 
fiMMi  linage  and  lielpn  tlie  advertiKer. 

'I  lie  plan  we  have  developed  hiiH  priNinced  ex¬ 
cellent  reKiilts  iiinler  practical  tentH. 

1C lOt^l'l II KMEXTS :  Man  with  HiicceHMfitl  Riile^t 
record,  who  han  aold  btiKineMH  aervice  or  news¬ 
paper  advertising,  or  sales  promotion. 

Ample  drawing  account  will  be  arranged  when 
ability  ha*  been  demonstrated. 

If  yon  have  these  qualltlcations.  send  your 
complete  IniKineHs  history,  in  confidence,  at 
once,  to  Box  C-bHo.  Editor  &  Publisher. 


Situations  Wanted 


Situations  Wanted 


Desk  Kan — 20  years  leading  dallies,  fast, 
accurate  copy  reader,  *‘peppy"  ideas,  unusual 
ability  in  rewriting,  university  graduate,  go 
anywhere,  ino<lerate  salary.  References. 
C-981,  Editor  &  Publisher. 


Editor  of  proved  competence  is  available  for 
newMpnper  needing  increased  circulation  and 
revetiiie.  C-it64,  Editor  A  Publisher. 


Editorial  Earnest,  intelligent,  young  news¬ 
paperman.  Any  offer.  Anywhere.  Desk  or 
street.  C-iKll,  Editor  &  Publisher. 


Editorial 

Do  you  think  a  former  newspaperman  now 
holding  a  soft,  well-paid.  fe4leral  government 
job  under  the  civil  service  law.  a  job  that 
is  classitiHl  in  Profes.sional  Grade  4.  is  crazy 
to  contemplute  returning  to  newspaper  work 
in  these  times  when  so  many  go^  news¬ 
papermen  are  jobless?  If  you  do,  you  will 
of  course  not  answer  this  ad.  But  you  may 
be  iutereste<l  enough  to  imiuire  if  there  is 
not  a  gleam  of  sense  in  the  desire.  I  am 
fe<l  up  with-  the  iiievitaide  timorous  (‘ensor- 
ship  involvetl  in  government  writing.  And  I 
have  a  lot  of  stuff  in  me  that  this  job  does 
not  use.  In  proof  1  can  show  articles  of 
mine  in  the  Atlantic  Monthly,  Current  His¬ 
tory  Magazine,  The  New  Republic,  the  (late) 
New  Freeman,  The  Annalist,  Barron's,  AVall 
Street  Journal,  and  many  other  publications. 
All  done  on  the  side  after  office  hours  here. 
Economics  is  my  specialty.  I  was  eflitorial 
writer  and  financial  editor  on  goo4l  western 
newspapers  before  entering  the  government 
service.  That’s  the  kiml  of  job  1  want  now; 
not  ill  New  York,  but  in  a  good-sized  city 
where  u  grasp  of  economic  problems  includ¬ 
ing  those  of  agriculture  has  newspaper 
value.  C-U81,  Editor  A  Publisher. 


Editor  —  rniversity  graduate,  school  of 
Journalism,  experiencetl.  seeks  small  invest¬ 
ment  ill  country  tiewspai»er,  contingent  upon 
active  part  in  its  management  with  possi- 
tdllty  for  increasing  investment  as  conditions 
offer.  C-Oso,  Editor  &  Publisher. 


Kanafing-N6wt>Telegraph>City-Hakeup  Editor 
— Man,  3b.  over  15  years’  actual  experience 
metrniK)litan  dailies  and  press  associations, 
riniuestionalde  references.  Murrietl,  depend- 
aide.  Wire  Kenneth  L.  Eugon,  1366  East 
54th  Street,  Apt.  1,  Chicago,  Illinois. 


Newspaper  Photoengraver,  A-1,  worke<l  on 
papers  in  Europe,  Canada,  and  U.  S.,  knows 
the  business  thoroughly,  25  years’  experience, 
at  present  employe<l  as  furemun.  will  help 
instiill  plant  and  assist  finamdully  if  neces¬ 
sary.  Full  particulars  given  to  those  in¬ 
terested.  C-b76,  Editor  A  Publisher. 


Telegraph  Editor  —  Young,  until  recently 
managing  editor  aftprinM)n  daily  in  city  60.- 
IMHI.  Kefereiu'es.  including  lust  employer. 
C  IMMl,  Editor  A  Publisher. 


Mechanical  Equipment  For  Sale 


Photoengraving  equipment  for  tale.  Complete 
plant  or  any  part.  Miles  Machinery  Co..  480 
West  Broadway,  N.  Y. 


Brokers 


Four  Beal  Bargainz~(ine  each  in  Pennsyl- 
\aiiiu,  New  Jersey,  New  York.  Virginia.  Ex¬ 
clusive  fields,  splendid  e<iuipinent,  earning 
liiiinisome  dividends,  price  low,  terms  reason¬ 
able.  J.  B.  Shale,  Times  Building,  New  York. 


Interest  For  Sale 


Advertising — Young  man.  nine  years’  thorough 
experience,  now  heading  staff  of  prominent 
daily,  wishes  to  locate  where  there  is  a  real 
chance  for  future  opi>ortunlty  after  ability 
is  demonstrate<l.  Knows  present-day  prob¬ 
lems  of  merchants  ns  w’ell  as  productive  lay¬ 
out  and  copy.  Builds  good  will  through  cap¬ 
able  merchandising  cooperation.  Married, 
permanent.  Now  earning  good  salary,  but 
future  means  more  than  salary.  Excellent 
references.  C-S)70,  Editor  A  Publisher. 


Scott  48  page  Multi  unit  Sextuple  Press  in¬ 
cluding  Stereotype  e<iuipment.  5i  years  old. 
A-1  condition.  Herald  Statesman,  Yonkers, 
N.  y. 


Equipment  Wanted 


Wanted  to  Buy  used  conveyors  for  use  on 
Goss  presses.  Write  C-b6b,  Editor  &  Publisher, 
giving  all  details. 


Connection  Opportunity  for  strong  executive 
w'itli  corporation  owning  several  newspapers 
and  large  commercial  plant.  Re<iiiires  in¬ 
vestment  of  ten  thousand.  I^uted  in 
southwest.  C-98i).  Editor  A  Publisher. 


For  Sale  -Part  interest  In  daily  newspaper 
and  jolt  printing  biisineHs,  tow*n  of  iS.OOO,  in 
Kontliwest.  C-b88,  Editor  A  Publisher. 


Circulation  Promotion 


The  W.  8.  Kendall  Company,  104  N.  Bailey 
Ave..  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


No  **forcod  oiroulatlon,*’  no  premiums,  no  cut 
prices,  DO  bargain  offers,  no  inducements  of 
any  type  to  the  subscriber.  Every  subscription 
secur^  in  a  PARTLOWB  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales- 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  23  years — Indianapolis,  Indiana. 


Promotion  now,  to  bring  **better  times.'*  Hud¬ 
son  De  Priest  &  Associates,  world's  record 
circulation  builders.  246  s^tb  Ave.,  N.  Y.  C.. 
and  Central  P.  O.  Box  1212,  St.  Louis. 


Newspapers  Wanted 


Bespontible  advertising  man.  editor,  wants  to 
buy,  or  lease  with  option  to  buy,  a  weekly 
located  in  the  Middle  West,  preferably  in 
Wisconsin  or  Arkansas.  Give  full  informa¬ 
tion  as  to  field,  paper,  terms,  etc.  C-972. 
Editor  A  Publisher. 


Small  Daily  or  Strong  Weekly  in  middle  west 
town  of  3.iMK)  or  better,  wanted  by  newspaper 
man  able  to  make  down  payment  of  about 
$6,000.  Not  a  broker.  Newspaper  Buyer, 
310  Frisco  Bldg..  St.  Louis,  Mo. 


Newspaper  Wanted  to  Buy — All  or  part  in¬ 
terest,  dully  or  first-class  weekly:  adv.  ex¬ 
perienced.  reputable  pub.  Some  publisher  who 
wants  to  be  relieved  of  responsibilities  will 
find  this  an  opiairtunity  to  obtain  man  of 
ideas,  initiative  and  pru<*tlcul  knowledge. 
Address  J.  P.  R.,  Box  Washington, 

New  Jersey. 


Advertising — Imiuiry  invited  by  two  men  now 
doing  a  mighty  fine  Classified  advertising  job 
for  large  daily.  Equally  well  qualified  to 
promote  display  business  and  establish,  and 
<Hllt  weekly  Business  Review  Page.  €-071, 
Editor  A  Publisher. 


Business  Manager,  now  employed,  desires  po¬ 
sition  where  ability  to  increase  business  and 
decrease  costs  will  lead  to  advancement.  Age 
34.  C-083.  Editor  A  Publisher. 


Circulation  Manager,  thoroughly  experienced 
in  all  angles  of  circulation  building  and  pro¬ 
motion.  15  years'  experience  with  marked 
success.  Now  employed,  desires  change.  Will 
accept  iHisition  as  manager,  city  or  country 
manager,  or  district  manager.  A-1  refer¬ 
ences  as  to  experience,  ability  and  honesty. 
C-070.  Editor  A  Publisher. 


Circulation  Manager,  assistant  or  promotion. 
20  years'  experience,  age  33,  married.  Will 
accept  any  offer.  Will  go  anywhere.  C-078. 
Editor  A  Publisher. 


Circulation  —  Does  your  circulation  need  a 
boost?  A  re«iuest  will  bring  details  of  a 
sure-fire  plan  to  build  home  delivery  circula¬ 
tion.  Write  immediately.  C-074,  Editor  A 
Publisher. 


Desk  Man.  Reporter,  Editorial — Three  years’ 
iiietroiK>litati  experience.  Knows  business. 
Now  employed,  desires  change  to  small  daily. 
Pollege  graduate,  25,  niarrie<].  Anywhere  for 
living  wage.  Some  advertising  experience. 
Excellent  references.  C-l)87,  Editor  A 
Publlshr. 


City  Circulator — Eleven  years’  experience  in¬ 
cluding  country  background  on  several  of 
America's  outstanding  papers.  Boy  promo¬ 
tion  exi>ert:  age  32:  married:  available  at 
once.  Excellent  references.  Seeks  position 
us  circulation  manager  or  assistant  ou  paper 
from  lo.uoo  to  100.000  circulution.  Write 
C-0S6.  Editor  A  Publisher. 


Classified  Manager,  thoroughly  experienced. 
L'uuaiuui  record  will  bear  investigation.  Age 
34.  College.  Best  references  character  and 
ability.  Employed.  C-984.  Editor  A  Publisher. 


Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  cliea]».  No  dealers.  (.'-977,  Eilitor  A 
Publisher. 


NEWSPAPER 


PROPERTIES 


Bousht,  Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Bualnass  Eitablishad  in  1899 

350  Madison  Ave.  New  York 


A 

Classified  Ad 
is  the 

most  direct  route 
to 

an  opportunity 
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siKirnKm^THiREir 


By  MARLEN  PEW 

Dl  Kl\(j  tlie  Democratic  conveii-  name  of  our  di^tnitied.  Iionorable.  blind 
tion  several  newsi)apermen  were  goddess.  Witliont  charging  that  the 
looking  out  of  the  front  window  of  Doherty  cases  are  ‘‘hluff  suits"  it  may 
the  Congress  Hotel,  remarking  the  ht  said  that  this  ty|)e  of  intimidation  of 
number  of  poor  hums  sleeping  on  the  the  free  press  is  no  novelty  in  the 
grass  of  the  Lake  Shore  park  system.  United  States.  We  have  long  believed 


One  fellow  had  stretched  over  his  re- 


ome  dav.  somehow,  some  self- 


clining  form  a  newspaper  on  which  was  respecting  court  will  be  aroused  to  the 
lettered  in  black  chalk:  “Please  don't  indignity  that  is  inherent  in  the  "bluff 
disturb."  case”  and  will  set  an  example  which 

“Some  cop  will  tickle  that  poor  lawyers  will  not  forget  in  the  future 
bird's  soles.  I  supi)ose."  remarked  one  when  clients  ask  them  to  file  perfectly 
of  the  reporters.  H.  L.  Mencken,  insincere  briefs  for  dramatic  effect  and 
who  hapi)ened  to  be  in  the  group,  with  no  thought  of  prosecuting  them, 
replied:  “Oh.  no,  they  don’t  do  much  Hut  maybe  this  idealism  outruns  the 
of  that  sort  of  thing  to  the  hums,  practicalities  of  our  time, 
nowadays.  You  sec.  the  fellow  under  ♦  ♦  ♦ 

that  pai)cr  is  probably  Satn  In>ull."  *  I  'HK  most  delirious  chapter  in 


tion  whether  the  “free  press"  was  justi-  old  mimeograph  machine-  and  ever 
fiahlc  in  mixlern  society.  The  Graphic  week  since  .\pril  y  has  produced  .'t 
accepted  constitutional  liberty  as  a  it  the  Yuma  County  Farmer  in  tablo^ 
license  to  e.xploit  ignorance  and  gulli-  form.  Continuity  of  publication  h- 
bility.  -Since  it  was  regarded  as  a  mem-  thus  been  maintained.  The  editor  vo» 
her  of  the  .\merican  press,  it  did  more  that  at  the  next  election  his  little  nia' 
to  smear  the  good  name  of  journalism  .>hift  rag  will  wipe  the  gangsters  out . 
than  an.\  daily  ever  printed.  It  pre-  every  public  office.  Subscribers  cip 

eipitated  -inch  rlevastating  exposures  as  timie  loyal,  but  of  course  display  advo 
"Five  .Star  I'inal."  "I’lessed  Kvent."  tising  is  out.  Fditor  Knapp  is  Wf 

"Hot  News”  and  other  biK)k  aiul  mo-  known  in  the  West,  having  former 
tion  picture  blasts  which  characterized  worked  on  Miiiiicat'olis  Trihuiic,  S: 
the  whole  press  as  corrupt  and  con-  Lake  Tribune,  St.  Louis  Star  a.-..| 

scienceless.  (iauvreau  cashed  in  as  edi-  Shelby  (la.)  Jndel'cndenl. 
tor  of  the  firaphic  and  then  as  author 

of  IxMiks  and  films  exposing  his  own  RADIO  MEN  ROUTED 

callous  work.  I  sui)p<ise  the  Graidiic  .  '.i,.  ' 

rlid  some  few  decent  and  gor>d  things.  St 

.Some  of  Maefadden's  articles  on  physi-  Paul  Kidnaping  Conference 
cal  culture  which  I  hapiiened  to  read.  -St.  PAi  t..Mixx..  July  11 — In  a  bnr 


RADIO  MEN  ROUTED 


Paul  Kidnaping  Conference  | 

.St.  PAft..  Minx..  July  H— Inabnrl 


>.eemed  helpful,  and  1  do  not  di.scount  skirmish  with  radio  competition,  ti. 
the  value  of  certain  features  which  were  new>i)apcrs  of  .St.  Paul  came  off  v],: 


'2  pres>ure  that  falls  suddenly 


that  pajier  is  probably  Satn  Iiisull."  ^  I  'HF  most  delirious  chapter  in 
*  *  ♦  X  .-Kmerican  journalism  came  to  an 

THK  pressure  that  falls  suddenly  end  last  week  when  Xeso  York  Grat'hie 
upon  jiersons  in  the  limelight  of  suspended  publication  in  bankruptcy 
great  news  events  is  well  illustrated  proceedings.  This  green  tabloid  had  at 
by  some  figures  an  official  of  the  the  finish,  its  business  manager  told  me. 
Western  Union  gave  to  me  the  other  180,00(1  circulation,  but  advertisers 
day.  .\fter  the  kidnajiing  of  his  son  seemed  not  tf)  want  its  service,  at  least 
C<d.  Lindbergh  received  S.s.OOO  tele-  not  in  sufficient  volume  to  warrant  con- 
grams  from  sympathizers  over  West-  tinued  publication.  It  registered  351.- 
ern  I'nion  wires  alone.  He  also  re-  OOO  circulation  in  102^),  and  two  years 
ceived  nearly  3.(M)0  letters  per  day  for  later,  when  its  particular  brand  of  mor- 
weeks.  T  he  same  wire  service  de-  onic  blather,  such  as  the  P>rowning 


the  value  of  certain  features  which  were  new>i)apcrs  of  .St.  Paul  came  off  v],: 
normal  and  tended  to  give  youth  vain-  torions.  The  issue  was  sharply  dra* 
able  sophi^tication.  Pmt  the  major  ef-  in  the  kidnaping  of  Haskell  Rohn,  yi 
feet  was  a  severe  social  drag,  a  bitter  of  a  wealthy  refrigerator  nlanufactu^^ 
and.  at  times,  disgusting  jotirnalistic  of  .St.  Paid.  I'oUowing  the  kidnapiti; 
exhibitii>n.  Uertainly  I  do  not  wish  the  family  asked  for  a  press  confervn. 
anyone  bard  luck  in  these  hard  days,  with  newspaiiers  and  the  police.  Wht 
hut  if  any  newspaiH-r  must  bite  the  ■lust  the  time  was  set  for  the  first  niectin 
in  1932  I  am  content  that  it  should  be  newsiiapermen  found  representative.s  ■ 
\’ew  li'ork  (jraphic.  I  find  it  thrilling  radio  stations  waiting  to  take  jiart. 
to  have  lived  long  enough  to  write  the  .Speaking  for  the  newspa|)ermen  R. 
simple  fact  that  the  cynical  formula  of  Dunlai).  managing  editor  of  the 
sex.  sensation  and  silliness  is  not  sure-  Paid  lUst’aleh  and  Pioneer  Press  itrau 
fire  newspaper  success  stuff,  as  demon-  that  the  radio  should  have  no  part 
strated  in  this  most  conspicuous  in-  the  conference  since  it  was  not  a  m-i 
stance.  gathering  agenev  and  so  long  as  t 


Xewsboy  :  “Morning  i>ai)-p-pier,  morn 
ing  paper!” 


the  conference  since  it  was  not  a  mv, 
gathering  agency  and  so  long  as  tl; 
conference  had  for  its  main  purpose  di: 
closure  of  material  for  pulilicatin 
.gathered  both  by  |K)lice  and  reporter 


Gentleman:  “Here.  bov.  how  much:"  it  was  unfair  to  make  this  informatiil 


Xewsboy :  “Five  cents,  sub." 
f ientleman :  "Whv.  it's  onlv 


available  for  broadcasting.  I 

Mr.  Dunlap  concluded  by  infonninl 


livered  more  than  2.0(M)  telegrams  case,  was  running  full  tilt  it  occasionalh  cents.  The  price  is  printed  right  up  police  officials  that  unless  radio  repr 


from  repealists  addressed  to  meniliers  had  press  runs  of  about  a  half  million 
of  the  Kesolutions  Committee  of  the  copies.  It  became  the  joke  paper  of 
Democratic  Convention  at  Chicago.  To  Xew  \ork.  A  vaudeville  wisecracker 
influence  .Senator  .'sheppard.  recently,  a  could  always  get  a  laugh  at  the  Palace 
citizens  committee  of  Houston.  Tex.,  hy  referring  to  the  "Pornographic." 
sent  him  a  telegram  22.000  words  Some  350  newspaix-r  people  are  thrown 
long.  out  of  employment,  but  aside  from  that 

♦  *  ♦  .sad  misfortune  no  one  seems  to  regard 

COXSIDI-iRlXt;  the  high  cost  of  the  passing  of  the  misbegotten  sheet  as 
print  paiier  and  the  uncertainty  of  a  tearful  event.  Indeed,  in  newspaper 
the  fleeting  mortal  siian.  it  is  not’  m>  circles  opinion  was  exiiressed  that  the 
imrpose  t<i  take  too  seriouslv  the  antics  failure  of  the  (iraphic  in  part  compen- 


print  paiier  and  the  uncertainty  of 
the  fleeting  mortal  stian.  it  is  not  m> 
I<uri)ose  t<i  take  t"o  seriously  the  antics 


of  old  Henry  L.  Doherty,  lint  this  col-  sated  for  what  Mr.  H.«iver  calls  the 
nmnar  society  shouUl  iK't  be  deprived  world-wide  flepression. 


of  the  humor  contained  in  an  interview 

a  .Mianii  reporter  obtainetl  the  other  da>  13 "'  the  reckless  metluMls 
from  the  billion  dollar  gas  giKl.  "f  Kmile  <  iauvreau  and  Walter 

Mr.  Dohertv  was  summering  in  W  inchell.  in  particular.  Xew  York 


•Miami  and  the  bright-eyed  .scrilx-  cani< 
to  ask  him.  out  of  his  ahundant  inib- 


( Jraphic  brought  more  discredit  to 
.\merican  journalism  during  its  eight 


there  in  the  corner !"  sentatives  were  excluded,  the  papers  1 1 

Xewsboy:  ".Aw.  ynh  don't  believe  repre.sentcd  would  refuse  to  take  part  i| 
everything  you  read  in  the  paper,  do  the  conferences, 
yuhr" — Estelle  P.athea  Marlowe.  Chief  of  Police  Thomas  Dahill  ai 

♦  ♦  ♦  cepted  this  view  and  the  radio  repn 

E\  1-:X  more  perilous  than  gilding  ^^entatives  were  told  to  withdraw,  tl 
cathedral  spires,  or  robbing  coal 

mine  pillars,  or  smoking  cigarettes  at  a  >"f"rmation  he  deemed  advisable  i 
filling  station  is  the  business  of  playing  "ewspaiie 

independent  editor  in  certain  section’s  of  "ere  off  tbe  presses. 

this  sweet  land  of  liberty.  The  point  is  ••DirDeirr'i iTinw 

illustrated  by  a  letter  which  came  to  CHARGES  PERSECUTION 

this  column  this  week  from  a  friend  in  Haldeman-Juliu.  Comment,  on  Go- 
tl  e  West.  It  tells  ot  the  adventures  Confi.cation  of  Magazine 

of  the  )  It  Ilia  (.Anz. )  Catinlv  larnier,  .  .  r  i  i  , 

a  weeklv  that  was  started  last  vear  in  ^‘'‘>'1 

that  tow^i  In  I.  (1.  Knapp,  a  well-known  ombscatmg  two  is.sues  oi  the  .hiiena 
apostle  of  the  llenrv  George  single  tax  '  '‘'(■"xi"-  hberal  discussion  inagazir 


chief  promising  to  give  radio  whatevt 
information  he  deemed  advisable  i 
about  the  hour  afternoon  newspaiie: 
were  off  the  presses. 

CHARGES  “PERSECUTION’’ 

Haldeman-Juliu*  Comment,  on  Go< 
ernment  Confi.cation  of  Magazine 

-Action  of  the  federal  government 
confiscating  two  issues  of  the  .Ititerin 
l•recntan,  liberal  discussion  inagazir 


licity  ex|x-rience.  how  a  semi-tropic  re-  years  existence  than  any  daily  puhlish- 


.i|iosiie  oi  me  itenrv  tieorge  single  tax  . . . 

theory  in  government.  Mr.  Knap,,  set  characterized  as  ,.ersec.ition 

11,1  a  small  plant,  valued  at  around  ^^an.,  last  week  hy  Publisl 


sort  might  sell  itself  to  the  tourist  jnih- 
lic  as  a  summer  jilace. 


ing  enter, .rise  that  can  he  remembered. 
The  o,.eration  was  obviously  based  on 


Xote  well  what  the  giant  of  the  Wall  'I'c  cynical  theory,  well-believed  at  the 
.Street  canyons  said  in  re,)ly :  “I  am  a  pcak  of  the  jazz  age.  that  the  way  to 
firm  believer  that  .Miami  has  a  wonder-  ((uick  circulation  and  advertising  suc- 
ful  climate,  hut  I  don't  know  how  to  cess  was  to  com,)romise  with  every 
suggest  calling  it  to  the  attention  of  tenet  in  the  journalistic  ctxle,  playing 
the  wi.rld.  A’t.u  must  burn  vour  name  the  general  ,.ubhc  for  the  stupid,  sen- 
in  the  public  mind  and  I  believe  that  sual.  hypocritical  and  brazen  wretches 
to  do  it  at  least  eosi  requires  drainatii  the  mass  of  Xew  Aork  society  was  su,.- 
action.”  posed  to  represent.  The  idea  that  the 


j'5.(KH).  and  ,iroceeded  to  get  circulation  E-  Haldeman-julius.  _  r,  •  i 
and  advertising  for  a  news,.a,x-r  com-  ,  Ha  (leinan-Julms  editorials  i- 

mitted  to  the  following  ,x.licies:  (1)  the  uncnq.loyment  situati.m.  a,,peanK 
Municiiial  ownership  of  ,,ublic  utilities  :  the  July  15  and  June  2.-.  issues  wc 

(2)  economv  in  government:  (3)  land  treasonous  matter,  vr 

value  taxation;  (4)  strict  o,.position  to  Hting  that  section  of  the  ,)ostal  lav 
the  ix.wer  trust;  (5)  war  on  the  local  reterring  to  utterances  of  treason,  i 
gang.  es,)ecially  that  ,.art  of  it  that  resistance  to  law. 

ix'cupies  the  seats  of  the  mightv  for  ^  i,  r, 

the  ramified  ,.ower  interests.  ’  j.ersecution.  said  Mr.  Haldematvjulii 


to  do  it  at  least  east  requires  drainatii  the  mass  of  Xew  Aork  society  was  su,.- 
action.”  posed  to  represent.  The  idea  that  the 

♦  *  ♦  lower  a  newspaper  could  descend  in  the 

The  italics  in  the  above  paragra,.h  social  scale  the  greater  would  be  its 
are  mv  own.  To  bring  a  series  of  l>opulanty  and  profit  had  some  power- 
libel  suits,  aggregating  $54,0(K),0(M).  'nl  backers  in  the  days  when  money  was 
against  a  newspa,x:r  might  conceivahlv  easy  and  living  kx.se.  but  it  seems  to 
have  cost  Henrv  L.  Dohertv  as  much  have  been  knex-ked  into  a  cocked  hat  by 
as  $12  or  $15  for  filing  fees.  .A  large  a  couple  of  years  of  sobering  hard 
aggregation  of  lawyers  regularly  re-  times. 


surrection  and  resistance  to  law. 

“The  action  was  nothing  short 
I.ersecution."  said  Mr.  Haldematvjulii 
“The  action  came  from  some_  tin-K 

N,.,t  ,  Mussolini  in  \Yashington  who  is  det» 

()7  having  l.ecn  in  A  uma.  or  read  su,),)ort  President  Hoovers 

the  County  Farmer.  I  am  in  no 

position  to  judge  how  well  or  ill  these  "The' Veal  reason  the  magazine  » 
j)ohcies  were  carried  out  m  print,  but  confiscated  is  lx;cause  I  have  attack, 
considering  what  hapjx-ned  to  Air.  President  several  times  for  so; 


ceive  fat  Cities  Service  pay  checks. 
The  fact  that  there  are  $54.000,(KK)  left 
in  the  land,  even  prospectively,  must 
have  burned  cleeply  into  the  minds  of 


IX  his  Ixxik  “Hot  Xews,"  which  is 
largely  autobiographic.  I2mile  (jauv- 
reau  attempts  to  saddle  responsibility 


Knapp  it  is  fair  to  assume  that  the 
newspaper  was  effective.  First  the  editor 
began  to  receive  threats  of  assassination, 
but  since  they  were  unsigned  he  only 
tossed  them  into  the  wastebasket.  One 


of  his  activities  before  he  was  elects 

DAILY  FEATURES  REPORTE* 

The  .Yeti'  Orleans  Pailv  Stales  ; 


eight  or  ten  million  persons  who  noted  for  the  Graphic's  methtxls  on  the  pub- 
the  fact  on  first  pages  while  wondering  lisher.  Rernarr  Macfadden,  but  every¬ 
where  their  next  meal  was  coming  one  who  knows  the  circumstances  is 
from.  I  had  for  some  time  suspected  well  aware  that  little  Emile  had  a  free 
that  Mr.  Doherty  was  committed  to  the  hand  and  coined  the  big,  bright  ideas 
“dramatic  action"  ,)hilosophy  in  ,)ub-  calculated  to  make  circulation  grow  like 
licity.  I  cannot  and  do  not  charge  that  toadstcxils  out  behind  a  Connecticut 
this  is  the  motive  behind  the  staggering  barn.  The  Gra,)hic  picked  up  from 
Star  suits.  That  is  not  susceptible  of  "Proadieny the  hoofer  Walter 
,)roof.  However,  it  can  be  stated  that  \Yinchell  and  encouraged  his  peek -hole 
if  Mr.  Doherty,  or  any  other  individual,  jiaragraphing.  To  determine  what  his 
files  libel  suits  with  “dramatic  action”  influence  has  been,  particularly  on  the 
publicity  in  mind,  not  the  honest  merits  younger  generation,  one  need  only  con- 
of  the  litigation,  he  has  committed  a  sider  the  quality  of  talk  in  so-called 
form  of  contempt  of  court  which  may  “collegiate”  and  speakeasy  society.  The 
some  day  be  recognized  by  intelligent  Graphic's  handling  of  the  “Peaches  and 
and  conscientious  judges  and  penalized  Bunny”  case  was  a  complete  expose  of 
at  least  as  severely  as  newspapermen  the  cynical  attitude  of  the  editor.  Its 
sometimes  are  called  to  ,)ay  for  their  in-  text  and  pictures  became  so  foul  that 
discretions  and  abuses  against  the  fair  many  people  considered  it  a  close  ques- 


day  Mr.  Ktia,,p  ha,.,x-ne<l  to  think  hr  -Pape  promotion  advertiseniCTU 
had  never  taken  out  anv  insurance  on  •‘•atnrnm  three  rep<trter.s  Meigs 
his  plant.  He  a,.plied ’but  the  poliev  Thomas  Ewmg  HabneV  . 

was  delayed  inadUrtentlv.  .At  .3  a.n’i.  K  V 

on  .A,.ril  9.  unknown  parties  em,.tied  earned,  with  de.scri,,tions  of  their  . 
a  five-gallon  can  of  gasoline  into  the  =^>K'""ents  and  writing  abihtv. 

back  door  of  the  A’uma  Countv  I'armer  DArvi/v  tai 

office  and  touched  a  torch.  I.i  30  min-  GIVING  RADIO -TALKS 

utes  the  ,)lant  was  in  ashes  and  two  of  Mrs.  John  C  .  .Martin,  wife  ot 
Mr.  Knapp's  children  barelv  escaped  Kcneral  manager  of  the  Curtis-.Mai ' 
with  their  lives,  since  the  falm'ly  lived  newspapers,  is  delivering  a  senes 
upstairs.  .All  of  their  ,)ersonal  belong-  radio  talks  over  .Station  \V  LI  I,  sp' 
ings  were  destroyed.  Mr.  Knapp  .said:  ^'ored  >>>'  \yoman  s  Medical  Lou. 
“It  is  now  a  literal  fact  that  the  .Ari-  Pennsyl^nia  of  which  she 
zona  gang  and  power  trust  fight  mimic-  liresident.  The  tirst  was  given  juy 


GIVING  RADIO -TALKS 

Mrs.  lohn  C.  .Martin,  wife  of 


ings  were  destroyed.  Mr.  Knapp  .said: 
“It  is  now  a  literal  fact  that  the  .Ari¬ 
zona  gang  and  power  trust  fight  munic¬ 
ipal  ownership  and  the  single  tax  with 
fire." 


ipa. ^ounersnip  ann  tne  single  tax  witn  ADVERTISER  Y^ARBC’^ 

*  •  *  The  yearlxiok  of  the  Japan  Ail 

H.AA’IXG  no  printing  equipment  tiscr,  Tokio,  carrying  a  review 
and  without  funds,  a  less  resource-  finance,  industry  and  commerce  reert 
ful  man  than  Editor  Knapp  might  have  ap,)eared.  It  is  of  large-,)age  iiiagM’ 
faded  from  the  scene.  He  dug  up  an  size,  and  totals  74  jiages. 


